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FINANCIAL CALENDAR

March 2™ 2016

Board of
Directors’ meeting
to approve the draft
Financial Statements
at December 31,
2015

April 18", 2016
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approve the
Financial Statements
at December
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July 27, 2016
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Interim Financial
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Directors’ meeting
to approve the
Interim Financial
Report at September
30, 2016
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Message from
the Chairperson

Dear Shareholders,

once again in 2015, the Company showed ability in pursuing with verve its international growth
targets as well as in consolidating its position as global leader, exceeding the key threshold of one
billion euros in sales, and making it one of the prides of ‘made in Italy'. It is the crowning glory of
my father's dream, Charles, who opened his first store 65 years ago to give the joy of living back
to all those with hearing loss: a mission, his mission, that today is more material than ever.

The Company has, therefore, once again proven the validity of its business model based on the
extraordinary relationship established with customers, excellence and innovation in service, and
the optimal management of human resources: a winning strategy in all the countries in which the
Company operates.

In particular, | would like to extend my gratitude, also on behalf of the entire Board of Directors,
to the 11,700 people who make all of this possible through their commitment day after day.

2015 also stands out for the change in the Company's leadership during the second half of the
year, when Enrico Vita was appointed Chief Executive Officer: a seamless transition, as confirmed
by the strong results achieved.

Lastly, special thanks go to the exiting Chief Executive Officer Franco Moscetti who, over the last
decade, succeeded in bringing Amplifon to its current size and state of excellence. | would also
like to wish Enrico Vita much success as | am confident that he will know how to guide the whole
Company to reach new, exciting milestones.

Susan Carol Holland
Chairperson
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Message from the
Chief Executive Officer

Dear Shareholders,

Amplifon closed 2015 with the best results in the Company’s history: sales exceeded the key
milestone of one billion euros, while EBITDA reached 165 million euros. This performance was
made possible by the positive results recorded in all the regions in which the Group operates: in
EMEA, above all, where not only the trend in organic growth proved to be stable and enduring,
but overall profitability also improved markedly; in the AMERICAS where both revenues and
profitability expanded significantly; and in ASIA-PACIFIC, where operating efficiency boosted sales
and profitability.

Likewise, all financial indicators improved, making it possible for the Company to close the year
with a noticeable decrease in financial indebtedness and strong free cash flow generation.

We are reaping the harvest of the great work done by the entire management team which focused
on both organic growth and the development of the network also through acquisitions: during the
year 150 stores and 85 service centers were added to the network, bringing the overall number of
points of sale to around 8,700.

Consolidation of our global leadership and, at the same time, improved profitability further
stimulate us to take advantage of all the opportunities offered by the industry: the penetration
rate of hearing solutions and services is, in fact, very low and there is still huge growth potential.
Therefore, we will intensify our efforts to further strengthen the relationship that we have
established with our consumers, another driver of the Group’s growth.

Enrico Vita
Chief Executive Officer
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Corporate bodies & management

The Corporate Governance structure is based on the principles outlined
in the Corporate Governance Code for Listed Companies, proposed
by the Committee for the Corporate Governance of Listed Companies,
and adopted by Amplifon in both of its versions - the first issued in

Corporate bodies

Board of Directors
Role

Name

Executive Non Executive Independent' C.C.R.2 C.R:2

Honorary Chairman

Anna Maria Formiggini

Chairman Susan Carol Holland . . .
Deputy Chairman Franco Moscetti* .

Chief Executive Officer (CEO) Enrico Vita® .

Director Giampio Bracchi . . .

Director Maurizio Costa . ° °
Director Andrea Guerra . :

Director Anna Puccio . . .

Director Giovanni Tamburi® . .

Board of Statutory Auditors

Chairperson

Raffaella Pagani

Lead Independent Director
Giampio Bracchi

Standing auditor

Maria Stella Brena

Standing auditor

Emilio Fano

Alternate auditors

Alessandro Grange

Alternate auditors

Claudia Mezzabotta

The Board of Statutory Auditors has been appointed by the Shareholders’ Meeting on
April, 21, 2015 and will remain in office until the Shareholders’ Meeting to approve the
2017 annual report.

Remuneration and Appointment Committee
Chairperson Maurizio Costa

Member Susan Carol Holland

Member Andrea Guerra

Risk and Control Committee
Chairperson Giampio Bracchi

Member Susan Carol Holland

Member Anna Puccio

Supervisory Board

Chairperson Giampio Bracchi

Member Maurizio Costa

Paolo Tacciaria

Member (Head of Internal Audit)

Executive responsible for Financial reporting
Ugo Giorcelli

Secretary of the Board of Directors
Luigi Colombo

Head of Internal Audit

Paolo Tacciaria

External Auditors
PricewaterhouseCoopers S.p.A.

The Curriculum Vitae of the members of the Board of Directors are available on the website: Amplifon.com/corporate.
(1) Directors that declare they qualify as independent as defined under current law and in the Italian Stock Exchange Corporate Governance Code.

(2) C.C.R.: Members of the Risk and Control Committee.

(3) C.R.: Members of the Remuneration and Appointment Committee.
(4) Chief Executive Officer until October 22, 2015.

(5) Chief Executive Officer since October 22", 2015.

(6) Director appointed by the minority shareholders and independent pursuant to the Corporate Governance Code for Listed Companies established by the Corporate

Governance Committee for Listed Companies promoted by Borsa Italiana S.p.A..
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2001 and the subsequent version issued in December 2011. A detailed
description is available in its entirety in the '‘Report on Corporate
Governance and ownership structure’ within the Report on Operations

(pg. 85).

Management

Enrico Vita, appointed Chief Executive Officer of the Company on October 229, 2015, joined Amplifon
in March 2014 covering the role of Executive Vice President EMEA until March 2015, when he was
appointed Chief Operating Officer in addition to the role previously held. The exiting Chief Executive
Officer, Franco Moscetti, who has guided the Company for 11 years has been appointed non executive
Deputy Chairman.

The management of Amplifon, composed of internationally experienced leaders, defines the Company
strategies and is responsible for international steering and control.

Enrico Vita Giovanni Caruso Andrea Facchini
Chief Executive Officer Chief HR Officer Chief Marketing Officer

Massimiliano Gerli Ugo Giorcelli John Pappalardo
: : . : : : : Executive Vice President
Chief Information Officer Chief Financial Officer APAC

Giulio Pizzini Heinz Ruch
Chief Strategic Executive Vice President
Development Officer AMERICAS




Our history

Listening to the future, all along

The CRS

comes to life

In 1971, the Centre
for Research and
Studies (CRS) is
founded to promote
clinical research
and disseminate
information on

the advances and
developments in the
fields of audiology
and otology.

70 & 80's

From small
beginnings to
market leaders
Amplifon is founded
in Milan by Algernon
Charles Holland

to provide and
customize hearing
solutions for the
many people
experiencing hearing
problems in the
aftermath of the
Second World War.
In those years, the
Company becomes
the leader of the
Italian market.

Amplifon enters
the American
market

By acquiring the
market leader
Miracle-Ear,
Amplifon extends
its presence

to the North
American market
- an important
milestone towards
international
leadership.

1998 /7 2000

Digital

& international
expansion

Besides entering

the Spanish and the
Portuguese market
following its drive

for growth, Amplifon
pursues continuous
innovation, being

the first to introduce
digital hearing aids to
Italy, revolutionizing
customer service
which becomes more
and more customized.



Internationalization
Amplifon’s international
vision and growth through
acquisitions become a
hallmark. The Company

not only strengthens its
presence in key markets
such as the US.A, the
Netherlands and France, but
also enters Canada, Hungary,
Egypt, Germany, the United
Kingdom & Ireland, Belgium
& Luxembourg.

2010/ 2013

2002 / 2009

Listing on the
Stock Exchange
On June 27, 2001
Amplifon is listed
on the Italian
Stock Exchange.
Seven years later
it becomes part of
the STAR segment
of excellence
(segment for
stocks committed
to fulfilling stricter
requirements).
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Non-stop growth

Global, dynamic, ready to
seize market opportunities:
Amplifon keeps on growing
organically and through
acquisitions.

The Company acquires 60%
of Medtechnica Orthophone
to extend its presence to
Israel, and enters Brazil
through the acquisition of
51% of Direito de Ouvir. In
2015, Amplifon exceeds the
key threshold of one billion
euros in sales and is today
present in 22 countries.

2014/ 2015

A trully global
business

With the acquisition
of National Hearing
Care (NHC) points of
sale in Australia, New
Zealand and India,
Amplifon becomes

a global company
with an extensive
distribution network
spread over five
continents. In 2012,
Amplifon enters
Turkey by acquiring
51% of Maxtone
and is active in 20
countries.




Our mission
Bringing sound to life

The clink of two glasses, a conversation in a restaurant, a concert featuring
your favorite band: we want a world in which everybody can fully experience
their passions.

We offer excellent, bespoke hearing solutions to improve people’s quality
of life. Whether that is giving back activities shared with a loved one or the
joy of hearing the full spectrum of everyday sounds.

Key differentiators

Customization

Customer Experience

Innovation

There are no identical
hearing profiles, each
of them has its unique
traits: our business model
is based on listening
to each customer and
understanding their
needs as to deliver a
solution that meets their
lifestyle, the sounds they
hear as well as their
aesthetic preferences.

10

The advanced skills
of our network
of hearing care
professionals are not
limited to the technical
and audiological
knowledge, but also
include behavioral and
communications skills.
That's why we can
establish long-term
relationships, based
on professionalism
and trust.

We constantly evolve
the way we interact,
communicate and
counsel the people
we help. We offer
the most advanced
technologies
and develop new
proprietary tools and
protocols to always
find the best solution
for every single
person.



EXPERTISE MODEL

Our hearing care professionals throughout the world have the skills
and the competencies needed to meet each single customer’s needs,
perfectly blending innovative technologies, scientific know-how with a
personal approach.

GLOBAL SCALE

We are close to our customers, also in terms of vicinity, though our global network
of points of sale that leverages different store concepts based on the density and
maturity of each market, and offers a unique in-store experience to customers.

PARTNER OF THE MEDICAL COMMUNITY

Amplifon’s Centre for Research and Studies (CRS) is a specialized
partner to the medical and academic communities and an international
point of reference in the fields of audiology and otolaryngology.




2015 Highlights

Economic & financial performance

REVENUES

(€ millions)

1,034

890.9 I

2014 2015

+1 6.1 %

REVENUES by region

AMERICAS APAC

14.2

%

EMEA

66.5

EBITDA

(€ millions)

165.2

137.7 I

2014 2015

+20.0

EBITDA by region*

(€ millions)

103.9

I . :

EMEA AMERICAS APAC

FREE CASH FLOW

(€ millions)
89.7
78.4
2014 2015

* Excluding corporate costs.
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NET DEBT

(€ millions)

248.4
204.9

2014 2015



9%

Market share
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22 11,700

Countries People

3,500

Points of sale

3,400 1,700

Shop-in-shops Network affiliates
& corners

HEARING CARE
PROFESSIONALS




Global presence

Amplifon is the only global retailer in the industry and the leader in terms of
sales, volumes, distribution network and geographic coverage.

The Company operates under three regions (EMEA, AMERICAS and APAC) each of them being
responsible for implementing the Company’s strategic guidelines, coordinating local activities and
sharing best practices.

Management teams in each country are accountable for developing the Company's business and
implementing sales and marketing strategies, adapting them to local market needs and legislation.

AMERICAS EMEA APAC

Brand # Brand # Brand # Brand #
Miracle Ear/ Elite Italy Amplifon 1 Switzerland Amplifon Australia  NHC 2
Hearing Network/ ) X New .
UsA Amplifon Hearing | France Amplifon 1 Ee|EIU'L' & Amplfon 2  Zealand Sy el elieisy E
el Cars The Beter 1 uxembourg India Amplifon 1
Canada Miracle Ear - Netherlands Horen Hungary Amplifon 1
Brazil Direito de Ouvir . Germany Amplifon 3 Turkey Maxtone 4
UK & ; Poland Amplifon 5
Ireland Amplifon 3 .
Egypt Amplifon 1
Spain Amplifon 2 o
Israel Medtechinica 1
Portugal Amplifon 3 Orthophone

14
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Amplifon, founded in 1950 in Milan by the engineer Charles Holland, is
the global leader in hearing solutions and services, and is the brand under
which it operates in Italy, Belgium, Egypt, France, Germany, Hungary, India,
Ireland, Luxembourg, Poland, Portugal, Spain, Switzerland and the UK.

Established in 1910 and part of Amplifon since 2001, Beter Horen
is the leading hearing solutions and services company in the
Netherlands.

Amplifon Medtechnica Orthophone, joined Amplifon in 2014 and
leads the hearing care services industry in Israel, also due to its focus on
research and development.

Maxtone, part of the Group since 2012, is the brand through which it
—”H” MAXT(M)MNE operates in Turkey, offering innovative hearing solutions in its network of
stores spread across the country’'s major cities.

AMERICAS

Founded in 1948 and part of Amplifon since 1999, Miracle-Ear is the
number one brand in hearing care in North America, thanks to its constant
attention to customer satisfaction in its over 1,200 franchised stores.

Iy, Miracle-Ear

Founded in 1998, Elite Hearing Network is the largest hearing care
network in the United States, serving about 1,700 affiliates to which it offers
business intelligence tools and streamlined processes and purchasing.

Amplifon Hearing Health Care has operated across the United States for
the last twenty years - first as HearPO - connecting people with hearing
loss who hold an affiliated medical insurance with the best hearing care
providers.

Direito de Ouvir, founded in 2007 and part of Amplifon since
2014, offers quality services to customers throughout the Brazilian
territory.

APAC

With over 200 stores located in metropolitan cities and regional towns
@,’}‘ﬁ;‘,@@ﬁ% all across the country, National Hearing Care is Australia’s leading
independent provider of hearing care services.

Bay Audiology is the leading provider of hearing solutions in New Zealand
with over 70 stores and 26 service points nationwide - twice as many as
the second provider in the industry.

Acquired in 2015, Dilworth Hearing is well known in New Zealand for
providing diagnostic and rehabilitative care: it operates under a medical
model through strong relationships with GPs and ENTSs.

15



Market scenario

Hearing loss interests all age groups, but it is more common in the elderly due to natural cell
ageing.

Over 650 million people, 10-15% of world population, have hearing loss, but only 20% of those
actually look for a solution.

BELOW BETWEEN 65-75
65 YEARS OLD YEARS OLD

20% 30% /\

HEARING PEOPLE WITH
WORLD
1 0-1 5% LOSS BY HEARING HEARING

80+

BUSINESS

POPULATION

AGE GROUP AID INTAKE PROBLEMS POTENTIAL
50%
OVER
75 YEARS OLD

Hearing solutions

Today hearing solutions can be found in hearing aids, implantable devices and cochlear implants.

MARKET*

IMPLANTABLE
DEVICES &
COCHLEAR
IMPLANTS

20

HEARING
AIDS

80

*In value.

On average, 7 years go by before people take action and approach a hearing care professional.
The reasons for the delay are:

« difficulty admitting the problem; * prejudice related to hearing aids;
* social stigma related to hearing loss; + dissatisfaction with the use of “old technologies”.

16
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Growth drivers

The penetration rate of hearing solutions and services is very low and there is still huge
growth potential, also due to a series of extremely favorable contemporary socio-economical

elements.

DEMOGRAPHIC CHANGE
Life expectancy is increasing leading to a larger ageing population and, thus, increasing the
number of people with hearing loss.

BABY BOOMERS
The generation born between 1945 and 1965 is entering the stage of life in
which they are most susceptible to hearing loss.

ACOUSTIC POLLUTION
Urbanization and emerging technologies are exposing people to more
and more ear damaging noise pollution.

Hearing aid technology is constantly advancing both aesthetically and
functionally increasing the penetration of hearing solutions.

WELLNESS CULTURE

Also among seniors the desire to live full and active lives is always stronger.

EMERGING MARKETS

As GDP, industrialization and urbanization rates increase around the world, new markets arise.

17



Distribution network

8,687

POINTS OF SALE

NETWORK

AFFILIATES CORPORATE

SHOPS

26.1

FRANCHISEES

SHOP-IN-SHOPS
& CORNERS

39.6

Amplifon store

The format of Amplifon stores provides a unique ‘store experience’ - highly innovative in this industry
- in which the customer is always addressed as a person, not someone with a medical condition, and
guided step by step in the journey to rediscover the joy of hearing.

Our shop windows are designed to reduce the anxiety normally related to medical experiences,
entering an Amplifon store is no longer a medical/technical decision, but an entirely positive emotional
experience.

Inside our stores, each area is developed for a different reason, but all of them are designed to put
customers at ease. The assessment, counseling, fine tuning appointment and follow-up phases all
take place inside our stores - in an integrate process - to guarantee a pleasant experience, from a
physical to a psychological standpoint.

The customer, the supporter (spouse, child, friend), the ENT specialist, the audiologist and the person
responsible for customer care are then able to establish successful and enduring relationships. After
that, people are more confident in using the necessary equipment to go through a detailed analysis
of their hearing profile, a key factor for the selection and fitting of the ideal hearing solution.

18



Direct points of sale

2,269 CORPORATE SHOPS

In these stores, customers are in direct contact with
Amplifon. They can be managed by Amplifon staff or
by people working on behalf of the Company on a
commission basis.

3,442 SHOP-IN-SHOPS & CORNERS

Located in third party premises (e.g. pharmacies, op-
ticians and doctors’ surgeries), this widespread net-
work of outlets may be the first point of contact with
customers who are then directed to a store when
necessary.
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Indirect points of sale

1,242 FRANCHISEES

Franchisees run retail outlets themselves under a fran-
chising agreement, benefitting from a leading brand,
advanced marketing tools and other value-added servi-
ces made available by Amplifon. They purchase products
exclusively from Amplifon and can make use of Service
Centres as their first point of contact with customers.

1,734 NETWORK AFFILIATES

These independent retailers operate with their own
brands, purchase products from Amplifon, benefit-
ting from a variety of support activities offered by the
Group, and offer hearing solutions to end users.

COUNTRY SRAND 0HOPS ~ TG CORNERS = FRANCHISEES  AFFILIATES

Italy Amplifon 559 2,864

France Amplifon 373 79

The Netherlands Beter Horen 177 50

Switzerland Amplifon 81

Spain & Portugal Amplifon 134 67 2

Germany Amplifon 260

Belgium & Luxembourg Amplifon 78 62 15

Hungary Amplifon 55

Poland Amplifon 32 1

UK & Ireland Amplifon 135 49

Egypt Amplifon 20

Turkey Maxtone 15

Israel Medtechnica Orthophone 18 45
Miracle-Ear 6 1,220

USA
Elite Hearing Network 1,687

Canada Miracle-Ear 20

Brazil Direito de Ouvir 1 74 5

Australia National Hearing Care 146 60 ‘

New Zealand Bay Audiology 72 26 ‘

India Amplifon 87 110 2

Total 2,269 3,442 1,242 1,734

19
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Business model

Amplifon business model blends medical and retail competencies within its
core activities through:

CUSTOMIZATION INNOVATION CUSTOMER EXPERIENCE

Medica

Resilj
Ie”(‘@
ey
Uopend®

Retail

The customer enters the store

The customer enters the store
on medical advice, already holding &m attracted by marketing

a prescription or an exam. and advertising activities.

Our role in the value chain

Our business model makes us the leader in the largest segment in the value chain.

MANUFACTURER WHOLESALE : RETAIL

The value added by the service in this industry represents the most important part of the value
chain.

20
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Service life cycle

We offer an exclusive, bespoke, all-rounded experience. We walk hand-in-hand with each person
throughout the journey to rediscover all the joy of hearing, making use of constant dialogue in each
appointment for the progressive optimization of the solution to meet each person'’s needs.

Comprehensive specialized audiological assessment and in-
depth analysis of the person’s needs and lifestyle.

Vo

ASSESSMEN »

Hearing care professionals propose the
solution best-suited to each person,
also addressing topics not directly
related to hearing such as lifestyle,
aesthetic preferences, psychological
standing and dexterity.

A hearing aid has an average life cycle .
of 4-5 years. After that period, the person
is naturally prone to return to Amplifon
and look for a new solution, undergoing
once again all the previews steps.

All-round specialised and
ongoing support throughout the
hearing aid life cycle by means
of regular assessment
of the hearing solution efficacy
and the person’s evolving hearing needs.

Fitting and custom-made
adaptation using computer
systems to meet the person’s
needs.

30-day free trial, weekly check-ups and fine tuning with the
possibility to return the product at the end of the trial period or
move forward with a purchase.

Customization: a value we cherish

EVERY SOLUTION IS UNIQUE TECHNOLOGY ALONE IS NOT ENOUGH

Two people with the same type of hearing loss may
need two different hearing solutions depending
on their lifestyle, the recurrent sounds they hear,
aesthetic preferences, health and/or psychological
standing and whether it is the first device application
or a repurchase.

The hearing device is an essential part of the hearing
solution, but it is not enough to meet customer’s needs.
Improving one’s ability to hear and communicate depends
not only on the hearing aid function and intrinsic quality,
but above all on the hearing care professional’s ability to
choose the model best-suited to the customer on the basis
of scientific evidence and tailor-fit the device exploiting its
technology to the fullest in relation to the person’s needs.

21



Global HR Vision

Our mission is to improve people’s quality of life thanks to our
professional skills and highly customized services tailored to each customer,
thus creating unparalleled value for our people as well as for our stakeholders.

To fulfill this objective and continue to be the employer of choice
inthe hearing careindustry, we are committed to attracting, training, developing,
retaining and rewarding the best talent throughout their professional path.
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BY ROLE BY REGION
2015 2014
SUPPORT HEARING CARE
FUNCTIONS PROFESSIONALS EMEA AMERICAS APAC CORPORATE TOTAL TOTAL
47 4 Hearing care professionals 2,088 43 498 0 2629 2,309
L)
Other shop personnel 1,688 71 528 0 2,287 2,108
Sales network 3,776 114 1,026 0 4916 4,417
Support functions 756 221 377 0 1417 1,372
Total employees 4,532 335 1,403 63 6,333 5,789
Sales force not on payroll 1,445 3,900* 0 0 5,345* 5,282*
OTHER SHOP Overall total 5977 4,235 1,403 63 11,678 11,071
PERSONNEL
4 0 5 * Estimated number, of which 2,900 hearing care professionals.
L]

HEARING CARE PROFESSIONALS & CUSTOMER SERVICE

About 5,500 people chose to pursue a career as a hearing care professional and 4.700 are active in the
customer service in our over 3,500 stores and e 3,400 shop-in-shops and corners around the world.
We offer them a unique opportunity: to become the best experts in the industry and continue their
professional growth over time.

MARKETING & SALES MANAGEMENT

21% of the people who work in support functions are dedicated to marketing and sales management
roles. We offer them a diversified role, at the same time stimulating and innovative, through which
one can help improving customer service and promoting excellence in our points of sale.

BACK OFFICE

1,417 of our co-workers cover support function roles and deliver excellence and innovation in
key company processes, working closely with our people in the field, in an extremely stimulating
international environment.

Amplifon is committed to attracting resources prone to innovating and
excelling, stimulated by the possibility of working both in team and in an
dynamic international environment.

To this end, we have developed a global website dedicated to communicating
the attractiveness of our industry and our Company, and the professional

growth opportunities within the Group. hitp://careers.omplifon.com/global
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Supporting growth

CONTINUOUS LEARNING

We offer a huge array of training services tailor made for the people who work directly with
customers, including classroom training, e-learning, coaching and workshops.

We continually promote the sharing of best practices and knowledge across our global

MENTORING

We propose personalized learning possibilities that benefit from the experience of our top
performer for developing competencies within the organization.

KNOWLEDGE SHARING
network.

PROFESSIONAL DEVELOPMENT
We support the development of career paths that are unique to each person and based
one's strengths and aspirations. Careers at Amplifon have no boundaries, if not on one's

talent, and may take any amazing unconventional path.

Talent management

T-Lab: preparing the leaders
of tomorrow

The T-Lab program is a periodic, structured and
formal process to identify the resources with the
capabilities and potential to take part in training
paths to cover key positions at national and

international level. We provide the participants
with  greater visibility, international and
accelerated career opportunities, assighment to
global projects, Group development programs at
top-ranked business schools, mentoring from the
Group's Senior Managers, and specific incentive
and retention plans.

Rewarding results

Compass
Programs

The Blue and Green Compass Programs are
residential, international programs aimed at
boosting our people’s skills and encouraging
international networking and knowledge
exchange. Entirely designed by and for us, the
Compass programs are delivered in partnership
with the best-ranked business schools in the
world and offered across all areas and levels
within the Company.

We reward targets reached by means of performance reviews with

transparent criteria to be sure that we share the same ambitious business
objectives. Every year, our best professionals from all over the world are
assigned shares, including our best performing hearing care professionals.
Today about 450 of our hearing care professionals benefit from our
Performance Stock Grant Plan, because we fundamentally believe in
sharing of the value creation of our Company with the people who make

it possible.

24

Performance
Stock Grant Plan

450

HEARING CARE
PROFESSIONALS
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Recognizing excellence

The High Achievers Club

Each year, based on performance monitoring, high-achievers
will be invited to join their country's Club.

Members receive excellent benefits, from networking
opportunities to special event access.

The Charles Holland Award

It is the highest honor that can be achieved by a store team
at Amplifon. The annual international award is presented to
stores that deliver outstanding performance and service.

Each year 50 stores out of 3,500 are chosen on the basis of
their results in five categories: customer care, innovation,
growth, teamwork and productivity.
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Our social role
A virtuous cycle for the community

Offering hearing solutions and services is in itself an important social
contribution considering the paramount importance of hearing to people’s
quality of life.

We actively contribute to social wellbeing: being able to
hear is essential at any age as it allows the development of oral
communication skills, speech comprehension and more generally
interaction with others. Thus, hearing carries strong implications
for the topics of integration, equal opportunities and the right to

uality of life and safetyv. We believe everybody deserves
4 y y to hear, that is why the Miracle Ear

Foundation® provides hearing aids,

We are fully committed to spreading accuratg information on follow-up care, and educational
hearing health and to educating for prevention, being certain resources to people with hearing loss
that a knowledgeable society can respond better and more who demonstrate personal inability

promptly to hearing loss, avoiding its effect on people’s lives,  tfinandially provide for their hearing
For this reason, the Group’s companies promote and support - cthneeds. Since 1990 the Miracle-
. S P P . . P . . PP . Ear Foundation® has donated more
in collaboration with partners and institutions - various social  than 10,000 hearing aids in the US.A..
initiatives and public awareness campaigns.

Our commitment

THE COMMUNITY
Initiatives for disseminating the wellbeing culture
and promoting prevention.

OUR PEOPLE

Training & development,
rewarding performance & talent,
international opportunities,
engagement & accountability.

OUR CUSTOMERS

Offering customized solutions and
ongoing support with positive effects
on quality of life.

THE MEDICAL COMMUNITY
Promoting clinical research and
disseminating scientific advances.

OUR PARTNERS

Ongoing collaboration for
technological development
and service improvement.

OUR SHAREHOLDERS
Continuous long-term growth and solid financial structure.
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The CRS research activity

Forover40years, we have being a specialized partner for the scientificcommunity,
supporting the development of doctors, hearing care professionals and speech
therapists, through the Center for Research and Studies Amplifon (CRS).

Founded by Charles Holland in 1971, it promotes clinical research and disseminates information
on the advances and developments in the fields of audiology and otology. Today the CRS is an
international point of reference in hearing care industry.

International research projects
in partnership with universities:

* AHEAD (Advancement of Hearing Awards

ASESEEIIETE W S IBES (R DEVEE) * CRS International Award, presented

* | e Il, HEAR (Hereditary Deafness to scholars for their contribution to the
Epidemiology And Clinical Research) development of the fields of audiology
and otology.
* GENDEAF (Genetic Deafness), as
a coordinator for the European
Commission.

+ Best Italian thesis in ENT, Audiology
and Speech Therapy.

Editorial activities

* Running a major audiology and
otolaryngology library for professionals,
researchers and students.

* Developing and disseminating
numerous specialized editorial
initiatives.

CONSENSUS PAPER: developed thanks to the CRS, it is the most important
initiative in the quest for increasing public awareness on hearing related topics.
They are short scientific papers for the general public, written by important
international experts who address a particular aspect of hearing each year.

2011: Hearing and the elderly
2012: Hearing and children
2013: Hearing and cognition
2014: Hearing and diabetes
2015: Coping with noise
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Report for Investors
Amplifon on the Stock Exchange

AMPLIFON vs FTSE ITALIAN ALL SHARE (rReBaSED 100)

65% AMP-MI 61.8%

FTSE-MIB

55%

45%

35%

25%

15%

5%

-5%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

KEY SHARE DATA

Stock exchange MTA-STAR Nominal value €0.02
Bloomberg ticket AMP:IM Average price? €6.719
E— €4510  Averagevolume 419,074
N® of shares outstanding’ 219 233 947 Market capitalization’ €1,753

(1) At 31.12.2015, in million Euros.
(2) Treasury shares excluded.
(3) Last 12 months.

SHAREHOLDING

AMPLITER N.V.

53.94

MARKET

33.95

OTHER SHAREHOLDERS
WITH SIGNIFICANT
HOLDING TREASURY SHARES

9.33 2.78
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Relationships with the financial community

ANALYSTS COVERAGE

At December 315, 2015 the stock was covered by 16 brokers who followed the development of the
company with specific research and analyses, providing generally a positive view.

* Banca Akros * Commerzbank * Intermonte

* Banca Aletti * Equita Sim * Jefferies International

* Bank of America * Exane BNP Paribas * Kepler Chevreux
Merrill Lynch « Fidentis Equities * Mediobanca

* Banca IMI * Goldman Sachs * Sanford Bernstein

« Citigroup e« HSBC

In January 2016 MainFirst initiated coverage of the stock.

CONFERENCE CALLS

Amplifon organizes conference calls with the financial community (analysts and institutional investors)
for the release of its annual, half-year and quarterly results, besides holding an Analyst & Investor Day.

ROADSHOWS

In 2015, Amplifon organized several roadshows on the main global financial markets: New York, Boston,
Denver, Toronto, Montreal, Zurich, Geneva, Luxembourg, Brussels, Amsterdam, Frankfurt, Munich,
Milan, Paris and Lyon.

CONFERENCES

Throughout the year Company's management team - Chief Executive Officer and Chief Financial Officer
- and Investor Relator attended numerous international healthcare conferences organized by primary
institutions such as Jefferies, BofA Merrill Lynch Global, Goldman Sachs, Commerzbank, Exane BNP
Paribas, Citi and Morgan Stanley; and as many conferences for Italian and/or medium sized companies
organized byJ.P. Morgan, Sanford Bernstein, the Italian Stock Exchange, Kepler Cheuvreux and Unicredit.

The Extraordinary Shareholders’ Meeting held on January 29%, 2015, approved the proposed
amendments to the corporate by-laws by including in a new Article 13, which defines the methods
to be used to assign increased voting rights, in accordance with the recently introduced option
provided in Art. 127-quinquies of T.U.F.. Increased voting is being established with a view to pursuing
stability and loyalty of the shareholder base, and is comprised under the changes introduced to
Corporate Law in Article 20 of Law 91 dated June 24th, 2014 (the “Competitiveness Decree”), which
allow shareholders to exercise the option and acquire increased voting rights equal to two votes
for each share held for at least 24 months from the registration date shown in the appropriate
shareholders register prepared by the Company in accordance with current law and regulations.
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Comments on the Financial Results

In 2015 the global market conditions continued to be complex and volatile. The outlook has improved in
advanced economies: the slight growth supported by the European Central Bank's expansionary policies
continues, but remains weak and in the United States, where despite the first hike in rates since 2008
monetary policy continues to be accommodative, growth rates continue to be good, albeit not as high as
in previous years. The weakness, however, of the emerging economies and lower growth in China have
slowed the expansion of international trade and fuel the drop in the prices of raw materials.

In this environment the Amplifon Group benefitted from its worldwide presence and posted a very positi-
ve performance, achieving record results and strong growth against the prior year in terms of both sales,
which for the first time in history reached and exceeded Euro 1 billion, and profitability.

In the second quarter of the year the Company and the Chief Executive Officer, Franco Moscetti, mutually
agreed that the conditions for a seamless change in leadership which would further sustain the growth
process, while also strengthening the Group’s competitiveness, had materialized. On 22 October 2015
the Board of Directors, having acknowledged that Franco Moscetti had tendered his resignation and re-
linquished all powers, granted Enrico Vita (formerly the Company's Chief Operating Officer) all the powers
assigned to the Chief Executive Officer.

Franco Moscetti was paid a total indemnity of €5.7 million, was granted early vesting of the 600,000 per-
formance stock grant rights assigned and received a payment of €0.7 million as part of a non-compete
agreement valid through 30 April 2017, inclusive.

More in detalil, the year closed with total revenue of €1,034.0 million (+16.1% against 2014), a gross ope-

rating margin (EBITDA) of €165.2 million (+20.0% against 2014) and a net profit of €46.8 million. Net profit
for recurring operations alone reaches €52.8 million, an increase of 47.4% against the prior year.
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Revenue performance

For the first time in the Group's history, revenue from sales and services exceeded €1 billion, coming in
at €1,033,977 thousand (£890,931 thousand in 2014), an increase against the prior year of €143,046
thousand (+16.1%), around half of which is explained by organic growth. Acquisitions contributed €27,636
thousand (+3.1%), while exchange gains amounted to €42,032 thousand (+4.7%). Sales rose in all the ge-
ographic areas where the Group operates. More in detail:

* in Europe, the Middle-East and Africa, the Amplifon Group's revenue increased (+11.4%) with positive
results posted in all the countries, but particularly in Italy (+8.2%), France (+11.4%), Germany (+15.8%),
Switzerland (+11.8% in local currency) and the Iberian Peninsula (+16.2%). The Middle-East and Africa
also made a substantial contribution (+63.3%);

* in the Americas, revenue rose 18.5% in local currency across all channels;

* in Asia-Pacific sales rose 11.0% overall, with New Zealand reporting an increase of 19.8% in local cur-
rency.

Profit performance

The growth in revenue resulted in a significant increase in profitability across all the Group’s geographies.
Gross operating profit (EBITDA) amounted to a record €165,177 thousand, an increase of €27,509 thou-
sand against the prior year (+20.0%). Net of the exchange differences, which had a positive impact of some
€7,157 thousand, and the €2,186 thousand in non-recurring costs, the rise in EBITDA reaches €22,538
thousand (+16.4%). The recurring EBITDA margin reached 16.2%, an increase of 0.7 percentage points
against 2014.
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Changes in net debt

The net financial position continues to be extremely solid, net financial indebtedness came to €204,911
thousand at 31 December 2015 (£248,417 thousand at 31 December 2014) with free cash flow of
€ 89,730 thousand and total net cash flow of €43,506 thousand (versus €78,392 thousand and €26,950
thousand, respectively, in the prior year). Total cash flow improved by €27,388 thousand against 2014,
net of the impact of the non-recurring items (€5,448 thousand in 2015 and €9,191 thousand in the prior
year), acquisitions (€41,073 thousand in 2015 and €35,883 thousand in the prior year), the purchase of
treasury shares and the payment of dividends net of the cash in resulting from the exercise of stock op-
tions (€11,751 thousand in 2015 and €9,852 thousand in the prior year) and after having absorbed CAPEX
of €48,101 thousand (€42,930 thousand in the prior year).

In the second quarter the last tranche of the USD 70 million (€55.2 million at the hedging rate) private
placement 2006-2016 was repaid in advance.

The advance repayment resulted in the payment of €4.3 million in interest that would have been payable
to investors in the period beginning from the repayment date through the natural expiration of the private
placement net of a discount which, as it was higher than the rate at which the liquidity could have been
invested, had a positive impact of approximately €0.5 million pre-tax compared to total interest actually
owed if the debt had been repaid to the maturity date of August 2, 2016.

At 31 December 2015 gross debt amounted to €401,625 thousand, €382,542 thousand of which long
term. Cash and cash equivalents of €196,714 thousand, along with available credit lines, ensure the fle-
xibility needed to take advantage of any opportunities to consolidate and develop business that might
materialize.
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Consolidated Income Statement

FY 2015 FY 2014
Non Non % change

recurring % on recurring % on on
(€ thousands) Recurring (*) Total recurring Recurring *) Total recurring recurring
Revenues from sales and services 1,033,977 - 1,033,977 100.0% 890,931 - 890,931 100.0% 16.1%
Operating costs (868,861) (6,792) (875,653) -84.0% (752,124) - (752,124) -84.4% 15.5%
Other costs and revenues 2,247 4,606 6,853 0.2% (1,139) - (1,139) -0.1% -297.3%
Gross operating profit (EBITDA) 167,363 (2,186) 165,177 16.2% 137,668 - 137,668 15.5% 21.6%
Depreciation and write-downs of (38,993) (238) (39,231) -3.8% (31,907) (31,907) -3.6% 22.2%
non-current assets
Operating result before the
amortisation and impairment
of customer lists, trademarks,
non-competition agreements
and goodwill arising from
business combinations (EBITA) 128,370 (2,424) 125,946 12.4% 105,761 - 105,761 11.9% 21.4%
Amortization and impairment
of trademarks, customer lists, @ 0 o
lease rights and non-competition (12,320) (2,620) (14,940) -1.2% (15,145) (15,145) -1.7% -18.7%
agreements and goodwill
Operating profit (EBIT) 116,050 (5,044) 111,006 11.2% 90,616 - 90,616 10.2% 28.1%
Income, expenses, valuation and @ 0 0
adjustments of financial assets 334 1,253 1,587 0.0% 673 - 673 0.1% -50.4%
Net financial expenses (20,871) (2,854) (23,725) -2.0% (22,986) - (22,986) -2.6% -9.2%
Exchange differences and non 771) ; (771) -0.1% (1,747) - (1,747) -0.2% -55.9%
hedge accounting instruments
Profit (loss) before tax 94,742 (6,645) 88,097 9.2% 66,556 - 66,556 7.5% 42.3%
Current tax (41,366) 2,053 (39,313) -4.0% (25,709) 8,707  (17,002) -2.9% 60.9%
Deferred tax (675) (1,397) (2,072) -0.1% (5,070) 1,961 (3,109) -0.6% -86.7%
Net profit (loss) 52,701 (5,989) 46,712 5.1% 35,777 10,668 46,445 4.0% 47.3%
Profit (loss) of minority interests (93) - (93) 0.0% (30) - (30) 0.0% 210.0%
Net profit (loss) attributable to
the Group 52,794 (5,989) 46,805 5.1% 35,807 10,668 46,475 4.0% 47.4%

(*) See table on page 36 for details of non-recurring transactions.

EBITDA is the operating result before charging amortisation, depreciation and impairment of both tan-
gible and intangible fixed assets.

EBITA is the operating result before amortisation and impairment of customer lists, trademarks, non-
competition agreements and goodwill arising from business combinations.

EBIT is the operating result before financial income and charges and taxes.
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Q42015 Q42014
Non Non % change

recurring % on recurring % on on
(€ thousands) Recurring *) Total recurring Recurring (*) Total recurring recurring
Revenues from sales and 300,229 - 300229  100.0% 267,581 - 267,581 100.0% 12.2%
services
Operating costs (241,968) - (241,968) -80.6% (212,391) - (212,391) -79.4% 13.9%
Other costs and revenues 822 2,590 3,412 0.3% (758) - (758) -0.3% -208.4%
Gross operating profit
(EBITDA) 59,083 2,590 61,673 19.7% 54,432 - 54,432 20.3% 8.5%
Depreciation and write-downs of ;5 43, (238) (12,431) -4.1% (8,851) - (8,851) -3.3% 37.8%
non-current assets
Operating result before the
amortisation and impairment
of customer lists, trademarks,
non-competition agreements
and goodwill arising from
business combinations (EBITA) 46,890 2,352 49,242 15.6% 45,581 - 45,581 17.0% 2.9%
Amortization and impairment
of trademarks, customer lists, o o 0
lease rights and non-competition (1,116) (2,620) (3,736) -0.4% (3,928) - (3,928) -1.5% -71.6%
agreements and goodwill
Operating profit (EBIT) 45,774 (268) 45,506 15.2% 41,653 - 41,653 15.6% 9.9%
Income, expenses, valuation and o o 0
adjustments of financial assets Uiz ) i g 38 . 38 0.0% 205.3%
Net financial expenses (5,202) - (5,202) -1.7% (6,625) - (6,625) -2.5% -21.5%
Exchange differences and non 373 - 373 0.1% (479) . (479) 0.2% 177.9%
hedge accounting instruments
Profit (loss) before tax 41,061 (268) 40,793 13.7% 34,587 - 34,587 12.9% 18.7%
Current tax (15,086) 1,305 (13,781) -5.0% (9,241) - (9,241) -3.5% 63.3%
Deferred tax (2,428) (3,031) (5,459) -0.8% (4,998) - (4,998) -1.9% -51.4%
Net profit (loss) 23,547 (1,994) 21,553 7.8% 20,348 - 20,348 7.6% 15.7%
Profit (loss) of minority interests 71 - 71 0.0% (36) - (36) 0.0% -297.2%
Net profit (loss) attributable
to the Group 23,476 (1,994) 21,482 7.8% 20,384 - 20,384 7.6% 15.2%

(*) See table on page 36 for details of non-recurring transactions.
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The details of the non-recurring transactions included in the previous tables are shown below.

(€ thousands) FY 2015 FY 2014 Q4 2015 Q42014
Expenses related to the transition in the Group’s . . .
leadership (6.792)
Restructuring costs incurred in the Netherlands (943) - (415) -
Income generated in the United States as a result
of early termination of commercial partnership 3062 . 518 .
and compensation for damages related to unfair !
competition
Income recognized in India following the cancellation
of the earn-out related to the 2012 acquisition of 2,487 - 2,487 -
the Beltone stores
Impact of the non-recurring items on EBITDA (2,186) - 2,590 -
Goodwill impairment recognized in India (2,620) - (2,620) -
Write-down of the residual assets of restructured
stores in the Netherlands ) ) 2 )
Impact of the non-recurring items on EBIT (5,044) - (268) -
Make whole payment for advanced repayment (4,289) . . .
of the 2006-2016 private placement !
Income generated in the United States by eliminating
the discounting of receivables entirely repaid by a

¢ P ) 1,435 - - -
partner following early termination of the commercial
partnership
Income recognized in New Zealand following the
acquisition of 100% of Dilworth Hearing Ltd (already 1253 . . .
40% held) pursuant to IFRS 3R related to the !
accounting of step up acquisitions
Impact of the non-recurring items pre-tax (6,645) - (268) -
Impact of the above items on the taxes for the year 2,349 - (33) -
Write-down of deferred tax assets recognized in Italy
following change in IRES (corporate income tax) tax . )
rate from 27.5% to 24%, effective as of 2017, as (izez) 6]
approved by the Parliament in December 2015
Income generated following allowance of the
deduction for tax purposes of certain assets - 10,668 - -
in Australia
Impact of the non-recurring items (5.989) 10,668 (1,994) i}

on net profit (loss)
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Reclassified Consolidated Balance Sheet

The reclassified Consolidated Balance Sheet aggregates assets and liabilities according to operating fun-
ctionality criteria, subdivided by convention into the following three key functions: investments, operations
and finance.

(€ thousands) 31/12/2015 31/12/2014 Change
Goodwill 572,150 534,822 37,328
Non-competition agreements, trademarks, customer lists and lease rights 98,115 98,650 (535)
233;/\;1235, licences, other intangible fixed assets, fixed assets in progress and 43,298 36,458 6,840
Tangible assets 102,675 96,188 6,487
Financial fixed assets " 42,326 48,583 (6,257)
Other non-current financial assets (" 4,236 3,691 545
Non-current assets 862,800 818,392 44,408
Inventories 28,956 28,690 266
Trade receivables 111,727 109,355 2,372
Other receivables 34,068 33,059 1,009
Current assets (A) 174,751 171,104 3,647
Operating assets 1,037,551 989,496 48,055
Trade payables (113,343) (101,788) (11,555)
Other payables (?) (131,432) (124,418) (7,014)
Provisions for risks and charges (current portion) (1,378) (978) (400)
Current liabilities (B) (246,153) (227,184) (18,969)
Net working capital (A) - (B) (71,402) (56,080) (15,322)
Derivative instruments @ (6,988) (9,820) 2,832
Deferred tax assets 40,743 44,653 (3,910)
Deferred tax liabilities (55,695) (51,998) (3,697)
Provisions for risks and charges (non-current portion) (48,407) (40,569) (7,838)
Liabilities for employees’ benefits (non-current portion) (15,572) (15,712) 140
Loan fees @ 2,197 3,023 (826)
Other non-current payables (2,600) (250) (2,350)
NET INVESTED CAPITAL 705,076 691,639 13,437
Group net equity 499,471 442,165 57,306
Minority interests 694 1,057 (363)
Total net equity 500,165 443,222 56,943
Net medium and long-term financial indebtedness “ 382,542 442,484 (59,942)
Net short-term financial indebtedness @ (177,631) (194,067) 16,436
Total net financial indebtedness 204,911 248,417 (43,506)
OWN FUNDS AND NET FINANCIAL INDEBTEDNESS 705,076 691,639 13,437

Notes for reconciling the condensed balance sheet with the statutory balance sheet:

(1) “Financial fixed assets” and “Other non-current financial assets” include equity interests valued using the net equity method, financial assets
at fair value through profit and loss and other non-current assets;

(2) “Other payables” includes other liabilities, accrued liabilities and deferred income, current portion of liabilities for employees’ benefits and tax
liabilities;

(3) “Derivative instruments” includes cash flow hedging instruments not comprised in the net financial position;

(4) The item “loan fees” is presented in the balance sheet as a direct reduction of the short-term and medium/long-term components of the items
“financial payables” and “financial liabilities” for the short term and long term portion respectively.
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Condensed Reclassified Consolidated Cash Flow Statement

The condensed consolidated cash flow statement represents a summary version of the reclassified cash
flow statement detailed in the following pages and its purpose is, starting from the EBIT, to detail the flows

generated from or absorbed by operating, investing and financing activities.

For a complete analysis of the figures and variations with regard to the comparative period, please refer

to the dedicated section of this report.

(€ thousands) FY 2015 FY 2014
Operating profit (EBIT) 111,006 90,616
Amortization, depreciation and write-down 54,170 47,052
Provisions, other non-monetary items and gain/losses from disposals 23,944 18,887
Net financial expenses (23,055) (21,118)
Taxes paid (38,242) (11,284)
Changes in net working capital 326 (8,076)
Cash flow generated from (absorbed by) operating activities (A) 128,149 116,077
Cash flow generated from (absorbed by) operating investing activities (B) (38,419) (37,685)
Free cash flow (A+B) 89,730 78,392
Cash flow generated from (absorbed by) business combinations (C) (41,073) (35,883)
(Purchase) sale of other investments, securities and reductions of earn-out (D) 9,423 (146)
Cash flow generated from (absorbed by) investing activities (B+C+D) (70,069) (73,714)
Cash flow generated from (absorbed by) operating and investing activities 58,080 42,363
Dividends (9,356) (9,350)
Commissions and fees on long-term financing - -
Treasury shares (6,601) (2,456)
Capital increases, third parties contributions, dividends paid to third parties by subsidiaries 4,206 1,955
Hedging instruments and other changes in non-current assets (2,015) (5,656)
Net cash flow from the period 44,314 26,856
Net financial indebtedness at the beginning of the period (248,417) (275,367)
Effect of the exchange rate fluctuations on the net financial position (808) 94
Change in net financial position 44,314 26,856
Net financial indebtedness at the end of the period (204,911) (248,417)

The non-recurring transactions described above in the section on the change in net debt had a positive
impact on the cash flow recorded in the period of €5,448 thousand in 2015 versus €9,191 thousand in

the comparison period.
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Indicators

31/12/2015 31/12/2014
Net financial indebtedness (€ thousands) 204,911 248,417
Net Equity (€ thousands) 500,165 443,222
Group Net Equity (€ thousands) 499,471 442,165
Net financial indebtedness/Net Equity 0.41 0.56
Net financial indebtedness/Group Net Equity 0.41 0.56
Net financial indebtedness/EBITDA 1.21 1.77
EBITDA/Net financial charges 7.93 6.51
Earnings per share (EPS) (€) 0.21465 0.213789
Diluted EPS (£) 0.20812 0.207547
Earnings per share - Recurring operations (EPS) (€) 0.24212 0.164715
Diluted EPS - Recurring operations (€) 0.23475 0.159906
Group Net Equity per share (€) 2.278 2.036
Dividend per share (DPS) (£€) (*) 0.043 0.043
Pay-out ratio (%) (*) 20.03% 20.11%
Dividend yield (%) (*) 0.54% 0.88%
Period-end price 7.995 4.904
Highest price in period (€) 8.015 5.025
Lowest price in period (€) 4.824 3.996
Price/earnings ratio (P/E) 37.25 22.94
Price/earnings ratio (P/E) - Recurring operations 33.02 29.77
Share price/net equity per share 3.509 2.409
Market capitalisation (€ millions) 1,752.78 1,065.06
Number of shares outstanding 219,233,947 217,181,851

(*) values determined based on the dividend proposed by the Board of Directors at the Shareholders General Meeting convened for 18 April 2016.
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* The net financial indebtedness/Net Equity ratio is the ratio of net financial indebtedness to total
net equity.

* The net financial indebtedness/group net equity ratio is the ratio of the net financial indebtedness
to the Group's net equity.

* The net financial indebtedness/EBITDA ratio is the ratio of net financial indebtedness to EBITDA for
the last four quarters (determined with reference to recurring business only on the basis of pro forma
figures where there were significant changes to the structure of the Group).

* The EBITDA/net financial charges ratio is the ratio of EBITDA for the last four quarters (determined
with reference to recurring business only on the basis of restated figures where there were significant
changes to the structure of the Group) to net interest payable and receivable of the same last 4 quarters.

* Earnings per share (EPS) (€) is net profit for the period attributable to the Parent's ordinary sharehol-
ders divided by the weighted average number of shares outstanding during the period, considering
purchases and sales of treasury shares as cancellations or issues of shares, respectively.

* Diluted earnings per share (EPS) (€) is net profit for the period attributable to the Parent's ordinary
shareholders divided by the weighted average number of shares outstanding during the period adjusted
for the dilution effect of potential shares. In the calculation of outstanding shares, purchases and sales
of treasury shares are considered as cancellations and issues of shares, respectively.

* Earnings per share - recurring operations (EPS) (€) is net income from recurring operations for the
year attributable to the Parent’s ordinary shareholders divided by the weighted average number of sha-
res outstanding during the period, considering purchases and sales of treasury shares as cancellations
or issues of shares, respectively.

* Diluted earnings per share - recurring operations (EPS) (€) is net income from recurring opera-
tions for the year attributable to the Parent’s ordinary shareholders divided by the weighted average
number of shares outstanding during the period adjusted for the dilution effect of potential shares. In
the calculation of outstanding shares, purchases and sales of treasury shares are considered as cancel-
lations and issues of shares, respectively.

* Net Equity per share (€) is the ratio of Group equity to the number of shares outstanding.

* Dividend per share (DPS) (€) is the dividend paid in the following year resolved by the shareholders'
meeting approving the accounts for the year indicated. This indicator is not given in interim reports since
it is only meaningful with reference to the full year result.

* Pay-out ratio (%) is the ratio of the dividend paid to EPS.

* Dividend yield (%) is the ratio of the dividend per share paid in the following year to the share price on
31 December of the year indicated.
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* Period-end price (€) is the closing price on the last stock exchange trading day of the period.

* Highest price (€) and lowest price (€) are the highest and lowest prices from 1 January to the end of
the period.

* Price/Earnings ratio (P/E) is the ratio of the share price on the last stock exchange trading day of the
period to earnings per share.

* Price/Earnings ratio (P/E) - recurring operations is the ratio of the share price on the last stock
exchange trading day of the period to earnings per share.

* Share price/Net equity per share is the ratio of the share closing price on the last stock exchange
trading day of the period to net equity per share.

* Market capitalisation is the closing price on the last stock exchange trading day of the period multi-
plied by the number of shares outstanding.

* The number of shares outstanding is the number of shares issued less treasury shares..
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Income Statement Review

Consolidated Income Statement by Segment )

FY 2015

(€ thousands) EMEA Americas Asia Pacific Corporate Elim. Total
Revenues from sales and services 688,057 198,494 146,897 529 - 1,033,977
Operating costs (584,907) (161,460) (101,364) (27,922) - (875,653)
Other costs and revenues 711 4,005 2,070 67 - 6,853
Gross operating profit (EBITDA) 103,861 41,039 47,603 (27,326) - 165,177
Depreciation and write-downs of (24,381) (3,860) (7,603) (3,387) . (39,231)
non-current assets
Operating result before
amortisation and impairment
of customer lists, trademarks,
non-competition agreements and
goodwill arising from business
combinations (EBITA) 79,480 37,179 40,000 (30,713) - 125,946
Amortization and impairment of
trademarks, customer lists, lease
rights and non-competition (s, (640) (6,456) - - (14,940)
agreements and goodwiill
Operating profit (EBIT) 71,636 36,539 33,544 (30,713) - 111,006
Income, expenses, valuation and 1587
adjustments of financial assets ’
Net financial expenses (23,725)
Exchange differences and non hedge

- (771)
accounting instruments
Profit (loss) before tax 88,097
Current tax (39,313)
Deferred tax (2,072)
Net profit (loss) 46,712
Profit (loss) of minority interests (93)
Net profit (loss) attributable
to the Group 46,805

FY 2015 - Recurring only

(€ thousands) EMEA Americas Asia Pacific Corporate Elim. Total
Revenues from sales and services 688,057 198,494 146,897 529 - 1,033,977
Gross operating profit (EBITDA) 104,803 37,977 45117 (20,534) - 167,363
Operating result before amortisation
and impairment of customer lists,
trademarks, non-competition 80,661 34,117 37,513 (23,921) - 128,370
agreements and goodwill arising
from business combinations (EBITA)
Operating profit (EBIT) 72,817 33,477 33,677 (23,921) - 116,050
Profit (loss) before tax 94,742
Net profit (loss) attributable 52,794

to the Group

(*) For the purposes of reporting on economic data by geographic area, please note that the Corporate structures are included in EMEA.
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FY 2014 ™
(€ thousands) EMEA Americas Asia Pacific Corporate Elim. Total
Revenues from sales and services 617,687 140,932 132,312 - - 890,931
Operating costs (525,136) (113,695) (93,560) (19,670) (63) (752,124)
Other costs and revenues (1,532) 649 (192) (127) 63 (1,139)
Gross operating profit (EBITDA) 91,019 27,886 38,560 (19,797) - 137,668
Depreciation and write-downs of (21,875) (2,766) (4,996) (2,270) . (31,907)

non-current assets

Operating result before

amortisation and impairment

of customer lists, trademarks,

non-competition agreements and

goodwill arising from business

combinations (EBITA) 69,144 25,120 33,564 (22,067) - 105,761

Amortization and impairment
of trademarks, customer lists,

lease rights and non-competition (7,809) (972) (6,364) . ) (15,145)
agreements and goodwill
Operating profit (EBIT) 61,335 24,148 27,200 (22,067) - 90,616
Income, expenses, valuation and 673
adjustments of financial assets
Net financial expenses (22,986)
Exchange differences and non hedge

¢ Al (1,747)
accounting instruments
Profit (loss) before tax 66,556
Current tax (17,002)
Deferred tax (3,109)
Net profit (loss) 46,445
Profit (loss) of minority interests (30)
Net profit (loss) attributable
to the Group 46,475

FY 2014 - Recurring only

(€ thousands) EMEA Americas Asia Pacific Corporate Elim. Total
Revenues from sales and services 617,687 140,932 132,312 - - 890,931
Gross operating profit (EBITDA) 91,019 27,886 38,560 (19,797) - 137,668

Operating result before amortisation

and impairment of customer lists,

trademarks, non-competition 69,144 25,120 33,564 (22,067) - 105,761
agreements and goodwill arising

from business combinations (EBITA)

Operating profit (EBIT) 61,335 24,148 27,200 (22,067) - 90,616
Profit (loss) before tax 66,556
Net profit (loss) attributable

to the Group 35,807

(*) The figures for 2014, in line with the specific managerial responsibilities and as a result of the change in the reports periodically analyzed by
the Chief Executive Officer and the Group’s Top Management, were reclassified in order to show the Corporate overhead previously charged
to EMEA separately.
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continued Consolidated Income Statement by Segment®

Q4 2015

(€ thousands) EMEA Americas Asia Pacific Corporate Elim. Total
Revenues from sales and services 210,350 53,447 36,071 361 - 300,229
Operating costs (164,801) (44,514) (25,450) (7,203) - (241,968)
Other costs and revenues 184 914 2,286 29 - 3,412
Gross operating profit (EBITDA) 45,732 9,847 12,907 (6,813) - 61,673
Depreciation and write-downs of
non-current assets (6,439) (932) (4,153) (907) - (12,431)
Operating result before
amortisation and impairment
of customer lists, trademarks,
non-competition agreements and
goodwill arising from business
combinations (EBITA) 39,293 8,915 8,754 (7,720) - 49,242
Amortization and impairment
of trademarks, customer lists,
lease rights and non-competition (2,024) (142) (2] ) ) (EL2Ei7)
agreements and goodwiill
Operating profit (EBIT) 37,269 8,773 7,184 (7,720) - 45,506
Income, expenses, valuation and 116
adjustments of financial assets
Net financial expenses (5,202)
Exchange differences and non hedge

- 373
accounting instruments
Profit (loss) before tax 40,793
Current tax (13,781)
Deferred tax (5,459)
Net profit (loss) 21,553
Profit (loss) of minority interests 71
Net profit (loss) attributable
to the Group 21,482

Q4 2015 - Recurring only

(€ thousands) EMEA Americas Asia Pacific Corporate Elim. Total
Revenues from sales and services 210,350 53,447 36,071 361 - 300,229
Gross operating profit (EBITDA) 46,148 9,329 10,420 (6,814) - 59,083
Operating result before amortisation
and impairment of customer lists,
trademarks, non-competition 39,946 8,397 6,267 (7,720) - 46,890
agreements and goodwill arising
from business combinations (EBITA)
Operating profit (EBIT) 37,922 8,255 7,317 (7,720) - 45,774
Profit (loss) before tax 41,061
Net profit (loss) attributable 23,476

to the Group
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Q42014 ™
(€ thousands) EMEA Americas Asia Pacific Corporate Elim. Total
Revenues from sales and services 193,125 39,496 34,960 - - 267,581
Operating costs (150,467) (30,910) (24,083) (6,931) - (212,391)
Other costs and revenues (983) 177 4 44 - (758)
Gross operating profit (EBITDA) 41,675 8,763 10,881 (6,887) - 54,432
Depreciation and write-downs of (5,844) (806) (1,476) (725) - (8,851)

non-current assets

Operating result before

amortisation and impairment

of customer lists, trademarks,

non-competition agreements and

goodwill arising from business

combinations (EBITA) 35,831 7,957 9,405 (7.612) - 45,581

Amortization and impairment
of trademarks, customer lists,

lease rights and non-competition (2,092) (227) (1,609) ) ) (3,928)
agreements and goodwiill
Operating profit (EBIT) 33,739 7,730 7,796 (7,612) - 41,653
Income, expenses, valuation and 38
adjustments of financial assets
Net financial expenses (6,625)
Exchange differences and non hedge

€ dl (479)
accounting instruments
Profit (loss) before tax 34,587
Current tax (9,241)
Deferred tax (4,998)
Net profit (loss) 20,348
Profit (loss) of minority interests (36)
Net profit (loss) attributable
to the Group 20,384

Q4 2014 - Recurring only

(€ thousands) EMEA Americas Asia Pacific Corporate Elim. Total
Revenues from sales and services 193,125 39,496 34,960 - - 267,581
Gross operating profit (EBITDA) 41,675 8,763 10,881 (6,887) - 54,432

Operating result before amortisation

and impairment of customer lists,

trademarks, non-competition 35,831 7,957 9,405 (7,612) - 45,581
agreements and goodwill arising

from business combinations (EBITA)

Operating profit (EBIT) 33,739 7,730 7,796 (7,612) - 41,653
Profit (loss) before tax 34,587

Net profit (loss) attributable
to the Group

20,384

(*) The figures for 2014, in line with the specific managerial responsibilities and as a result of the change in the reports periodically analyzed by
the Chief Executive Officer and the Group’s Top Management, were reclassified in order to show the Corporate overhead previously charged
to EMEA separately.
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Revenues from sales and services

(€ thousands) FY 2015 FY 2014 Change Change %
Revenues from sales and services 1,033,977 890,931 143,046 16.1%
(€ thousands) Q4 2015 Q4 2014 Change Change %
Revenues from sales and services 300,229 267,581 32,648 12.2%

For the first time in the Group's history, revenue from sales and services exceeded €1 billion, coming in at
€1,033,977 thousand (versus €890,931 thousand in 2014), an increase against the prior year of €143,046
thousand (+16.1%), driven for €73,378 thousand (+8.2%) by organic growth, for € 42,032 thousand (+4.7%)
by exchange differences related to the weakening of the Euro against other currencies and for €27,636
thousand (+3.1%) by acquisitions.

In the fourth quarter alone, revenue from sales and services amounted to €300,229 thousand, an incre-
ase of €32,648 thousand (+12.2%) with respect to the same period of the period year, due primarily to
organic growth of €17,815 thousand (+6.7%), exchange differences of €7,455 thousand (+2.8%) and ac-
quisitions which contributed €7,378 thousand (+2.8%).
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The following table shows the breakdown of revenues from sales and services by segment:

Change

Exchange % in local
(€ thousands) FY 2015 % FY 2014 % Change Change % diff. currency
Italy 247,723 24.0% 228,957 25.7% 18,766 8.2%
France 117,885 11.4% 105,866 11.9% 12,019 11.4%
The Netherlands 75,570 7.3% 73,350 8.2% 2,220 3.0%
Germany 64,365 6.2% 55,579 6.2% 8,786 15.8%
United Kingdom 40,781 3.9% 37,374 4.2% 3,407 9.1% 4,061 -1.7%
Switzerland 38,946 3.8% 30,624 3.4% 8,322 27.2% 4,706 11.8%
Spain 36,764 3.6% 32,335 3.6% 4,429 13.7%
Belgium 24,567 2.4% 23,511 2.6% 1,056 4.5%
Israel 13,898 1.3% 7,054 0.8% 6,844 97.0% 1,207 79.9%
Hungary 9,232 0.9% 8,972 1.0% 260 2.9% (39) 3.4%
Portugal 6,760 0.7% 5,120 0.5% 1,640 32.0%
Turkey 4,221 0.4% 3,355 0.4% 866 25.8% (173) 31.0%
Egypt 3,547 0.3% 2,857 0.3% 690 24.2% 325 12.8%
Poland 2,494 0.2% 1,462 0.2% 1,032 70.6% - 70.6%
Ireland 855 0.1% 784 0.1% 71 9.1%
Luxembourg 613 0.1% 662 0.1% (49) -7.4%
Intercompany eliminations (164) 0.0% (175) 0.0% 11
Total EMEA 688,057 66.5% 617,687  69.2% 70,370 11.4% 10,087 9.7%
USA 190,355 18.4% 136,583 15.3% 53,772 39.4% 31,379 16.4%
Canada 6,855 0.7% 4,192 0.5% 2,663 63.5% 222 58.2%
Brazil 1,284 0.1% 157 0.0% 1,127 717.8% (63) 880.7%
Total Americas 198,494  19.2% 140,932  15.8% 57,562 40.8% 31,538 18.5%
Australia 94,961 9.2% 89,954 10.1% 5,007 5.6% (373) 6.0%
New Zealand 46,966 4.5% 39,060 4.4% 7,906 20.2% 176 19.8%
India 4,970 0.5% 3,298 0.4% 1,672 50.7% 604 32.4%
Total Asia Pacific 146,897 14.2% 132,312 14.9% 14,585 11.0% 407 10.7%
Corporateand =~ 529 0.1% - 0.0% 529
intercompany eliminations
Total 1,033,977 100.0% 890,931 100.0% 143,046 16.1% 42,032 11.3%
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Period (€ thousands) 2015 2014 Change Change %

| quarter 151,506 127,940 23,566 18.4%
Il quarter 179,130 161,391 17,739 11.0%
| Half-year 330,636 289,331 41,305 14.3%
Il quarter 147,071 135,232 11,839 8.8%
IV quarter 210,350 193,124 17,226 8.9%
Il Half-year 357,421 328,356 29,065 8.9%
Total year 688,057 617,687 70,370 11.4%

Revenue from sales and services generated on the European market amounted to €688,057 thousand
in 2015 versus €617,687 thousand in 2014, an increase of €70,370 thousand (+11.4%), explained by or-
ganic growth which reached €39,072 thousand (+6.3%), acquisitions, for €21,211 thousand (+3.4%), while
exchange differences had a positive impact of €10,087 thousand (+1.7%).

The strong growth against the comparison period, which was higher in the first part of the year due to the

weak results recorded in the prior year, was recorded in almost all countries but was boosted in particular:

* by the excellent results posted in Italy (+8.2%) where, including net of the contribution of the Audika Italia
stores acquired in the second quarter of 2014, important organic growth was recorded thanks to the
positive impact of the increased investments made in renewed marketing campaigns;

* by the continuous growth recorded in France (+11.4%), linked to both organic growth (+5.4%) and ac-
quisitions (+6.0%);

* by the significant results achieved in Switzerland (+11.8% at constant exchange rates);

* by the solid trend confirmed in Germany where, while the market shrank after the strong growth registe-
red in 2014, Amplifon continues to grow (+15.8%, +14.8% of which explained by acquisitions);

* by the excellent results recorded in the Iberian Peninsula (+16.2%) explained by both the organic growth
linked to the focus on the retail channel and the contribution of the newly opened stores;

* by the positive performance of the Middle-East and Africa where the growth (+63.3%) is explained by
both the consolidation for the entire period of the acquisition made in Israel at the end of April 2014,
which contributed €6,844 thousand to period sales, as well as the excellent results posted in Egypt
(+12.8% in local currency) and in Turkey (+31.0% in local currency).

In the fourth quarter alone, revenue from sales and services amounted to €210,350 thousand, an increa-
se of €17,226 thousand (+8.9%) against the same period of the prior year, explained for €9,516 thousand
(+4.9%) by organic growth, for €5,546 thousand (+2.9%) by acquisitions and for €2,164 thousand (+1.1%)
by exchange gains.

The number of stores (direct and indirect) in the EMEA region reached 1,999 at 31 December 2015 com-

pared to 1,869 at the end of the prior year. In addition to the stores (direct and indirect) there are also
3,172 customer contact points (2,984 at 31 December 2014).
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Period (€ thousands) 2015 2014 Change Change %
I quarter 46,331 32,970 13,361 40.5%
Il quarter 49,642 33,405 16,237 48.6%
| Half-year 95,973 66,375 29,598 44.6%
Il quarter 49,074 35,060 14,014 40.0%
IV quarter 53,447 39,497 13,950 35.3%
Il Half-year 102,521 74,557 27,964 37.5%
Total year 198,494 140,932 57,562 40.8%

Revenue from sales and services in North America reached €198,494 thousand in 2015 versus €140,932
thousand in 2014, an increase of €57,562 thousand (+40.8%) explained for €31,538 thousand (+22.4%) by
exchange gains and for €2,924 thousand (+2.1%) by acquisitions.

In local currency revenue was up by 18.5% (16.4% of which linked to organic growth) and distributed
across all channels, though the highest percentage increase came from Amplifon Hearing Health Care
(previously called Hear Po) which continues to benefit significantly from a new contract signed with a pri-
mary insurance company in the latter part of 2014.

The contribution from the Brazilian business (started at the end of 2014) amounted to BRL 4,752 thou-
sand (€£1,284 thousand).

Revenue from sales and services in the fourth quarter alone amounted to €53,447 thousand, an increase
of €13,950 thousand (+35.3%) against the comparison period explained for €6,546 thousand (+16.6%) by
exchange differences, for €6,586 thousand (+16.6%) by organic growth and for €818 thousand (2.1%) by
acquisitions.

Amplifon has 26 direct stores in North America, 1,220 franchises and 1,687 wholesale points of sale. In
Brazil Amplifon has one directly operated store, 5 franchises and 74 customer contact points. At the end
of the previous year, there were 23 directly operated stores, 1,171 franchises, 1,881 wholesale points of
sale and 77 customer contact points.
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Period (€ thousands) 2015 2014 Change Change %

I quarter 33,455 27,439 6,016 21.9%
Il quarter 40,111 33,306 6,805 20.4%
| Half-year 73,566 60,745 12,821 21.1%
Il quarter 37,260 36,607 653 1.8%
IV quarter 36,071 34,960 1,111 3.2%
Il Half-year 73,331 71,567 1,764 2.5%
Total year 146,897 132,312 14,585 11.0%

Revenue from sales and services in Asia-Pacific amounted to €146,897 in 2015 versus €132,312 thousand
in 2014, an increase of €14,585 thousand (+11.0%) explained for €3,501 thousand (2.6%) by acquisitions
and for €407 thousand (0.3%) by exchange gains. In local currency growth reached 6.0% in Australia and
19.8% (8.9% of which linked to acquisitions) in New Zealand where the first part of 2014 was particularly
weak while waiting for the regulatory changes to take effect which, beginning July 2014, resulted in incre-
ased subsidies. Growth reached 32.4% in India.

In the fourth quarter alone revenue from sales and services amounted to €36,071 thousand, an increase
of €1,111 thousand (+3.2%) against the same period of the prior year explained for €1,352 thousand
(+3.9%) by organic growth, for €1,014 thousand (+2.9%) by acquisitions, while exchange differences had a
negative impact of €1,255 thousand (-3.6%).

At 31 December 2015 the Group had 307 stores in Asia-Pacific (versus 293 at 31 December 2014), as well
as 196 customer contact points (116 at 31 December 2014).
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Gross operating profit (EBITDA)

(€ thousands) FY 2015 FY 2014

Recurring Non recurring Total Recurring Non recurring Total
Gross operating profit (EBITDA) 167,363 (2,186) 165,177 137,668 - 137,668
(€ thousands) Q42015 Q42014

Recurring Non recurring Total Recurring Non recurring Total
Gross operating profit (EBITDA) 59,083 2,590 61,673 54,432 - 54,432

Gross operating profit (EBITDA) amounted to €165,177 thousand in 2015 (with an EBITDA margin of
16.0%) versus €137,668 thousand in the prior year (and an EBITDA margin of 15.5%), an increase of
€27,509 thousand (+20.0%). The EBITDA margin rose 0.5 percentage points (p.p.).

In the fourth quarter alone, the gross operating profit (EBITDA) amounted to €61,673 thousand, an incre-
ase of €7,241 thousand (+13.3%) against the fourth quarter of the prior year. The EBITDA margin rose 0.2
p.p. against the comparison period to 20.5%.

The result was impacted by non-recurring items amounting to €2,186 thousand explained:

* for €6,792 thousand by the change in the Group's leadership, already recognized in the second quarter;

* for €943 thousand by the restructuring charges incurred in the Netherlands in the second half of the
year;

* for €3,062 thousand by the non-recurring income posted in the United States in the third quarter as a
result of the early termination of a commercial partnership (€2,544 thousand) and damages paid by a
former commercial partner for unfair competition (€518 thousand);

* for €2,487 thousand by income recognized in the fourth quarter in India following the cancellation of the
earn-out linked to the 2012 acquisition of the Beltone stores since no payment is expected due to the
achievement of results lower than initially expected.

Exchange gains reached €7,157 thousand, €1,203 thousand of which in the fourth quarter alone.

Net of the above mentioned items, the increase against the comparison period reached €22,538 thou-
sand (+16.4%) for the whole year and €3,448 thousand (+6.3%) for the fourth quarter alone.

The recurring EBITDA margin for FY 2015 came to 16.2% (+0.7 p.p. against 2014) and to 19.7% (-0.6 p.p.
against the comparison period) in the fourth quarter alone.
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The following table shows a breakdown of EBITDA by segment.

(€ thousands) FY 2015 EBITDA Margin FY 2014 ® EBITDA Margin Change Change %
EMEA 103,861 15.1% 91,019 14.7% 12,842 14.1%
Americas 41,039 20.7% 27,886 19.8% 13,153 47.2%
Asia Pacific 47,603 32.4% 38,560 29.1% 9,043 23.5%
Corporate (27,326) -2.6% (19,797) -2.2% (7,529) -38.0%
Total 165,177 16.0% 137,668 15.5% 27,509 20.0%
(€ thousands) Q42015 EBITDA Margin Q42014 ™ EBITDA Margin Change Change %
EMEA 45,732 21.7% 41,675 21.6% 4,057 9.7%
Americas 9,847 18.4% 8,763 22.2% 1,084 12.4%
Asia Pacific 12,907 35.8% 10,881 31.1% 2,026 18.6%
Corporate ™) (6,813) -2.3% (6,887) -2.6% 74 1.1%
Total 61,673 20.5% 54,432 20.3% 7,241 13.3%
The following table shows the breakdown of EBITDA by segment for recurring operations only:
(€ thousands) FY 2015 EBITDA Margin FY 2014 EBITDA Margin Change Change %
EMEA 104,803 15.2% 91,019 14.7% 13,784 15.1%
Americas 37,977 19.1% 27,886 19.8% 10,091 36.2%
Asia Pacific 45,117 30.7% 38,560 29.1% 6,557 17.0%
Corporate ™ (20,534) -2.0% (19,797) 2.2% (737) 3.7%
Total 167,363 16.2% 137,668 15.5% 29,695 21.6%
(€ thousands) Q42015 EBITDA Margin Q42014 ™ EBITDA Margin Change Change %
EMEA 46,148 21.9% 41,675 21.6% 4,473 10.7%
Americas 9,329 17.5% 8,763 22.2% 566 6.5%
Asia Pacific 10,420 28.9% 10,881 31.1% (461) -4.2%
Corporate (6,814) -2.3% (6,887) -2.6% 73 1.1%
Total 59,083 19.7% 54,432 20.3% 4,651 8.5%

(*) The figures for 2014, in line with the specific managerial responsibilities and as a result of the change in the reports periodically analyzed by
the Chief Executive Officer and the Group’s Top Management, were reclassified in order to show the Corporate overhead previously charged

to EMEA separately.

(**) The impact of the centralized costs is calculated as a percentage of the Group's total sales.
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Gross operating profit (EBITDA) amounted to €103,861 thousand in the year (with an EBITDA margin
of 15.1%) versus €91,019 thousand in the prior year (and an EBITDA margin of 14.7%), an increase of
€12,842 thousand (+14.1%). The EBITDA margin rose 0.4 p.p.

In the fourth quarter alone, the gross operating profit (EBITDA) amounted to €45,732 thousand, an incre-
ase of €4,057 thousand (+9.7%) against the fourth quarter of the prior year. The EBITDA margin came to
21.7%, an increase of 0.1 p.p. against the comparison period.

The result was impacted by non-recurring costs of €943 thousand linked to the restructuring charges
incurred in the Netherlands in the second part of the year.

Exchange differences had a positive impact on the whole year of €298 thousand and of €129 thousand
on the fourth quarter alone.

Net of the above mentioned items, the increase against the comparison period reached €13,486 thou-
sand (+14.8%) for the full year and €4,344 thousand (+10.4%) for the fourth quarter alone.

The recurring EBITDA margin came to 15.2% in 2015 (+0.5 p.p. against 2014) and to 21.9% in the fourth
quarter alone (+0.3 p.p. against the fourth quarter of the prior year).

Gross operating profit (EBITDA) amounted to €41,039 thousand in 2015 (with an EBITDA margin of 20.7%)
versus €27,886 thousand in the prior year (and an EBITDA margin of 19.8%), an increase of €13,153 thou-
sand (+47.2%). The EBITDA margin rose 0.9 p.p.

In the fourth quarter alone, the gross operating profit (EBITDA) amounted to €9,847 thousand, an incre-
ase of €1,084 thousand (+12.4%) against the fourth quarter of the prior year. The EBITDA margin fell 3.8
p.p. against the comparison period to 18.4%.

The result for the period reflects the positive impact of the €3,062 thousand in non-recurring income
generated as a result of the early termination of a commercial partnership in the third quarter (€2,544
thousand) and damages paid by a former commercial partner for unfair competition in the fourth quarter
(€518 thousand).

Net of these items and the exchange gains which reached €6,873 thousand (€1,269 thousand of which
relative to the fourth quarter alone), EBITDA was up by €3,218 thousand in FY 2015 (+11.5%) and fell by
€703 thousand (-8.0%) in the fourth quarter alone.

The recurring EBITDA margin came to 19.1% (-0.7 p.p. against the prior year) and to 17.5% in the fourth
quarter alone (-4.7 p.p. against the fourth quarter of the prior year).
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Gross operating profit (EBITDA) amounted to €47,603 thousand in 2015 (with an EBITDA margin of 32.4%)
versus €38,560 thousand in the prior year (and an EBITDA margin of 29.1%), an increase of €9,043 thou-
sand (+23.5%). The EBITDA margin rose 3.3 p.p.

In the fourth quarter alone gross operating profit (EBITDA) amounted to €12,907 thousand, an increase
of €2,026 thousand (+18.6%) against the fourth quarter of the prior year. The EBITDA margin rose 4.7 p.p.
against the comparison period to 35.8%.

The result benefitted from the €2,487 thousand in non-recurring income recognized in the fourth quarter
in India following the cancellation of the earn-out linked to the 2012 acquisition of the Beltone stores since
no payment is expected due to the achievement of results lower than initially expected.

Net of these items and the exchange losses of €12 thousand (€196 thousand in the fourth quarter alone),
EBITDA rose €6,568 thousand (+17.0%) in the year and fell €265 thousand (-2.4%) in the fourth quarter
alone.

The recurring EBITDA margin reached 30.7% (+1.6 p.p. against the prior year) and 28.9% in the fourth
quarter alone (-2.2 p.p. against the fourth quarter of the prior year).

The net cost of centralized Corporate functions (corporate bodies, general management, business deve-
lopment, procurement, treasury, legal affairs, human resources, IT systems, global marketing and internal
audit) which do not qualify as operating segments under IFRS 8 amounted to €27,326 thousand in 2015
(2.6% of the revenue generated by Group's sales and services) versus €19,797 thousand in the prior year
(2.2% of the revenue generated by Group's sales and services), an increase of €7,529 thousand (+38.0%)
and of 0.4 p.p. as a percentage of revenue generated by Group's sales and services. The increase is ex-
plained by the €6,792 thousand in non-recurring costs incurred linked to the transition in the Group's
leadership recognized in the second quarter.

Net of this item, the increase in centralized costs reached €737 thousand (+3.7%) and 2.0% of total reve-
nue generated by Group's sales and services (-0.2 p.p. against the prior year).

In the fourth quarter alone, the net cost of centralized Corporate functions reached €6,813 thousand, a

drop of €74 thousand (-1.1%) against the fourth quarter of the prior year, and 2.3% of revenue generated
by Group's sales and services, a decline of 0.3 p.p. against the comparison period.
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Operating profit (EBIT)

(€ thousands) FY 2015 FY 2014

Recurring Non recurring Total Recurring Non recurring Total
Operating profit (EBIT) 116,050 (5,044) 111,006 90,616 - 90,616
(€ thousands) Q4 2015 Q42014

Recurring Non recurring Total Recurring Non recurring Total
Operating profit (EBIT) 45,774 (268) 45,506 41,653 - 41,653

Operating profit (EBIT) amounted to €111,006 thousand in 2015 versus €90,616 thousand in the same
period of the prior year, an increase of €20,390 thousand (+22.5%) with the EBIT margin rising 0.5 p.p. to
10.7% against the 10.2% posted in 2014.

In the fourth quarter alone the operating profit (EBIT) amounted to €45,506 thousand, an increase of
€3,853 thousand (+9.3%) against the fourth quarter of the prior year. The EBIT margin fell 0.4 p.p. against
the comparison period to 15.2%.

The result posted in the period was impacted by €5,044 thousand in non-recurring expenses, €2,186

thousand of which described above in the section on EBITDA and €2,858 thousand of which explained:

« for €2,620 thousand, by the goodwill impairment recognized in India in the fourth quarter;

« for €238 thousand, by the write-downs of the residual assets of restructured stores in the Netherlands
already referred to in the section on EBITDA.

Exchange differences had a positive impact on the whole period of €5,402 thousand and of €713 thou-
sand on the fourth quarter alone.

Net of the above mentioned items, the increase against the prior year reached €20,032 thousand
(+22.1%) and €3,408 thousand (+8.2%) for the fourth quarter alone, while EBIT margin came to 10.6%
(+0.4 p.p. against 2014) and to 15.2% in the fourth quarter alone (-0.4 p.p. against the fourth quarter of the
prior year).

In addition to the non-recurring items described above, with respect to the gross operating profit

(EBITDA), EBIT was also influenced by higher depreciation and amortization as a result of the investments
made beginning in 2014 in both the opening of new stores and IT systems.
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The following table shows a breakdown of EBIT by segment:

(€ thousands) FY 2015 EBIT Margin FY 2014 ® EBIT Margin Change Change %
EMEA 71,636 10.4% 61,335 9.9% 10,301 16.8%
Americas 36,539 18.4% 24,148 17.1% 12,391 51.3%
Asia Pacific 33,544 22.8% 27,200 20.6% 6,344 23.3%
Corporate (30,713) -3.0% (22,067) -2.5% (8,646) -39.2%
Total 111,006 10.7% 90,616 10.2% 20,390 22.5%
(€ thousands) Q4 2015 EBIT Margin Q42014 ™ EBIT Margin Change Change %
EMEA 37,269 17.7% 33,739 17.5% 3,530 10.5%
Americas 8,773 16.4% 7,730 19.6% 1,043 13.5%
Asia Pacific 7,184 19.9% 7,796 22.3% (612) -7.9%
Corporate (7,720) -2.6% (7,612) -2.8% (108) -1.4%
Total 45,506 15.2% 41,653 15.6% 3,853 9.3%
The following table shows the breakdown of EBIT by segment for recurring operations only:
(€ thousands) FY 2015 EBIT Margin FY 2014 ® EBIT Margin Change Change %
EMEA 72,817 10.6% 61,335 9.9% 11,482 18.7%
Americas 33,477 16.9% 24,148 17.1% 9,329 38.6%
Asia Pacific 33,677 22.9% 27,200 20.6% 6,477 23.8%
Corporate ™) (23,921) 2.3% (22,067) -2.5% (1,854) -8.4%
Total 116,050 11.2% 90,616 10.2% 25,434 28.1%
(€ thousands) Q4 2015 EBIT Margin Q42014 ™ EBIT Margin Change Change %
EMEA 37,922 18.0% 33,739 17.5% 4,183 12.4%
Americas 8,255 15.4% 7,730 19.6% 525 6.8%
Asia Pacific 7,317 20.3% 7,796 22.3% (479) -6.1%
Corporate ™) (7,720) -2.6% (7,612) -2.8% (108) -1.4%
Total 45,774 15.2% 41,653 15.6% 4,121 9.9%

(*) The figures for 2014, in line with the specific managerial responsibilities and as a result of the change in the reports periodically analyzed by
the Chief Executive Officer and the Group’s Top Management, were reclassified in order to show the Corporate overhead previously charged

to EMEA separately.

(**) The impact of the centralized costs is calculated as a percentage of the Group's total sales.
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Operating profit (EBIT) amounted to €71,636 thousand in 2015 versus €61,335 thousand in the prior year,
anincrease of €10,301 thousand (+16.8%). The EBIT margin rose 0.5 p.p. against the 9.9% posted in 2014
to 10.4%.

EBIT in the fourth quarter alone amounted to €37,269 thousand, an increase of €3,530 thousand (+10.5%)
against the fourth quarter of the prior year. The EBIT margin rose 0.2 p.p. against the comparison period
t0 17.7%.

The result posted in the period was impacted by the €1,181 thousand in restructuring costs incurred in
the Netherlands, €943 thousand of which already described above in the section on EBITDA.

Exchange differences had a negative impact on the whole period of €449 thousand and of which
€31 thousand on the fourth quarter alone.

Net of the above mentioned items, the increase against the comparison period reached €11,932 thou-
sand (+19.5%) for the whole year and €4,214 thousand (+12.5%) for the fourth quarter alone.

The recurring EBIT margin came to 10.6% (+0.7 p.p. against 2014) and to 18.0% in the fourth quarter alone
(+0.5 p.p. against the fourth quarter of the prior year).

In addition to the non-recurring items described above, with respect to the gross operating profit

(EBITDA), EBIT was also influenced by higher depreciation and amortization as a result of the investments
made beginning in 2014 in both the opening of new stores and IT systems.
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Operating profit (EBIT) amounted to €36,539 thousand in 2015 versus €24,148 thousand in the prior
year, an increase of €12,391 thousand (+571.3%). The EBIT margin rose 1.3 p.p. against the 17.1% posted
in 2014 to 18.4%.

In the fourth quarter alone the operating profit (EBIT) amounted to €8,773 thousand, an increase of
€1,043 thousand (+13.5%) against the fourth quarter of the prior year. The EBIT margin rose 3.2 p.p.
against the comparison period to 16.4%.

The result posted in the period was impacted by the €3,062 thousand in non-recurring expenses descri-
bed above in the section on EBITDA.

Exchange gains reached €6,215 thousand in FY 2015 and €1,160 thousand in the fourth quarter alone.

Net of the above mentioned items, the increase reached €3,114 thousand (+12.9%) against FY 2014 and
a decrease of €635 thousand (-8.2%) against fourth quarter 2014 alone.

The recurring EBIT margin came to 16.9% (-0.2 p.p. against 2014) and to 15.4% in the fourth quarter alone
(-4.2 p.p. against the fourth quarter of the prior year).

The comparison with EBITDA and EBIT against 2014 shows that operating profit also benefitted from the
completed allocation of the gains recognized as a result of the acquisitions made in 2004 and 2005.
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Operating profit (EBIT) amounted to €33,544 thousand in 2015 versus €27,200 thousand in the prior year,
an increase of €6,344 thousand (+23.3%), with the EBIT margin rising 2.2 p.p. against the 20.6% posted in
2014 to 22.8%.

In the fourth quarter alone operating profit (EBIT) amounted to €7,184 thousand, a decrease of €612
thousand (-7.9%) against the fourth quarter of the prior year. The EBIT margin came in at 19.9%, a decre-
ase of 2.4 p.p. against the comparison period.

The result posted in the period was impacted by the €133 thousand in net non-recurring expenses, explai-
ned for €2,487 thousand by the non-recurring income recognized in the fourth quarter in India following
the cancellation of the earn-out linked to the 2012 acquisition of the Beltone stores since no payment is
expected due to the achievement of results lower than initially expected and for €2,620 thousand, by the
goodwill impairment relative to the same acquisition.

Exchange losses reached €362 thousand in FY 2015 and €417 thousand in the fourth quarter alone.

Net of the above mentioned items, the increase against the prior year reached €6,839 thousand (+25.1%)
while a decrease of €62 thousand (-0.8%) was posted in the fourth quarter alone.

The recurring EBIT margin came in at 22.9% against FY 2014 (+2.3 p.p.) and 20.3% against fourth quarter
2014 (-2.0 p.p.).

The net costs of centralized Corporate functions at the EBIT level amounted to €30,713 thousand in 2015
(3.0% of revenue generated by Group's sales and services) versus €22,066 thousand in the prior year
(2.5% of revenue generated by Group's sales and services), an increase of €8,647 thousand (+39.2%)
and an increase of 0.5 p.p. as a percentage of revenue generated by Group’s sales and services. The
increase reflects the €6,792 thousand in non-recurring expenses relating the transition in the Group's
leadership.

Net of this item, centralized costs amounted to €1,854 thousand (+8.4%), coming in at 2.3% of revenue
generated by Group's sales and services (-0.2 p.p. against the prior year).

In the fourth quarter alone, the net cost of centralized Corporate functions reached €7,720 thousand, an

increase of €108 thousand (1.4%) against the fourth quarter of the prior year, and 2.6% of revenue gene-
rated by Group's sales and services, a decline of 0.2 p.p. against the comparison period.
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Profit before tax

(€ thousands) FY 2015 FY 2014

Recurring Non recurring Total Recurring Non recurring Total
Profit before tax 94,742 (6,645) 88,097 66,556 - 66,556
(€ thousands) Q4 2015 Q4 2014

Recurring Non recurring Total Recurring Non recurring Total
Profit before tax 41,061 (268) 40,793 34,587 - 34,587

Profit before tax for 2015 came to €88,097 thousand (with a gross profit margin of 8.5%) versus €66,556
in the same period of the prior year (and a gross profit margin of 7.5%), an increase of €21,541 thousand
(+32.4%).

In addition to the €5,044 thousand in non-recurring costs described above in the section on EBIT, the

profit before tax was also impacted by the following non-recurring items:

* the make whole payment of €4,289 thousand made as a result of the advance repayment of the USD 70
million private placement 2006-2016. This amount represents the interest payable to investors as of the
repayment date (13 May 2015) through the natural expiration of the private placement (2 August 2016)
calculated by applying the discount rate established in the contract of 50 bps to future coupon payments
increased by an estimated reinvestment rate of 36 bps. If advance payment had not been made the
coupons payable to investors would have amounted to €2,599 thousand in 2015 and €2,408 thousand
in 2016. Since the return on cash and cash equivalents is currently very low, with interest rates close to
zero, the impact of this transaction in terms of lower interest income is negligible;

e income of €1,435 thousand recognized in the US following elimination of the provisions made for recei-
vables which were repaid entirely by a partner following early termination of a commercial partnership
(described above);

e income of €1,253 thousand recognized in New Zealand following the acquisition of 100% of Dilworth
Hearing Ltd (already 40% held) based on the provisions of IFRS 3R relating to step up acquisitions.

Net of these non-recurring items, which amounted to €6.645 thousand, the increase in profit before tax
against the comparison period would have reached €28,186 thousand (+42.3%). In addition to the incre-
ase in EBIT described above and the lower exchange costs, the profit before tax also benefitted from an
initial decline in interest payable as a result of the advance repayment of the last tranche of the private
placement 2006-2016.

In the fourth quarter alone the profit before tax reached €40,793 thousand, an increase of €6,206 thou-
sand against the fourth quarter of the prior year (€6,474 thousand relates to recurring operations alone).
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Net profit attributable to the Group

(€ thousands) FY 2015 FY 2014

Recurring Non recurring Total Recurring Non recurring Total
gfgu"; ofit attributable to the 52,794 (5.989) 46,805 35,807 10,668 46,475
(migliaia di Euro) Q4 2015 Q4 2014

Recurring Non recurring Total Recurring Non recurring Total
Net profit attributable to the 23,476 (1,994) 21,482 20,384 ) 20,384

Group

The Group's net profit, which was impacted by the non-recurring costs of €5,989 thousand, net of tax
(€4,296 thousand of which relative to the items described above and €1,693 thousand of which relative
to the write-down of deferred tax assets recognized in Italy when in December 2015 the Parliament ap-
proved the lowering of the IRES -corporate income tax- rate from 27.5% to 24% beginning in 2017), came
to €46,805 thousand in 2015 versus €46,475 thousand in the prior year, which also benefitted from the
€10,688 thousand in one-off tax income recorded in Australia.

The Group's recurring net profit amounted to €52,794 thousand, an increase of €16,987 thousand
(+47.4%) against 2014.

In the fourth quarter alone the Group's net profit amounted to €21,482 thousand, an increase of €1,098
thousand against the comparison period. Net of the non-recurring items described above, the increase
reached €3,092 thousand (+15.2%).

The tax rate, calculated net of the losses recorded in the United Kingdom for which, in accordance with
the principle of prudence, deferred tax assets are not recognized, as well as the profit posted in the Ger-
many for which no taxes were recognized due to carried forward tax losses (against which no deferred tax
assets were recognized), the write-down of deferred tax assets recognized in Italy as a result of the de-
crease of the IRES (corporate income tax) rate from 27.5% to 24% beginning in 2017, and the investment
income recorded in New Zealand not subject to tax, reached 40.2%. The rate is lower than the 41.4%
recorded in 2014, calculated, again, net of the losses posted in the UK, the profits generated in Germany
and the one-off tax income recorded in Australia.
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Balance Sheet Review

Consolidated balance sheet by geographical area (*)

31/12/2015
(€ thousands) EMEA Americas Asia Pacific Elim. Total
Goodwill 250,714 74,125 247,311 - 572,150
Il?lsczg—acr(])(;nlggtsiéicr>ir;gr?tgsreements, trademarks, customer 35188 3173 59,754 . 98115
sesets n progrecs and advanees. o e 25,894 11,383 6,021 - e
Tangible assets 83,666 3,466 15,543 - 102,675
Financial fixed assets 2,256 40,070 - - 42,326
Other non-current financial assets 3,879 21 336 - 4,236
Non-current assets 401,597 132,238 328,965 - 862,800
Inventories 26,983 262 1,711 - 28,956
Trade receivables 77,945 30,327 5,943 (2,488) 111,727
Other receivables 25,146 7,996 934 (8) 34,068
Current assets (A) 130,074 38,585 8,588 (2,496) 174,751
Operating assets 531,671 170,823 337,553 (2,496) 1,037,551
Trade payables (67,532) (37,219) (11,080) 2,488  (113,343)
Other payables (108,077) (3,634) (19,729) 8  (131,432)
Provisions for risks and charges (current portion) (1,378) - - - (1,378)
Current liabilities (B) (176,987) (40,853) (30,809) 2,496 (246,153)
Net working capital (A) - (B) (46,913) (2,268) (22,221) - (71,402)
Derivative instruments (6,988) - - - (6,988)
Deferred tax assets 37,160 1,117 2,466 - 40,743
Deferred tax liabilities (15,223) (23,564) (16,908) - (55,695)
Provisions for risks and charges (non-current portion) (23,760) (23,817) (830) - (48,407)
Liabilities for employees' benefits (non-current portion) (13,806) (175) (1,591) - (15,572)
Loan fees 2,023 - 174 - 2,197
Other non-current payables (2,216) (15) (369) - (2,600)
NET INVESTED CAPITAL 331,874 83,516 289,686 - 705,076
Group net equity 499,471
Minority interests 694
Total net equity 500,165
Net medium and long-term financial indebtedness 382,542
Net short-term financial indebtedness (177,631)
Total net financial indebtedness 204,911
OWN FUNDS AND NET FINANCIAL INDEBTEDNESS 705,076

(*) These items are not analyzed by operating segment but are measured and monitored by the Chief Executive Officer and by Top Management
at a Group level. These items are, therefore, reported here solely to provide additional information about each geographic area. The Corporate
structures are included under EMEA.
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31/12/2014
(€ thousands) EMEA Americas Asia Pacific Elim. Total
Goodwill 219,994 67,325 247,503 - 534,822
ll?lsczs:r?énlggtsi;i?irés{gsreements, trademarks, customer 31,054 2129 65,467 . 98,650
Sosets m progress and advances. et ed 22158 10257 4,043 - 36458
Tangible assets 76,354 3,829 16,005 - 96,188
Financial fixed assets 6,962 40,978 643 - 48,583
Other non-current financial assets 3,346 19 326 - 3,691
Non-current assets 359,868 124,537 333,987 - 818,392
Inventories 26,917 312 1,461 - 28,690
Trade receivables 78,367 25,459 6,307 (778) 109,355
Other receivables 25,724 6,781 564 (10) 33,059
Current assets (A) 131,008 32,552 8,332 (788) 171,104
Operating assets 490,876 157,089 342,319 (788) 989,496
Trade payables (65,650) (28,587) (8,329) 778 (101,788)
Other payables (99,055) (4,236) (21,137) 10 (124,418)
Provisions for risks and charges (current portion) (978) - - (978)
Current liabilities (B) (165,683) (32,823) (29,466) 788 (227,184)
Net working capital (A) - (B) (34,675) (271) (21,134) - (56,080)
Derivative instruments (9,820) - - (9,820)
Deferred tax assets 40,857 782 3,014 - 44,653
Deferred tax liabilities (12,709) (21,143) (18,146) - (51,998)
Provisions for risks and charges (non-current portion) (19,404) (20,385) (780) - (40,569)
Liabilities for employees’ benefits (non-current portion) (14,075) (181) (1,456) - (15,712)
Loan fees 2,751 - 272 - 3,023
Other non-current payables - (12) (238) - (250)
NET INVESTED CAPITAL 312,793 83,327 295,519 - 691,639
Group net equity 442,165
Minority interests 1,057
Total net equity 443,222
Net medium and long-term financial indebtedness 442,484
Net short-term financial indebtedness (194,067)
Total net financial indebtedness 248,417
OWN FUNDS AND NET FINANCIAL INDEBTEDNESS 691,639
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Non-current assets

Non-current assets amounted to €818,392 thousand at 31 December 2014 versus €862,800 thousand at
31 December 2015, a net increase of €44,408 thousand explained (i) for €48,101 by capital expenditure;
(i) for €49,420 thousand by acquisitions; (iii) for €54,170 thousand by depreciation, amortization and im-
pairment, and (iv) for €14,832 thousand by exchange gains and other net decreases for €13,775 thousand
relating primarily to a drop in long-term debt due to both the repayment of debt by a partner following
early termination of the commercial partnership in the United States and the reclassification of short-term
portions net of new loans granted.

Investments

In 2015 the Amplifon Group, in line with its growth strategy continued with and accelerated the investments
in its distribution network, by opening new points of sale, as well as renewing and relocated existing ones.
Increased customer focus and the objective to increase control of operations also drove IT investments,
where a lot of work was done on the technological infrastructure, the implementation of front-office sy-
stems particularly in relation to CRM and store systems.
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The following table shows a breakdown of non-current assets by geographical area.
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(€ thousands) 31/12/2015 31/12/2014 Change
Goodwill 250,714 219,994 30,720
Non—competition agreements, trademarks, customer lists and lease 35188 31054 4134
rights ! ! !
gsgtgvngg,alincsr;ccise;ﬁgzser intangible fixed assets, fixed assets in 25,894 22,158 3,736
Tangible assets 83,666 76,354 7,312
Financial fixed assets 2,256 6,962 (4,706)
Other non-current financial assets 3,879 3,346 533
EMEA Non-current assets 401,597 359,868 41,729
Goodwill 74,125 67,325 6,800
Non-competition agreements, trademarks, customer lists and lease 3173 5129 1044
rights ! ! !
Software, licences, other intangible fixed assets, fixed assets in 11,383 10,257 1126
progress and advances
Tangible assets 3,466 3,829 (363)
Financial fixed assets 40,070 40,978 (908)
Other non-current financial assets 21 19 2
Americas Non-current assets 132,238 124,537 7,701
Goodwill 247,311 247,503 (192)
lr\ilgrr:t—scompetition agreements, trademarks, customer lists and lease 59,754 65,467 5,713)
Fs)?gt;:;g,allncgr;c(isér?ctzser intangible fixed assets, fixed assets in 6,021 4,043 1,978
Tangible assets 15,543 16,005 (462)
Financial fixed assets - 643 (643)
Other non-current financial assets 336 326 10
Asia Pacific Non-current assets 328,965 333,987 (5,022)

Europe, Middle-East and Africa

Non-current assets came to €401,597 thousand at 31 December 2015 versus €359,868 thousand at 31

December 2014, an increase of €41,729 thousand explained:

o for €27,776 thousand, by investments in plant, property and equipment, relating primarily to the opening
of new and renewal of existing stores as part of the continuing introduction of the new concept store;

* for €9,064 thousand, by investments in intangible assets, relating primarily to technological infrastructu-
re, implementation of new store and sales support systems and, more specifically, to the renewal of the
front-office system;

* for €40,982 thousand, by acquisitions made during the period;

o for €35,611 thousand, by amortization, depreciation and impairment;

o for €482 thousand, by other net decreases.
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Non-current assets came to €132,238 thousand at 31 December 2015 versus €124,537 thousand at 31

December 2014, an increase of €7,701 thousand explained:

o for €2,670 thousand, by investments in plant, property and equipment, relating primarily to the renewal
and opening of new stores in Canada;

o for €2,271 thousand, by investments in intangible assets relating primarily to joint investment plans
with the franchisees for the renewal and relocation of stores and further implementation of front-office
systems,

e for €3,913 thousand, by acquisitions made during the period;

* for €4,500 thousand, by amortization and depreciation;

o for €12,592 thousand, by exchange gains;

o for €9,245 thousand, other net decreases relating primarily to decreases in long-term receivables due
to both the repayment of debt by a partner following early termination of the commercial partnership in
the United States and the reclassification of short-term portions net of new loans granted.

Non-current assets came to €328,965 thousand at 31 December 2015 versus €333,987 thousand at 31

December 2014, a decrease of €5,022 thousand explained:

* for €3,882 thousand, by investments in plant, property and equipment, relating primarily to the opening,
restructuring and relocation of a few stores;

o for €2,438 thousand by investments in intangible assets, relating primarily to the implementation of a
new front-office system in Australia and the Group's back-office system in New Zealand;

e for €4,525 thousand, by acquisitions made during the period;

* for €14,059 thousand, by amortization, depreciation and impairment;

* for €1,808 thousand, by other net decreases, relating primarily exchange differences.

Net invested capital

Net invested capital came to €705,076 thousand al 31 December 2015 versus €691,639 thousand at 31
December 2014, an increase of €13,437 thousand. The increase in non-current assets described above was
partially offset by a drop in working capital due to a rise in trade payables and amounts owed agents linked
to the higher volumes recorded in 2015 against the prior year, as well as a decrease in deferred tax assets.

The following table shows the breakdown of net invested capital by geographical area.

(€ thousands) 31/12/2015 31/12/2014 Change
EMEA 331,874 312,793 19,081
Americas 83,516 83,327 189
Asia Pacific 289,686 295,519 (5,833)
Total 705,076 691,639 13,437
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Net invested capital came to €331,874 thousand at 31 December 2015, an increase of €19,081 thousand
against 31 December 2014. The increase in non-current assets described above was partially offset by
a drop in working capital due to a rise in trade payables and amounts owed agents linked to the higher
volumes recorded in 2015 against the prior year, as well as a decrease in deferred tax assets.

Factoring without recourse in the period involved trade receivables with a face value of €45,411 thousand
(€47,452 thousand in 2014) and VAT credits with a face value of €17,243 thousand (£14,057 thousand in
the prior year).

Net invested capital came to €83,516 thousand at 31 December 2015, an increase of €189 thousand
against the amount recorded at 31 December 2014. The increase in non-current assets described above
and trade receivables as a direct consequence of higher sales was almost entirely offset by an increase in
trade payables, deferred tax liabilities and other long-term liabilities.

Net invested capital came to €289,686 thousand at 31 December 2015, a drop of €5,833 thousand against
the amount recorded at 31 December 2014, largely in line with the decrease in non-current assets de-
scribed above.

Net financial indebtedness

(€ thousands) 31/12/2015 31/12/2014 Change
Net medium and long-term financial indebtedness 382,542 442,484 (59,942)
Net short-term financial indebtedness 19,083 17,057 2,026
Cash and cash equivalents (196,714) (211,124) 14,410
Net financial indebtedness 204,911 248,417 (43,506)
Group net equity 499,471 442,165 57,306
Minority interests 694 1,057 (363)
Net Equity 500,165 443,222 56,943
Financial indebtedness/Group net equity 0.41 0.56

Financial indebtedness/net equity 0.41 0.56

Net financial indebtedness amounted to €204,911 thousand at 31 December 2015, a decrease of €43,506
thousand with respect to 31 December 2014. Net of the impact of non-recurring transactions (€5,448
thousand in 2015 and €9,191 thousand in the prior year), acquisitions (€41,073 thousand in 2015 and
€35,883 thousand in the prior year), the purchase of treasury shares and payment of dividends net the
amounts received for the exercise of stock options (€11,751 thousand in 2015 and €9,852 thousand in
the prior year), total cash flow was up €27,388 thousand against the prior year.

In the second quarter of the year the last tranche of the USD 70 million (€55.2 million at the hedging rate)
private placement 2006-2016 was repaid in advance. The advance repayment resulted in the payment
of €4.3 million in interest that would have been payable to investors in the period beginning from the
repayment date through the natural expiration of the private placement net of a discount which, as it
was higher than the rate at which the liquidity could have been invested, had a positive impact of appro-
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ximately €0.5 million pre-tax compared to total interest actually owed if the debt had been repaid to the
maturity date of August 2, 2016.

At 31 December 2015 total financial indebtedness amounted to €204,911 thousand against cash and
cash equivalents totalling €196,714 thousand. Long-term debt amounted to €382,542 thousand, €5,450
thousand of which relating to deferred payments for acquisitions. Short-term debt amounted to €19,083
thousand, €7,844 thousand of which explained by the interest payable on the Eurobond and the priva-
te placement and €4,581 thousand of which relating to the best estimate of the deferred payments for
acquisitions. Excluding these items, as shown in the chart below, debt is primarily long term (falling due
beginning in 2018). Cash and cash equivalents, which amount to €196.7 million, along with the unused
portion of credit lines granted of €77.7 million, ensure the flexibility needed to take advantage of any op-
portunities to consolidate and develop business that might materialize.

Debt Maturity & Cash Equivalents at 31.12.2015

€ milli
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m Others
46.6 .
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196.7
Cash

Interest payable on financial indebtedness amounted to €24,269 thousand at 31 December 2015, versus
€21,938 thousand at 31 December 2014. When looking at this number it is important to bear in mind that
the financial expenses incurred in the period reflect:

* the make whole payment of €4,289 thousand incurred when the USD 70 million private placement 2006-
2016 was repaid in advance on 13 May 2015. This amount represents the interest payable to investors
as of the repayment date through the natural expiration of the private placement (2 August 2016) and
was calculated by applying the discount rate established in the contract of 50 bps to future coupon
payments increased by an estimated reinvestment rate of 36 bps. If advance payment had not been
made the coupons payable to investors would have amounted to €2,599 thousand in 2015 and €2,408
thousand in 2016. Since the return on cash and cash equivalents is currently very low, with interest rates
close to zero, the impact of this transaction in terms of lower interest income is negligible;

* the positive impact of the elimination of the provisions equal to €1,435 thousands for the amounts paya-
ble by a partner following early termination of the commercial partnership in the United States.
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Interest receivable on bank deposits at 31 December 2015 reached €932 thousand, versus €1,013 thou-
sand at 31 December 2014.

Covenants

The USD 130 million private placement 2013-2025 (equal to €100.9 million including the fair value of the

currency hedges which set the Euro/USD exchange rate at 1.2885) is subject to the following covenants:

* ratio of Group net debt/equity must not exceed 1.5;

* ratio of Group net debt/EBITDA in the last 4 quarters (determined based solely on recurring operations
and figures which have been restated in the event the Group's structure has changed significantly) must
not exceed 3.5.

In the event of relevant acquisitions, the above ratios may be increased to 2.0 and 4.0, respectively, for a

period of not more than 12 months, 2 times over the life of the loan.

At 31 December 2015 these ratios were as follows:

Value
Net financial indebtedness/Group net equity 0.41
Net financial indebtedness/EBITDA for the last 4 quarters 1.21

In accordance with standard international practices, the private placement is subject to other covenants,
which limit the issue of guarantees, certain sale and lease back transactions, as well as other extraordinary
transactions.

Neither the €275 million Eurobond maturing in 2018 issued in July 2013 nor the remaining €0.5 million of
long term debt, including the short term portions, are subject to covenants.

The ratio of net debt/net invested capital at 31 December 2015 was 29.06% (35.92% at 31 December
2014).

The reasons for the changes in net debt are detailed in the next section on the statement of cash flows.
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Cash Flow

The reclassified cash flow statement shows the change in net debt between the start and the end of the pe-
riod. The financial statements include a cash flow statement based on cash holdings as per IAS 7 showing the
change in cash holdings between the beginning and the end of the period.

(€ thousands) FY 2015 FY 2014
OPERATING ACTIVITIES

Net profit (loss) attributable to the Group 46,805 46,475
Minority interests (93) (30)
Amortization, depreciation and write-downs:

- Intangible fixed assets 24,095 22,055
- Tangible fixed assets 27,455 24,997
- Goodwill 2,620 -
Total amortization, depreciation and write-downs 54,170 47,052
Provisions 24,339 18,795
(Gains) losses from sale of fixed assets (395) 92
Group's share of the result of associated companies (126) (201)
Financial income and charges 23,035 24,260
Current and deferred income taxes 41,386 20,111
Change in assets and liabilities:

- Utilization of provisions (10,017) (8,107)
- (Increase) decrease in inventories 2,288 6,218
- Decrease (increase) in trade receivables (1,008) 2,960
- Increase (decrease) in trade payables 6,156 (863)
- Changes in other receivables and other payables 2,907 (8,284)
Total change in assets and liabilities 326 (8,076)
Dividends received 10 408
Net interest charges (23,065) (21,525)
Taxes paid (38,242) (11,284)
Cash flow generated from (absorbed by) operating activities 128,149 116,077
INVESTING ACTIVITIES:

Purchase of intangible fixed assets (13,773) (14,914)
Purchase of tangible fixed assets (34,328) (28,016)
Consideration from sale of tangible fixed assets and businesses 9,682 5,245
Cash flow generated from (absorbed by) investing activities (38,419) (37,685)
Cash flow generated from operating and investing activities (Free cash flow) 89,730 78,392
Business combinations (41,073) (35,883)
(Purchase) sale of other investments, securities and reductions of earn-out 9,423 (146)
Cash flow generated from acquisitions (31,650) (36,029)
Cash flow generated from (absorbed by) investing activities (70,069) (73,714)

FINANCING ACTIVITIES:
Changes in hedging derivatives - -

Fees paid on medium/long-term financing = -

Other non-current assets (2,015) (5,656)
Dividend distributions (9,356) (9,350)
Treasury shares (6,601) (2,456)
Capital increases (reduction)/third parties contributions in subsidiaries / dividends paid to third

parties by the subsidiaries AL 1,955
Cash flow generated from (absorbed by) financing activities (13,766) (15,507)
Changes in net financial indebtedness 44,314 26,856
Net financial indebtedness at the beginning of the period (248,417) (275,367)
Effect of disposal of assets on net financial indebtedness - -
Effect of exchange rate fluctuations on net financial indebtedness (808) 94
Changes in net indebtedness 44,314 26,856
Net financial indebtedness at the end of the period (204,911) (248,417)

(*) The item refers to the net cash flow absorbed by the acquisition of businesses and equity investments.
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The change in net debt of €43,506 thousand is explained by:

(i)

(i)

(ii)

(iv)

Investing activities:

* capital expenditure on property, plant and equipment and intangible investments of €48,101 thou-
sand relating primarily to the renewal and repositioning of stores based on the concept store,
technological infrastructure, the implementation of new front-office systems and of the new ver-
sion of the Group's back-office system;

* acquisitions of €41,073 thousand including the debt of the acquired companies;

* net proceeds from the disposal of other assets, equity investments, securities and the impact of the
lower earn-out amounting to €19,105 thousand explained for €6,399 thousand by the payment of
old debt relative to the sale of a business unit reimbursed by a partner following early termination
of the commercial partnership in the United States, for €1,084 thousand by the sale of material
goods to the latter, and for €4,614 thousand by the cancellation of earn-outs in India and Brazil.

Operating activities:

* interest payable on financial indebtedness and other net financial charges of €23,065 thousand,
€4,289 thousand of which relative to the make whole payment due as a result of the advance re-
payment of the private placement 2006-2016;

* payment of taxes amounting to €38,242 thousand, a significant increase against the comparison
period which had benefitted from the €8,013 thousand one-off tax refund posted in Australia and
the €3,735 thousand drop in taxes in the United States linked to early deductions taken of some
intangible assets;

* cash flow generated by operations of €189,456 thousand.

Financing activities:

* payment of €9,356 thousand in dividends to shareholders;

* net proceeds from capital increases following the exercise of stock options of €4,206 thousand;

* purchase of €6,601 thousand in treasury shares;

* increase in non-current assets relating primarily to loans granted by the American companies to
franchisees for the renewal of stores, investments and development in the US which amounted to
€2,015 thousand, net of repayments.

Exchange losses of €808 thousand.

The net impact on the cash flow generated by the non-recurring transactions described above in the sec-
tion about the change in net financial debt reached €5,448 thousand in 2015 versus €9,191 thousand in
the comparison period:

(€ thousands) FY 2015 FY 2014
Payment of non-recurring expenses recognized in prior years - (2,557)
Restructuring charges paid in the year (501) -
Drop in taxes in the United States linked to early deductions taken of some intangible assets - 3,735
Tax income following the lAustlraIian tax authorities’ allowance of tax dedlulctlions for the amortization . 8013
of part of the assets acquired in 2010 as a result of the NHC Group acquisition !
Change in the Group's leadership (5,700) -
Penalty payment received following early termination of a commercial partnership in the United States 2,163 -
Trade regeivables collected in the United States as a result of early termination of commercial partnership 1,159 .
in the United States

Damages paid by a commercial partner in the United States for unfair competition 518 -
Make whole payment made following advance repayment of the 2006-2016 private placement (4,289) -
Cash flow generated (absorbed) by operating activities (6,650) 9,191
Reimbursementv of old debt (elgtive to the sale of a business by a partner following early termination 7 484 .
of the commercial partnership in the United States !

Cash flow generated (absorbed) by investing activities 7,484 -
Free Cash Flow 834 9,191
Cancellation of earn-outs in India 2,487 -
Recalculation of earn-outs in Brazil 2,127 -
Cash flow generated by investing activities related to acquisitions 4,614 -
Total cash flow generated by non-recurring transactions 5,448 9,191
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Acquisition of companies and businesses

In 2015 the Group continued to grow externally and made a series of acquisitions involving small regional
chains (a total of 120 stores and contact points, in addition to some customer lists) with a view to increa-
sing regional coverage, particularly in Germany and France. The complete control of Amplifon Poland Sp.z 0.0.,
already 63% held, was also acquired.

More in detail:

* 60 stores were acquired in Germany;

* 41 points of sale and a customer list relating to one store were acquired in France;

* 3 stores were acquired in Belgium;

* a customer list relating to one store was acquired in Switzerland;

* 100% of Bon Ton Hearing & Speach Ltd was acquired in Israel (already 8.9% held) which manages 3
stores;

* 4 stores were acquired in Spain;

* 3 stores were acquired in Canada;

e customer lists relating to 5 stores in Oklahoma and 4 stores in Indiana were purchased in the United
States;

* the remaining shares of Dilworth Hearing Limited, already 40% held, were purchased in New Zealand.
Dilworth Hearing, manages six stores in Auckland and Hamilton.

The total investment amounted to €41,073 thousand, including the debt consolidated and the best esti-
mate of the earn-out linked to sales and profitability targets payable over the next few years.
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Statement of changes in Net Equity and the results
for the period of the Parent Company Amplifon S.p.A.
and the group Net Eq mtg and results for the Period in

question as at 31 December 2015

(€ thousands) Net equity Net result
Net equity and year-end result as reported in the Parent company's financial statements 371,240 29,977
Elimination of carrying amount of consolidated investments:

- difference between carrying amount and the pro-quota value of net equity (128,221)

- pro-quota results reported by the subsidiaries 129,224 129,224
- pro-quota results reported by investments valued at equity 1,294 126
- difference from consolidation 123,281

Elimination of the effects of intercompany transactions:

- elimination of impairment net of reversals of investments and intercompany receivables 3,918 14,286
- intercompany dividends (126,091)
- intercompany profits included in the year-end value of inventories net of fiscal effect (675) 62
- exchange differences and other changes 104 (872)
Net equity and year-end result as stated in the consolidated financial statements 500,165 46,712
Minority equity and result for the year 694 (93)
Group net equity and result for the year 499,471 46,805
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Risk management

Every business faces risks and risk management is even more important in a constantly changing business
environment characterized by extremely volatile and unstable global market conditions.

Amplifon, in line with the most advanced management systems and best practices for the design and
implementation of internal control and risk management systems, and the Corporate Governance Code
issued by the Corporate Governance Committee of the Italian Stock Exchange to which it adheres, pays
the utmost attention to the identification, assessment and management of risk.

Risk management is an ongoing activity which, based on the initial identification and assessment of the
events that could negatively impact the ability of the Group and its subsidiaries to reach targets (particu-
larly strategic goals), includes the definition which steps need to be taken to respond to the risk, imple-
mentation and subsequent updates which take place at least one a year at a Group level.

Risk management is entrusted to the Group's top management, Market Directors and local Management
teams which are supported by the Group Risk and Compliance Officer who use self-assessment techni-
ques to gather information and assess risk, as well as find ways to address and mitigate them.

The management and updating of the risks identified is supported and monitored through a continuous
dialogue between Group and local management, as well as with the Group Risk and Compliance Officer.

At least once a year, during the annual risk review, the Chief Executive Officer contributes directly to the
mapping of the Group's risk with a view to identifying priorities in order to align risk with strategies.

For ease of assessment, risk factors are grouped into categories: those originating outside the company,
those stemming from Amplifon’s own organization, and those that are more financial in nature.

The main external risks identified, grouped by type, are the following:

Political, economic, social, legal and regulatory environment

The Amplifon Group operates in the “medical” sector which is regulated differently in different countries. A
change in regulations (for example, in reimbursement conditions, the way in which coverage is calculated,
in the ability to access national health coverage, in the role of the ENT doctors and, more in general, in
the laws relating to hearing aids), does and will have a significant and immediate impact on performances,
similar to the negative repercussions that affected the Netherlands in 2013, Switzerland and New Zealand
in 2011, and the positive ones that affected Germany beginning year-end 2013 and New Zealand mid-
2014, as would any changes in social policies which result in the public sector having a larger or smaller
role in the treatment of hearing pathologies.

Typically the impact on the market of any regulatory changes relating to refunds is felt for a limited time of
between two and six quarters, after which the market returns to the pre-change growth rates. It is more
difficult to understand the possible impact of changes in the regulations governing the final sale price of
hearing aids, as any changes can cause an immediate decline in unit prices and, consequently, in results,
while the recovery in market growth is much slower. In the Netherlands, for example, the regulatory chan-
ges implemented early 2013 caused results to drop sharply in 2013, while volumes didn't pick-up until
2014 and the recovery in sales and profitability is still well below the levels recorded prior to the changes.

Well aware that other unexpected and unforeseen changes could take place in addition to those men-
tioned above (in Switzerland, New Zealand, the Netherlands and Germany), including in light of the wide-
spread adoption of austerity programs and the growing attention of the media and social networks on
the hearing aid sector, the Group has implemented a series of measures which ensure the ability to react
in a timely manner to these events with a view to reducing the impact of any unfavourable changes or
maximizing the upside in the event the changes are favourable.
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More in detail: (i) regular reporting has been introduced in order to monitor the main changes in regu-
lations, analyze the impact and address compliance strategies, that are discussed with the Corporate
management and approved by headquarters; (i) mapping of the sector regulations in all countries of ope-
ration has been initiated, together with monitoring by a specific corporate function of regulatory changes
in close cooperation with the Group’s Compliance division with the support of Legal Affairs; (iii) mapping
of trade bodies and associations in the Group's countries of operation has been initiated, including to
ensure that Amplifon’s managers are sufficiently involved in determining the strategies to be undertaken;
(iv) a program to monitor news, information and discussions relating to the hearing aid sector on the main
media and social networks has been put into place.

The market sector in which the Amplifon Group operates is less sensitive than others to fluctuations in the
general economic cycle, but it is, however, influenced. More specifically, the current volatility of the global
markets lessens the visibility of future results with the risk that lower or less buoyant sales will, in the short
term, have a direct impact on margins due to the cost structure of the stores which is largely fixed. In the Uni-
ted States, where the Group's business model is based on commercial partners and other indirect channels,
the economic performance and financial solidity of the latter must be monitored carefully in order to react
quickly, including by repositioning stores as was done in the period 2011-2014 with some of the Miracle Ear
franchise stores that were part of structures managed by partners who were experiencing difficulties.

With regard to demographic changes, there are a number of factors including the growing number of
senior citizens (baby boomers), the increased average life expectancy and the declining age at which the
hearing aid market is being accessed, which represent both a great opportunity and a risk, as the opportu-
nity could be missed as a result of the failure to correctly forecast the penetration rate and, consequently,
to calculate the growth opportunities. In the marketing plans, therefore, particular attention is paid to
interpreting trends, developing both communication and technology by making significant investments in
digital marketing, CRM systems, as well as the continuous assessment of the campaigns/activities.

Competition and the Market

The arrival of new market competitors and players, like optical chains, able to take advantage of distribu-
tion channels comprised of existing stores, as well as hearing aid manufacturers who can benefit from
higher margins as a result of their manufacturing activities, or on-line retailers, could result in greater price
pressure (Amplifon, which stands out for the quality of the service provided, has high fixed costs and any
pressure on retail prices would cause, at least in the short term, margins to shrink) and also represent an
obstacle to external growth due to increased competition for acquisition targets.

The risk that new players may enter the market could also be increased by regulatory changes relating to
store personnel qualified to sell hearing aids in the event qualifications should become less stringent (as
has already happened in some countries) and/or professions like audiologist/hearing aid specialist beco-
me more accessible, which would make it easier to recruit these professionals.

Both organic growth, supported with investments in store renovation, new openings and increased pro-
ductivity, and marketing, particularly digital marketing, as well as external growth, through new acquisi-
tions, are key to countering competition and developing the market. These activities call for significant
financial resources and the Group, after completely restructuring its debt in 2013 through capital market
issues with long term maturities falling due beginning in 2018, pays the utmost attention to both treasury
management, as well as to the continuous maintenance of existing credit lines and relationships with both
banks and capital market investors, in order to be able to dedicate the greatest possible amount of cash,
operating cash flow and “new finances” to new important investment activities and growth.

In the United States where the Group is totally focused on the indirect channel, the growth is, above all,
linked to the ability to attract new partners and take advantage of growth opportunities presented by the
market. After the rationalization that in 2014 resulted in a new focus on the channels that ensure the
greatest volumes and are the most attractive to new partners (Elite wholesale, Miracle Ear and Amplifon
Hearing Health Care, formerly Hear PO), an important plan calling for substantial investments in all types
of marketing was implemented.
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Technological Innovation

The Amplifon Group stands out for the quality of its customer service and the personalization of the hea-
ring solutions provided. Any technological changes affecting the development of “self-fitting” hearing aids
would detract from the importance of customization. Testing, the assistance and support given to the
customer when choosing the best solution, as well as post-sales service, would continue to be key.

The Amplifon Group has set up a work-group to monitor continuously the technological changes affecting
the fitting of hearing aids and to inform Corporate managers of all innovations or changes. This workgroup
is also studying and developing alternatives to hearing aids and new marketing methods (the role digital
marketing is becoming increasingly important).

The development of an alternative to the hearing aid as a remedy for hearing loss (e.g. surgical techniques
or the use of pharmaceuticals) would have a very significant impact, but the risk is considered very remote.

Relationships with the Medical Community

Doctors are important influencers of customers’ buying choices. The relationship with medical profes-
sionals is, therefore, of primary importance, both in countries where a prescription is obligatory (as is
the case in a majority of the countries that the Group works in), and in those where it is not, as there is a
strong bond between patients and their doctors. A corporate position was, therefore, created to coordi-
nate relationships with the medical profession internationally, with a view to disseminating information
and providing professional and scientific support. At the same time, thanks to CSR (the Company's rese-
arch centre), the Group continues to be a reference-point for the international scientific community as a
result of the numerous conferences and seminars organized, the collaboration with numerous universi-
ties, as well as its scientific publications.

Relationships with Customers

Amplifon’s business consists essentially of providing high quality service to customers in terms of both
technical performance and personal relations. This is what distinguishes the Group from the competition.
The lack of customer satisfaction, therefore, represents a big risk for the Company.

In order to monitor customer satisfaction continuously, Amplifon carries out regular customer satisfaction
surveys, and frequent training programs for its hearing aid specialists, defines sales policies that focus on
customer satisfaction, and is developing new store procedures focused on customer service excellence.

The main internal risks identified, grouped by type, can be described as follows:

Organization and Processes

In the current economic situation, characterized by extreme volatility in factors that can significantly impact
business, the ability to implement strategic measures in a timely manner is vital in all the countries where
the Group operates. It follows that the corporate processes must be adequately structured, applied and
monitored in order to maximize operating efficiency, as well as control the performance indicators of each
single point of sale. These processes are even more important with acquisitions as it is crucial to assess
all the risks arising from these transactions: mistakes in assessing those risks, like slow and delayed inte-
gration of acquired businesses, could result in significantly higher costs and inefficiencies for the Group.

Over time the Group has implemented, in all the main countries of operation, a number of projects to stan-
dardize IT processes, compliance with the administrative/accounting procedures defined in Law 262/2005
and the Business Performance Management projects in the stores, with a view to more effective monitoring
and international comparison, along with the worldwide cash pooling project the purpose of which is to ma-
nage liquidity more efficiently, as well as monitor the Group's daily cash position in order to take timely action
with regard to any critical areas; the Group has completed deployment in Italy and started deployment in
Australia, Spain and the Netherlands of a new proprietary front office system (FOX) developed based on the
experience matured by Amplifon over the years and began. This system allows for more efficient and effec-
tive management of all store activities, and also makes customer information available immediately. It will be
installed gradually in all the countries where the Group has directly operated stores.
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Similarly, the growing number of countries in which the Group operates and the number of projects to
be implemented, has made it necessary to possess the knowhow needed to develop and carry out these
same projects and, therefore, the IT structures have been reinforced with a particular focus on project
management.

Rapid implementation of strategic decisions is ensured by an organization based on uniform geographical
regions and a leadership team that works with the Chief Executive Officer, along with the Vice Presidents
of the three geographical regions (EMEA, Americas and APAC), the corporate heads of the various fun-
ctions (innovation and development, HR, administration and finance, purchasing).

Human Resources

One of Amplifon's strengths is its customer service. Human resources, therefore, are very important in this

regard, but they also present certain issues and areas of risk. Specifically:

* limited availability of hearing aid specialists, the difficulty of attracting new ones while also running the
risk that others begin working for the competition can significantly affect the Group's organic growth,
together with the risk of losing customers and increased labour costs due to salary increases;

* deficiencies in staff's technical and sales skills can lead to ineffective sales teams in certain countries and
could pose a significant risk to the ability to reach organic growth targets;

* the risk that the sales force commits illegal acts or violates the Group's rules.

The Group has taken the following steps to mitigate these risks:

* defined a Code of Conduct, which has been distributed in all countries of operation and in Italy the Inter-
nal Organizational Model was adopted pursuant to Legislative Decree 231/2007;

* drawn up a profile of the ideal hearing aid specialist in order to assure that recruitment methods reflect
the Group’s commercial policies. Steps have also been taken to increase the supply of hearing aid spe-
cialists through agreements with universities and specialized institutes;

e increased and centralized internal training programs;

* implemented a structured performance management system with a view to aligning individual objecti-
ves, corporate strategies, the incentive system and the results achieved, as well as providing all emplo-
yees and collaborators with a valid tool for their professional development;

* increased the attention being paid to store procedures through both the development of a new proce-
dure focused on providing excellent customer service and the definition of a standardized store manual
in order to facilitate rapid implementation in countries where the Group's presence is more recent.

Financial risks

With a view to structured management of treasury activities and financial risks, in 2012 the Group finalized
and adopted a Treasury Policy which contains guidelines for the management of:

e currency risk;

e interest rate risk;
e credit risk;

* price risk;

* liquidity risk.

Currency risk

This includes the following types:

« foreign exchange transaction risk, that is the risk of changes in the value of a financial asset or liability, of
a forecasted transaction or a firm commitment, changes due to exchange rate fluctuations;

* foreign exchange translation risk, that is the risk that the translation of the assets, liabilities, costs and
revenues relating to net investment in a foreign operation into the reporting currency gives rise to an
exchange gain or loss.
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The Amplifon Group's foreign exchange transaction risk is largely limited as each country is largely auto-
nomous in the operation of its business, sustaining costs in the same currency as it realizes revenue, with
the exception of Israel, where purchases are made in Euros and US dollars.

The size, however, of the subsidiary with respect to the Group and the fact that the products purchased
subject to currency risk represent only a small part of total costs, ensures that any significant currency
volatility will not have a material impact on the subsidiary or the Group.

The foreign exchange transaction risk, therefore, derives primarily from intragroup transactions (medium-
long term and short term loans, charge backs for intercompany service agreements) which result in cur-
rency risk for the companies operating in currencies other than that of the intragroup transaction. Ad-
ditionally, investments in financial instruments denominated in a currency different from the investor's
home currency can result in foreign exchange transaction risk. Foreign exchange translation risk arises
from investments in the United States, United Kingdom, Switzerland, Hungary, Turkey, Poland, Israel, Au-
stralia, New Zealand, India, Egypt and Brazil.

The group's strategy aims to minimize the impact of currency volatility on the income statement and calls
for significant positions in foreign currency to be hedged against foreign exchange risk. These include:
(i) bonds issued in US dollars by Amplifon S.p.A. and subscribed by Amplifon USA Inc, (ii) intercompany
loans in currencies other than the Euro between Amplifon S.p.A. and the Group companies in the United
Kingdom and Australia.

The intercompany loans between the Australian and New Zealand companies, between the American and
Canadian companies, as well as the loan granted Amplifon S.p.A. to the English subsidiary, are conside-
red equity investments insofar as the loans are non-interest-bearing and not expected to be repaid. The
impact of exchange differences is recognized directly in the translation reserve at equity without passing
through the income statement.

The risks arising from other intragroup transactions (two loans granted to the Hungarian subsidiary and
the Brazilian holding, as well as a loan granted to the Turkish subsidiary which was repaid in full in 2015)
are not hedged as the amounts are not material.

In light of the above, during the year currency fluctuations did not result in significant foreign exchange
gains or losses being recognized in the Amplifon Group’s consolidated financial statements.

In accordance with the Group Treasury Policy foreign exchange translation risk was not hedged. The im-
pact of the foreign exchange translation risk can be seen, as a whole, in the Group's Euro denominated
EBITDA which rose 4.3 percentage points with respect to the Group's total EBITDA.

Interest rate risk

Interest rate risk includes the following situations:

« fair value risk, namely the risk that the value of a fixed rate financial asset or liability changes due to
fluctuations in market interest rates;

e cash flow risk, namely the risk that the future cash flows of a floating rate financial asset or liability
fluctuate due to changes in market interest rates.

In the Amplifon Group fair value risk arises on the issue of fixed rate bonds (private placement and Euro-
bond).The cash flow risk derives from floating rate bank loans.

The Group's strategy is to minimize cash flow risk, especially with respect to long-term exposures, through
a balanced division between fixed- and floating-rate loans, judging whether to switch floating-rate bor-
rowings to fixed-rate when each loan is taken out, as well as over the life of the loans including in light of
the current market rates. In any event, at least 50% of the debt must be hedged against interest rate risk.
At 31 December 2015, all the medium/long debt (€376 million) is linked to fixed rate capital market issues
which to date have yet to be converted to floating rate debt as currently interest rates are low and the
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possibility that they will increase is limited. The risk, therefore, is that any conversions of debt from fixed
to floating could result in financial costs that are, as a whole, higher with respect to the current fixed rate.

Credit risk
Credit risk is the risk that the issuer of a financial instrument defaults on its obligations resulting in a finan-
cial loss for the holder/investor.

In the Amplifon Group credit risk arises from:

(i) sales made as part of ordinary business operations;

(i) the use of financial instruments that require settlement of positions with other counterparties;

(iiiy from the sale of Group-owned American stores to franchisees, with the payment spread over up to
12 years, following the transformation of the subsidiary Sonus's business model from the direct to
the indirect channel;

(iv) the loans granted to indirect channel and commercial partners in the United States and in Spain for
investments and business development.

With regard to the risk under (i) above, the only positions with a high unit value are amounts due from Ita-
lian public-sector entities for which the risk of insolvency - while existing - is remote and further mitigated
by the fact that they are factored without recourse, on a quarterly basis, by specialized factoring compa-
nies. Conversely, the credit risk arising from sales with private individuals based on instalment payment
plans is increasing, as is that arising from sales to US indirect channel firms (wholesalers and franchisees).
This credit risk, however, is spread out over a number of partners and the amount owed by any single
partner does not exceed a few million US dollars. Due to typical business risks, some may not be able to
honor their debts. This would result in higher working capital and credit losses. While each subsidiary is
responsible for collection of receivables, the Group has set up a centralized system of monthly reporting
relative to trade receivables in order to monitor the composition and due dates for each country, and sha-
res credit recovery initiatives and policies with local management. With regard to private customers, who
are largely paying cash, installment or financed sales have been limited to a maximum term of 12 months
and, when possible, are managed by external finance companies which advance the whole amount of the
sale to Amplifon. The situation of the indirect channel in the US is closely monitored by local management.

The risk referred to in (ii) above, notwithstanding the inevitable uncertainties linked to sudden and unfo-
reseeable counterparty default, is managed by diversifying the main national and international investment
grade financial institutions and through the use of specific counterparty limits with regard to both liquidity
invested and/or deposited and to the notional amount of derivative contracts. The counterparty limits are
higher if the counterparty has a Standard & Poor's and Moody's short term rating equal to at least A-1 and
P-1, respectively. The Group's CEO and CFO may not carry out transactions with non-investment grade
counterparties unless specifically authorized to do so.

With regard to the risk referred to in (iii) above, in the event payments fail to be made on the stores sold,
ownership will revert back to Amplifon, while the loans made in the US referred to in (iv) above, are gene-
rally personally guaranteed by the beneficiaries and repayments are typically made when the invoices for
the purchases of hearing aids are paid.

Price risk

This arises from the possibility that the value of a financial asset or liability may change due to changes in
market prices (other than those caused by currency or interest-rate fluctuations) due to both characteri-
stics specific to the financial asset or liability or the issuer, as well as market factors. This risk is typical of
financial assets not listed on an active market, which may not be easy to liquidate at a level close to their
fair value.
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In the Amplifon Group price risk arises from certain financial investments in listed instruments, mainly
bonds. Given the size of these investments, this risk is not significant and, therefore, is not hedged.

Liquidity risk

This risk often arises when an entity is experiencing difficulty finding sufficient funds to meet its obliga-
tions and includes the risk that the counterparties that have granted loans or lines of credit may request
repayment. This risk, which had become particularly significant due, initially, to the 2008 financial crisis
and, more recently, to the sovereign debt crisis affecting the peripheral Euro zone countries and the single
currency itself, while smaller, still exists.

In this situation the Group continues to pay the utmost attention to cash flow and debt management,
maximizing the positive cash flow from operations, while also monitoring credit lines in order to ensure
adequate availability of irrevocable long term credit lines even though after the capital market transac-
tions completed in 2013 debt is largely long term with the first significant portion falling due only as of
mid-2018.

These activities, along with the liquidity, current credit lines and the positive cash flow that the Group con-
tinues to generate, lead us to believe that, at least in the short term, liquidity risk is not significant.

Hedging instruments

Hedging instruments are used by the Group exclusively to mitigate, in line with company strategy, interest

rate and currency risk and comprise exclusively financial derivatives. In order to maximize the effectiveness

of these hedges the Group's strategy calls for:

* large counterparties with high credit ratings and transactions that fall within the limits determined in the
treasury policy in order to minimize counterparty risk;

* the use of instruments that match, to the extent possible, the characteristics of the risk hedged;

* monitoring of the effectiveness of the instruments used in order to check and, possibly, optimize the
structure of the instruments used to achieve the purposes of the hedge.

The derivatives used by the Group are generally plain vanilla financial instruments. More in detail, the types
of derivatives used include:

* Cross currency swaps;

* interest rate swaps;

« foreign exchange forwards.

On initial recognition these instruments are measured at fair value. At subsequent reporting dates the fair

value of derivatives must be re-measured and:

(i) ifthese instruments fail to qualify for hedge accounting, any changes in fair value that occur after initial
recognition are taken to profit and loss;

(ii) if these instruments subsequently qualify as fair value hedges, from that date any changes in the fair
value of the derivative are taken to profit and loss; at the same time, any fair value changes due to the
hedged risk are recorded as an adjustment to the book value of the hedged item and the same amount
is recorded in the income statement; any ineffectiveness of the hedge is recognised in profit and loss;

(iiiy if these instruments qualify as cash flow hedges, from that date any changes in the fair value of the
derivative are taken to net equity; changes in the fair value of the derivative that are recognised in net
equity are subsequently transferred to the income statement in the period in which the transaction
that is hedged against affects the income statement; when the object of the hedge is the purchase of
a non-financial asset, changes to the fair value of the derivative taken to net equity are reclassified to
adjust the purchase cost of the asset hedged (so-called basis adjustment); any ineffectiveness of the
hedge is recognised in profit and loss.
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The Group's hedging strategy is reflected in the accounts as described above starting from the time when
the following conditions are satisfied:

* the hedging relationship, its purpose and the overall strategy are formally defined and documented; the
documentation includes the identification of the hedging instrument, the hedged item, the nature of the
risk to be neutralised and the procedures whereby the entity will assess the effectiveness of the hedge;

* the effectiveness of the hedge may be reliably assessed and there is a reasonable expectation, confirmed
by ex post evidence, that the hedge will be highly effective for the period in which the hedged risk is pre-

sent;

* if the hedged risk is that there may be changes in cash flow arising from a future transaction, the latter is
highly probable and has exposure to changes in cash flow that could affect profit and loss.

Derivatives are recognised as assets if their fair value is positive and as liabilities if their fair value is negative.
These balances are shown under assets or liabilities if related to derivatives which do not qualify for hedge
accounting, conversely they are classified consistently with the hedged item.

In detail, if the hedged item is classified as a current asset or liability, the positive or negative fair value of
the hedging instrument is included under current assets or liabilities; if the hedged item is classified as a
non-current asset or liability, the positive or negative fair value of the hedging instrument is included under
non-current assets or liabilities.

The Group does not have in place any hedges of a net investment.
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Treasury shares

Implementation of the buyback program approved during the Shareholders’ Meetings held on 16 April
2014 and on 21 April 2015 continued in the period. The purpose of the program is to increase treasury
shares in order to service stock-based incentive plans, as well as ensure the availability of treasury shares
to use as a form of payment for acquisitions. As resolved by the shareholders, the treasury shares may be
purchased on one or more occasions on a revolving basis for up to a total number of new shares, which
together with the treasury shares already held and in accordance with the law, amounts to 10% of the
company’s share capital. The purchase price of the shares may not be 10% higher or lower than the stock
price registered at the close of the trading session prior to each single purchase. The authorization to
purchase shares was in effect through and including 20 October 2016.

In 2015 957,000 shares were purchased at an average price of €6.897 as part of this program.

A total of 1,946,375 of the performance stock grant rights assigned in 2011 vested in the period and
600,000 rights assigned to the Chief Executive Officers Franco Moscetti (300,000 of which were assigned
in 2012 and 300,000 in 2014) vested in advance on 22 October 2015 in accordance with the agreements
reached relating to the transition in the Group's leadership. 12,500 of the rights assigned in April 2013
were also exercised and vested in advance in accordance with the agreements reached with an exiting
employee.

Atotal of 2,113,250 rights were exercised, as a result of which the Company transferred the same number
of treasury shares to the beneficiaries.

The treasury shares held at 31 December 2015, therefore, now total 6,263,750 or 2.78% of the Company's
share capital.

Information relating to the treasury shares held by the Company purchased in 2005, 2006, 2007, 2014
and 2015, as well as sold in 2015, is provided below.

Average purchase price

(Euro) Total amount
N. of shares Selling price (Euro) (Euro)
Total at 31 December 2014 7,420,000 6.273 46,547
Purchases 957,000 6.897 6,601
Disposals made following exercise of performance stock grants (828,333)
Assigned January 2011 !
Disposals made following exercise of performance stock grants (672,417)
Assigned April 2011 !
Disposals made following exercise of performance stock grants (300,000)
Assigned March 2012 to CEO (vested in advance) ' 6.345 (13,408)
Disposals made following exercise of performance stock grants (300,000)
Assigned April 2014 to CEO (vested in advance) !
Disposals made following exercise of performance stock grants (12,500)
Assigned April 2013 '
Total at 31 December 2015 6,263,750 6.345 39,740
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Research and development

The Group did not carry out any research and development activities in the year.

Transactions between group companies
and with related parties

Pursuant to and in accordance with Consob Regulation n. 17221 of 12 March 2010, on 24 October 2012,
subject to the favourable opinion of the Independent Directors’ Committee, Amplifon S.p.A's Board of Di-
rectors adopted new Regulations for Related Party Transactions which took effect 1 December 2012 and
substituted the version approved by the Board on 3 November 2010.

In 2015 the Company and the Chief Executive Officer, Franco Moscetti, mutually agreed that the condi-
tions for a seamless change in leadership which would further the growth process, while also strengthe-
ning the Group’s competitiveness, had materialized. Franco Moscetti was paid a total indemnity of €5.7
million, was granted early vesting of the 600,000 performance stock grant rights assigned and received a
payment of €0.7 million as part of a non-compete agreement valid through 30 April 2017, inclusive. The
Committee of Independent Directors expressed a favourable opinion of the transaction which was appro-
ved by the Company's Board of Directors.

All the other transactions with related parties, including intercompany transactions, do not qualify as at-
ypical or unusual, and fall within the Group's normal course of business and are conducted at arm’s-length
as di