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GIGLIO
G ROUP spA.

GIGLIO GROUP: THE BOARD OF DIRECTORS APPROVES THE CONSOLIDATED
QUARTERLY REPORT AS AT 31 MARCH 2016

RECORD RESULTS FOR THE GROUP:
REVENUE, EBITDA AND NET PROFIT IN STRONG EXPANSION
COMPARED WITH THE FIRST QUARTER 2015

e Consolidated revenue amounted to Euro 5,76 million, + 68%

e Consolidated EBITDA amounted to Euro 1,68 million, + 43%, with
an operating margin of nearly 30% of turnover

e Net income of Euro 619 thousand, + 146%

Milan, 27 April, 2016 - Giglio Group (hereinafter also the "Group"), a global television and
multimedia network listed on the AIM market of the Italian Stock Exchange, announces that the
Board of Directors, convened today, examined and approved the quarterly consolidated report as
at 31 March, 2016, drawn up in accordance with the AIM Regulations for Issuers Italy / Alternative
Capital market, and in accordance with International Financial Reporting Standards.

As follows is the key consolidated economic data which is stated in the quarterly report as at 30
March, 2016:

31\03\2016 31\03\2015 DELTA DELTA%
FATTURATO 5.767.509 3.442.161 2.325.348 68%
EBITDA 1.689.992 1.184.774 505.218 43%
NETEPROFIT 619.577 251.872 367.705 146%

The PFN, equal to Euro 6,5 milion includes the issue of the minibond “GIGLIO GROUP S.P.A. —
5,4% 2016-2022".

Operating performance

Giglio Group closed the first quarter of 2016 with new records in turnover and profits, confirming
its role as a catalyst for the expansion and evolution of the Made in Italy market through its digital
and global media networks. The increasing penetration in developed and emerging markets,
entering new countries, the development and integration of the different "digital" technologies
developed by the Group and the leadership position in the market in their respective lines of
business, acquired over the year, which once again confirms the key success factors. The vertical



integration of the business model has ensured furthermore improvements in the efficiency and
quality of service.

Revenues as at 31 March 2016, amounting to 5,76 million Euro, registered a growth of 68%, even
with the acquisition of MF Fashion, today Giglio Fashion, this took place on 14 March and was
therefore consolidated for just 16 days in the first quarter. Important new clients were acquired as
part of the expansion of territorial coverage in the broadcasting and television production
business, with particular focus on developing countries.

EBITDA and Net income, respectively, equal to 1,68 million Euro and 619 thousand Euro with an
exponential growth, bringing the operating margin and net margin respectively to + 43% and +
146%. An important result, which confirms the viable business strategies undertaken, the solidity
of the Group's performance and this also reflects in the same business activities.

Alessandro Giglio, Giglio Group’s President, said: "We are starting with pride this new year, with
a quarter highlighted by record results and the achievement of important goals, including the
strengthening of prestigious collaborations such as those with Discovery, Viacom, CCTV and the
entrance into new markets, such as the United Arab Emirates and Oman, Lebanon, Canada and
Iran. We expect, therefore, that 2016 will be for the Giglio Group another year of very strong and
solid growth, with further increases both in terms of turnover and profit margins, confirming that
the strategy adopted, even with the IPO proceeds of a few months ago and the issue of a
minibond, can transform the recurring results proving the soundness of recent acquisitions. We
are building a leading high level international player which is perfectly intergrated ; from content
production, to the broadcasting across the world according to the most advanced digital
standards, to reach the offer of goods and services of the "Made in Italy" in countries with the
highest demand, primarily in China".

Significant events in the first quarter of 2016

On 1 February, 2016, the Giglio Group Board of Directors has formally passed the resolution and
approved a binding agreement to acquire 100% of MF Fashion S.p.A, an Italian company that is
one of the largest Business to Business distributors entirely specialized in online fashion and
represents the new virtual market place, at a global level, for Fashion.

On 11 February, 2016, the subsidiary M-Three SatCom SpA (M-Three), an lItalian company
operating to provide services and top-level solutions for the broadcasting radio and television
sector, has signed a three-year agreement with Discovery Italy for a total value of more than half a
million Euro to ensure the diffusion of Deejay TV. The contract includes the collection and the
diffusion of the signal from the primary M-Three teleport in Milan and access to the satellite Hot
Bird Eutelsat, of which M-Three is partner and official distributor.

On 7 March 2016, Giglio Group, through its subsidiary M-Three Satcom, has signed an agreement
with Viacom International Media Networks Italy to ensure the broadcasting via satellite in "direct



to home" (DTH) of the new channel, Paramount Channel for the next three years. The contract,
worth a total of 1,6 million Euro, includes the collection and the diffusion of the signal from the
primary M-Three teleport in Milan and access to the satellite Hot Bird Eutelsat. The channel is
entirely dedicated to films and TV series, and is received on the digital terrestrial channel 27 and
via satellite through Tivusat platform.

On 9 March, 2016, it was admitted to listing on the Italian Stock Exchange Market ExtraMOT the
minibond "GIGLIO GROUP S.P.A. — 5,4% from 2016 to 2022 ", issued by the Company for a total
value of 3,5 million Euro, already fully subscribed by institutional traders. The emission target was
the tapping of financial resources for the completion, to be within and no later than 31 March,
2016, the acquisition of MF Fashion S.p.A. (renamed today Giglio Fashion). The bond has a term of
6 years with a 5.4% interest rate.

On 14 March, having got the green light by the shareholders, Giglio Group finalized the closing of
the acquisition of 100% of MF Fashion S.p.A., which changed its name into Giglio Fashion. The
value of the transaction amounted to 5 million Euro, of which 2,5 million Euro cash at closing date
and 2,5 million Euro through the issuance of 1 million new Giglio Group shares reserved to existing
MF Fashion Shareholders (implied price per share of 2.50 Euro). Following the capital increase,
the two current shareholders of MF Fashion receive in exchange a total 1 million shares at a price
of 2.5 Euro, divided equally for a share of around 3.37% each. These shares are subject to lock-up
for a period of 12 months from the date of closing.

The forecasted outlook of the management

The Group will continue in its path of international expansion through its subsidiaries Giglio TV,
Nautical Channel, M-Three SatCom and Giglio Fashion, acting as a reference operator in both in
the broadcasting, and in the development of cutting-edge multimedia solutions for the digital and
e- commerce. The second screen technology developed by Giglio Group is strategic especially in
synergy with the newly acquired Giglio Fashion in the e-commerce sector. China and the United
States, its two main markets, with enormous potential and prospects: for this reason, the Group
has just opened, after China, one of its branches in the US, to be present both in the American
territory and China.

The goal is to create, as soon as possible, for a new generation of E-Commerce Social Media
Company, which allows users to purchase the products marketed by Giglio Fashion with a simple
click on the images on air, thus offering a new and richer costumer experience.
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Revenues 5.740.931 3.442.161
Other Revenues 26.578 51.543
Variation of Inventories 81.449 (48)
Coats of raw material, consumables and goods for re-sale (1.623.212) (12.537)
Services (1.981.427) (1.997.714)
Costs of Use of Assets owned by Others (116.609) (140.350)
Total Operating Costs (3.639.798) (2.150.613)
Salaries & Wages (246.192) (486.099)
Contributions (47.968) (26.064)
TFR (6.876) (5.718)
Pyroll Costs (301.035) (153.307)
Intangibles Depreciations (395.746) (339.256)
Tangibles Depreciations (465.920) (341.069)
Devaluation (4.233) (57.063)
Ammortamenti e svalutazioni (865.898) (737.387)
Other Costs (55.234) (5.022)
Risultato operativo 905.543 447.375
Non recurring (20.347) 0
Financial Income (costs) (25.275) (98.866)
Profit before taxes 859.921 348.509|
Taxes (240.344) (96.637)
Net Profit 619.577 251.872

Information regarding Giglio Group:

Giglio Group is a multimedia global television network set up in 2003, it has its headquarters in
Rome and it is made up of five companies
Giglio Group SpA, The Parent Company that owns two television channels on the Italian digital

terrestrial - Acqua and Play.me. It provides technology services to the Group companies and third
party companies.

Nautical Channel Ltd, is the only international channel, distributed in 43 countries, 5 continents
and 6 languages entirely dedicated to boating and watersports. From 1 April 2015, Nautical
Channel can be viewed in HD throughout Europe and Russia

Giglio TV HK, start up created in July 2014 that manages the Group’s activities in China. It is the
first and only Italian television group to be present in China on all major television and web
platforms with its content entirely dedicated to the Italian Lifestyle.

M-Three Satcom -Founded in 2004, and purchased by Giglio Group in September 2015, provides
the high-end services and solutions for the TV-radio broadcasting sector, In particular it caters to
companies with special linking needs and for the distribution of information. M-Three operates
through and owned infrastructure, based on two teleports for transmissions via satellite and fibre,
it provides services to several main radio and television networks in the media world.



Giglio Fashion SpA, Founded in 2011 is today the main Italian Business to Business distributor
entirely specialised in on-line fashion. The new market place at a world level for Fashion. Thanks
to its own sales network, it is able to reach out to the main Players of major world markets, MF
Fashion supplies thirty major digital retailers globally.

Giglio Group Press Office:

Nomad:
Spriano Communication Integrae SIM S.p.A.
Matteo Russo e Cristina Tronconi Via Meravigli 13, 20123 Milano
02/ 83424010 mob. 347/9834881 Tel.: +39 02 78625300
mrusso@sprianocommunication.com; info@integraesim.it

ctronconi@sprianocommunication.com;
WWW.Sprianocommunication.com
@SprianoComm
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