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Per noi la qualita & centrale.

Centrale del Latte d’Italia S.p.A..
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The Group is controlled
by private parties
(historical families
operating in the field),
which are operationally
involved in the
company’s management,
as well as by public
bodies holding a
minority interest.

Shareholders

Finanziaria Centrale del
Latte di Torino S.p.A;
37,83%

Families Artom and
Forchino

Other
Shareholders ;
37,77%

City of Pistoia;
5,26%

City of Florence; 12,31%
Fidi Toscana
S.p.A.; 6,83% /"S‘\

B W = i




Mission

* Centrale del Latte d’ltalia is a leading Group in the areas it is present in, able to compete on all channels and all markets: a
business development project with strong, close links with the areas of origin, yet ready to expand beyond those areas,
following a tradition able to confirm its value and to innovate, able to aim for new horizons and to find the energy and resources
for growth.

* Centrale del Latte d'ltalia has 5 production plants in Turin, Florence, Vicenza, Rapallo (Ge) and Casteggio (Pv), able to directly
produce fresh, ESL (Extended Shelf Life) and UHT milk, yoghurt, fresh products and plant-based drinks, as well as to sell
packaged own-brand products in the fresh sector, such as eggs, cheese and pasta produced through selected customers.

* The Group employs 444 people and distributes no less than 120 products in the relevant area of brands such as TapoRosso,
Mukki, Tigullio and Vicenza, operating a retail network composed of 2750 points of sale and boasting 13000 customers in the
normal trade channels.

* The Group brings together brands with a strong presence at local level, which share essential values such as quality, safety and
close links with the local areas. This is combined with an awareness of the need to strengthen, relaunch, diversify and extend
the Group’s business, while continuing to offer the excellent quality distinguishing the individual companies within it, making the
most of the production facilities by maintaining their value and substantially respecting the way the individual companies
operate, without prejudice to any improved organisational solutions that may be adopted in order to optimise the production
chain by maintaining and adding supplies from local farmers.
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Plants and Brands

Location of the Plants

Brands
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Lombardy — Farm-gate milk prices
Processed by CLAL

40,00
& p S—
o 37,50
. )—!L—(
" —
i D o
o
W 35,00
=
U
a 32,50

== 2015 == 2016 == 2017

Jan Feb Mar Apr May Jun Jul Aug




Italy, Milan - Price of Milk Cream
40% fat content

Source: Chamber of Commerce of Milan
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Italy, Milan — Centrifuged butter

Source: Chamber of Commerce of Milan
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Italian market overwiew

JAN - AUGUST 2017 COMPETITOR ANALYSIS - MARKET SHARE VALUE

UHT MILK € 533 min

CLI Group
,9%

Altri
23,9%

Parmalat
33,0%
Sterilgarda
3,2%

Private Labels
16,6%

Granarolo
19,4%

Source: IRl Infoscan I+S

FRESH MILK € 352 min

CLI Group
7,6%

Altri
29,1% Parmalat
22,7%
Private Labels
19,1% Granarolo
21,5%
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Market overwiew - Fresh Milk Hyper + Super

JAN - AUGUST 2017 COMPETITOR ANALYSIS - MARKET SHARE VALUE

Piem - Lig - Ven - Tosc
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Market overwiew - UHT Milk Hyper + Super

JAN - AUGUST 2017 COMPETITOR ANALYSIS - MARKET SHARE VALUE

Piem - Lig - Ven - Tosc

UHT MILK € 144 min
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Parmalat

26,7%

Source: IRl Infoscan I+S
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local market focusing on a

E strong leadership?




How can we grow in a local market focusing on a strong leadership?

Steady growth
since 2017,
stability and

maturity have

been achieved.
We can now

take advantage
of a valuable
opportunity.
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How can we grow in a local market focusing on a strong leadership?

We are introducing many products into the market in order to
meet the new costumer’s needs:

soin == & Soya-based yoghurt: a new
% market with a fast growth

TN
\\
("%,% ® |,
<{" Baby Milk: a growing up
milk suitable from 1 to 3

NS 4 years

Omega3 Milk: a milk
enriched with Omega 3, EPA,
DHA and vitamins

~ Drinkable yoghurt: 3
7 flavours, low fat and 100%

[talian milk!
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How can we grow in a local market focusing on a strong leadership?







How can we grow in a local market focusing on a strong leadership?

Development of
our business in
new countries, as
we are now
presentin:
- China
- Hong Kong
- Dubai
- Quatar
- Saudi Arabia
- Vietnam
- Sri Lanka
- Seychelles

Online sales

.

In Italy, online
food sales are
growing but
thy’re still under
1%. So we chose
to focus on the
Chinese Online
food market, the
most important
in the world
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How can we grow in a local market focusing on a big leadership?

New
Products

Online sales

latte
Stigullio‘

Centro Latte Rapallo
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New Products - Plant-based yoghurt

E arrivata |'alternativa vegetale allo yogurt.

Tutta un'akra \

NOVITA
dalla Contnale

Foutedicaleio , Senza . Basso coutensdo . oia italiama
O evitomine © Lattosio © di grossi sotwi © iloOGM .
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New Products - Ready to Drink Yoghurt

.

-

BRINDIAMOD

- AL NUOVO
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| Fragola

Fresco, pratico e sempre con te !

nei gusti:
BIANCO, FRAGOLA ¢ MIRTILLO
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New Products - Baby Milk, for kids aged from 1 to 3

- Latte crescita

- Wiamina L

0% < lunga
canservesione UHT

Nuovo Latte Crescita della Centrale

.. Labonta . .
si impara da Bimbi.

= vitamina D & fosforo

wcakio  wfe
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New Products - Enriched Milk - OMEGA 3 to improve heart health

- NOVITA |
gﬂ’\ =5 | o
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A Y &) AAS
Ecco ......... LATTE A LUNGA Dy
v ol + °‘ e 8

24 ¢
y’ LATTE PASTORIZZATO
EMPERATURA ELEVATA

FONTE DI OMEGA-3 CON VITAMINE

PORO¢
Centrale del Latte di Torino
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Marketing - Turin 2017 campaign

E buono, ti vuole bene
e ti ajuta a crescere

I latte TAPPOROSSO
& buono, sano e sicuro L E
per tutta la famiglia. [Se 42—

ii"‘c" Centrale del Latte di Torino

E buono e ti vuole bene

E buono e ti vuole bene

Il latte TAPPOROSSO
& buono, sano e sicuro
pertutta la famiglie. {25 4:. .~

i latte TAPPOROSSO
& buono, sano e sicuro 3
per tutta la famiglia. Ea i .

Centrale del Latte dltalia




Marketing - Turin - First dairy company in Italy sourcing from 100% dairy-farms with certified health
compliance!!!!!

Amiamo
glignimali

no la materia prima
egue un programma strutturato
on basi scientifiche ed oggettive.

aalle 5 liberta fondamentali enunciate dal FAWC
(Farm Anirr

1.liberta dalla fame e dalla sete;

2. liberta dal disagio ambientale;

3. liberta da dolore, ferite e malattie;

4.liberta di esprimere comportamenti naturali;

S. liberta dallo stress e dalla paura. - n
Per nol, l'attenzione al Be e Ar & un fattore Imprescindibile, cosl come Centrale del Latte di Torino
elac aalc t




Marketing - Turin - other important activities

Raccolta punti 2016-2017

y La bonta ti premia.

» intero!

*Dgri 15 punti potroi portecipare dll'estraziane di una fantostica bici elettrica,
Pit punti occumull, plis possibilith hol divincere.

= poi & Sriicetiye wrsice bt S smmin Mot ompanto pertlo sttrais $33080. frapt @ pl e ceoamzust

NON SPRECARE PIU LACRIME.

La cipolla gialla di FondamenTali&Quali §

& gia tagliata e sempre pronfa. |§1 <4
Provala subito e_ addio pianti in cucina. i



Marketing - Turin - Charitable activity in support of «Fondazione Umberto Veronesi»

.

UN ANNO DI RICERCA

Fondazione :
Umberto Veronesi
—per il progresso
delle scienze
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Marketing - Rapallo

Latte Tigullio.

Artisti del latte dal 1954.

Siamo nati

in uno straordinario
territorio e siamo rimasti
fedeli alle sue tradizioni.
Da sempre diamo valore

ai buoni prodotti

per interpretare 'arte

del gusto e della genuinita.

latte

Centro Latte Rapallo

tigullio

y
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Marketing - Rapallo

\l‘

Lo yogurt di Lutte Tlgulllo

COSI BUONO CHE T1 8

Centrale del I.alte d'italia
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E buono, ti vuole bene
e ti aiuta a crescere.

Centrale
del latte
Vicenza

Marketing - Vicenza

LATTE VERONA PRESENTA:

=™  CONCORSO
&Y A PREMI

NUOVA
RACCOLTA PUNTI

SCEGLI TRA QUESTI FANTASTICI PREMI

8 PUNTI 50 PUNTI

LI 0 TAGLIANDI DI CONTROLLO E

GIORNALE COPPIA TAZZONI
Una copia omagglo del tuo
quotidiano di fiducia direttamente :g‘:’“":::giz'n’geéd':m‘i“mﬂz;z'“h
In edicola (utiiizza 'apposita tessera) ——

ala buoni da € 100
Elettriche At '
Decathlon
ATALA E-Bike ATALA E-WAY Carta Regalo DECATHLON
City bike con pedalata assistita, telaio da valida 24 mesi spendibile in tutti | negozi
26", cambio Shimano Tourney TZSD, Kit Decathlon d'Europa e on-line sul sito:
elettrico ECO LOGIC MOTORE Brushless www.decathlon.it.

da 250W 3 livelli di potenza - velocita
massima consentita 25 km/n.

i serchio In vetro,
dlametro 20 cm, 2 maniglle saldate
& con decoro esciusivo Emanuele Luzzat|

(Tatte

Ritornala grande Raccolta Punti

o del latte
della Centrale del Latte di Vicenza
V?.r?na e?éelantg dedicata alle scuole con tanti Vicenza

T Centrale

premiutiliie belli!




Marketing - Florence

100% toscana

L'impegno sodiale, in Toscana,

& sempre stato fortissimo.

(Come quando, nel 1951, il sindaco di Firenze
Giorgio La Pira sognava di dare

un bicchiere di latte al giomo ad ogni bambino.

E, come sapete, il suo sogno sl & avverato.
E nol continuiamo su questa strada,

strada,
coni sostenere
I‘ospemaﬂ iatrico Meyer, l'educazione,
la cultura e lo sport.

leri, 0ggi e anche domanl.

Valori toscani? Al 100%.

13 Toscana @ il primo ingrediente
del nostri

Per questo ce ne prendiamo cura
con tanta attenzione e garantiamo,

100% toSCana  mamimee e

it

dal 1954

dal 1954

Dalla terra toscana

dove nasce I'erba che amano

le nostre mucche,

al sigillo di garanzia che custodisce

Ia nostra genuinita

fino alle vostre tavole:

un‘unica grande filiera dove tutto

@ verificato ad ogni passo e solo | prodotti
pi buoni e sani anzi, schietti e sinceri,
continuano il loro percorso.

leri, 0ggl e anche domanl.

Valori toscani? Al 100%.

lo

<
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l'esclusiva bottiglia
di Natale Mukki.
1 € sara devoluto
alla Fondazione
dell'Ospedale
Pediatrico Meyer.

Fondazione

Unniziativa

Solo nei punti vendita
COOPFI

Marketing - Florence

% o’
Alta
| Digeribilita |

Latte scremato

Nuovo Latte Scremato Alta Digeribilita

SENZA LATTOSIO « SENZA GRASSI

iy

www.mukki.it

SEMPRECONTE ™~
anche in pista

Mukki Sport ti aiuta

a recuperare le energie
dopo l'attivita fisica

con il giusto mix di vitamine
e sali minerali

SENZA LATTOSIO
ina'

SEMPRE CON TE ™)

anche in campo "=

Mukki Sport ti aiuta a recuperare
le energie dopo Uattivita fisica
con il giusto mix

di vitamine e sali minerali

SENZA LATTOSIO

10+ Ackdo Folico - Vitaming B12 - Vitamina O

lo
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International Exhibitions 2017

@

TUTTOFOOD

MILANO WORLD FOOD EXHIBITION

S/gep

FIERA MILANO ///7 8 -11 MAGGIO 2017

Salone Carrefour 2017

10 TRADE SH S
NNNNN

@ TASTE THE FUTURE |/ [

“ Y
anuga COLOGNE, 07-11.10.2017
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2018 PROJECTS

Plant of Turin
Investments 2018 — 2021 for expansion and upgrading

K.s\
Centrale del Latte d'ltalia
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Sales

Net sales on 31st August up around 90% vs the same period of the previous year

Consolidated Sales

117,786
100,425 96,851 90,534
2014 2015 2016 1H 2017

A comparison would show that, on a like-for-like basis compared to
the pre-merger period, the Group’s net revenue on 31st August

2017 is up by more than 6% compared to the figure recorded in the
same period of the previous year. e

<)
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Statements

CONSOLIDATED INCOME STATEMENT

Half Year 2017 Half Year 2016
Sales 90,534 97.6% 48,784 98.9%
Value of production 92,807 100.0% 49,346 100.0%
Services (27,020) -29.1% (14,906) -30.2%
Raw materials (48,934) -52.7% (24,515) -49.7%
Others operating costs (0,934) -1.0 (0,499) -1.0%
Costs of production (76,888) -82.8% (39,920) 80.7%
Personnel costs (13,413) 14.5% (-7,875) -16.0%
EBITDA 2,506 2.7% 1,551 3.1%
Depreciatione & Amortization (3,299) -3.5% (1,826) -3.7%

EBIT (0,723) (0,275) 0.6%
Interestincome ,086 0.1% ,011 0.0%
(,589) -0.6% (,314) -0.6%

Financial expenses

Adjustments of equity investments ,108 (,001) 0.0%

(1,117) (,579) -1.2%

Profit (loss) before tax
,022 ,024 0.1%

Tax

Group's profit (loss) after tax (1,095) (,555) -1.1%

PR
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Statements

CONSOLIDATED BALANCE SHEET

30-june-17 % 31-dec-16 %
Technical fixed assets 108,032 107,335
Intagibles fixed assets 19,478 19,484
Equityinvestments and securities 1,766 1,657
Financial receivables from affiliates ,250 ,001

Total fixed assets 129,526 92.5% 128,477 93.7%

Trade receivables 28,720 28,209
Inventories 8,614 7,698
Othershort terms assets 16,454 15,879
Trade payables (37,270) (37,460)
Other payables (6,446) (6,147)

Net working capital 10,072 7.2% 8,180 6,0%

Non-current assets held forsale ,446 0.4% ,446 0.3%
NET ASSETS 140,044 100.0% 137,103 100.0%
Employee severance indemnity & other provision: 13,058 9.3% 13,331 9.7%
Cash &equivalent (10,655) (9,521)
Financial debt 75,032 69.751

Net Financial debts 64,377 46.4% 60.230 43.9%
Share capital & reserves 63,704 51,527

Profit (loss) for the period (1,095) 12,015

\
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Market Data

Weekly CLILMI [Line; Vol] 02H 00201 6 - OSM 00201 7
Price
& Line
Line; 3 3800 ELIR
-3,
-3
-3
-24
-2.8
254
Yalume
& il 407 149 0000 -
™
-a00.000
ll.I.l.lIIIIIIII|IlllllllIlIlllllllllll-.l.ll-lln.llll | 1234
novernkre Qennaio Marzo maggio ligglio zettembre
2016 | 2017
/‘S‘\
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Web Sites

-
www.centralelatteitalia.com P

www.centralelatte.torino.it

www.mukki.it

g latte
www.lattetigullio.it o tigullio
Centro Latle Rapallo
27
. . / Centrale
www.centralelatte.vicenza.it del latte

Vicenza

%,
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http://www.centralelatteitalia.com/
http://www.centralelatte.torino.it/
http://www.mukki.it/
http://www.lattetigullio.it/
http://www.centralelatte.vicenza.it/

Contacts

The Group
Luigi Luzzati Chairman
Riccardo Pozzoli Vice Chairman and CEO
Edoardo Pozzoli Corporate Director and Investor Relator

Vittorio Vaudagnotti Chief Financial Officer

Marco Luzzati Sales & Marketing Director

The Specialist
BANCA IMI

Largo Mattioli 3, Milano

Analista Marta Caprini

Tel. +39 02 87949812

Fax +39 02 87943840
marta.caprini@intesasanpaolo.com

Via Filadelfia, 220 - 10137 Torino

www.centralelatteitalia.com

Tel. +39 011 3240200
Fax. +39 011 3240297

investorrelations@centralelatteitalia.com

Research by:

< EDISON

Edison Investment Research Limited
Swelford@edisongroup.com
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