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Shareholders

Finanziaria Centrale del 
Latte di Torino S.p.A.; 

37,83%

City of Florence; 12,31%

Fidi Toscana 
S.p.A.; 6,83%

City of Pistoia; 
5,26%

Other 
Shareholders ; 

37,77%

Families Artom and 
ForchinoThe Group is controlled 

by private parties
(historical families 
operating in the field), 
which are operationally 
involved in the 
company’s management, 
as well as by public 
bodies holding a 
minority interest.



• Centrale del Latte d’Italia is a leading Group in the areas it is present in, able to compete on all channels and all markets: a
business development project with strong, close links with the areas of origin, yet ready to expand beyond those areas,
following a tradition able to confirm its value and to innovate, able to aim for new horizons and to find the energy and resources
for growth.

• Centrale del Latte d'Italia has 5 production plants in Turin, Florence, Vicenza, Rapallo (Ge) and Casteggio (Pv), able to directly
produce fresh, ESL (Extended Shelf Life) and UHT milk, yoghurt, fresh products and plant-based drinks, as well as to sell
packaged own-brand products in the fresh sector, such as eggs, cheese and pasta produced through selected customers.

• The Group employs 444 people and distributes no less than 120 products in the relevant area of brands such as TapoRosso,
Mukki, Tigullio and Vicenza, operating a retail network composed of 2750 points of sale and boasting 13000 customers in the
normal trade channels.

•

• The Group brings together brands with a strong presence at local level, which share essential values such as quality, safety and
close links with the local areas. This is combined with an awareness of the need to strengthen, relaunch, diversify and extend
the Group’s business, while continuing to offer the excellent quality distinguishing the individual companies within it, making the
most of the production facilities by maintaining their value and substantially respecting the way the individual companies
operate, without prejudice to any improved organisational solutions that may be adopted in order to optimise the production
chain by maintaining and adding supplies from local farmers.

Mission
Mission
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Plants and Brands

Location of the Plants Brands
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Raw material mkt
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Lombardy – Farm-gate milk prices
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Source: Chamber of Commerce of Milan 
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Italy, Milan – Centrifuged butter
Source: Chamber of Commerce of Milan



Italian market overwiew



Italian market overwiew

JAN – AUGUST 2017 COMPETITOR ANALYSIS – MARKET SHARE VALUE

FRESH MILK € 352 mln

CLI Group
7,6%

Parmalat
22,7%

Granarolo
21,5%

Private Labels
19,1%

Altri
29,1%

Source: IRI Infoscan I+S
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UHT MILK € 533 mln

CLI Group
3,9%

Parmalat
33,0%

Granarolo
19,4%

Private Labels
16,6%

Sterilgarda
3,2%

Altri
23,9%



Market overwiew – Fresh Milk Hyper + Super

JAN – AUGUST 2017 COMPETITOR ANALYSIS – MARKET SHARE VALUE

Piem – Lig – Ven - Tosc
FRESH MILK € 94 mln

Source: IRI Infoscan I+S

CLI Group
28,3%

Parmalat
6,7%

Granarolo
12,4%

Private 
Labels
20,5%

Altri
32,1%
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Market overwiew – UHT Milk Hyper + Super

JAN – AUGUST 2017 COMPETITOR ANALYSIS – MARKET SHARE VALUE

Piem – Lig – Ven - Tosc UHT MILK € 144 mln

Source: IRI Infoscan I+S

CLI Group
14,4%

Parmalat
26,7%

Granarolo
12,2%

Private 
Labels
19,9%

Other
26,8%
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How can we grow in a 

local market focusing on a 

strong leadership?



Italian Milk 
and by-

products 
Market

Stable and 
hystorical

market, after
years of 

difficulties
fresh milk gets
a stability sign
(2017 jan aug

-1,6%)

Very Strong in our area:
4 brands means less risk

4 different regions means
less risk

And this also means 4 
new opportunities

Centrale 
Latte Italia 

Market

The only group 
reporting a steady 

growth over the last 4 
years

Best innovation rating 
with a large range of 

products

Steady growth
since 2017, 
stability and 

maturity have
been achieved. 

We can now
take advantage

of a valuable
opportunity.

PL Market

How can we grow in a local market focusing on a strong leadership?
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How can we grow in a local market focusing on a strong leadership?

We are introducing many products into the market in order to 
meet the new costumer’s needs:

Soya-based yoghurt: a new 
market with a fast growth

Baby Milk: a growing up 
milk suitable from 1 to 3 
years

Omega3 Milk: a milk
enriched with Omega 3, EPA, 
DHA and vitamins

Drinkable yoghurt: 3 
flavours, low fat and 100% 
Italian milk! 
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Very Strong in our area:
4 brands means less risk

4 different regions means
less risk

And this also means 4 
new opportunities

Centrale 
Latte Italia 

Market

The only group 
reporting a steady 

growth over the last 4 
years

Best innovation rating 
with a large range of 

products



How can we grow in a local market focusing on a strong leadership?

EXPANSION INTO NEW AREAS

Verona

La Spezia
Imperia

Aosta

Savona

Santhià
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Very Strong in our area:
4 brands means less risk

4 different regions means
less risk

And this also means 4 
new opportunities

Centrale 
Latte Italia 

Market

The only group 
reporting a steady 

growth over the last 4 
years

Best innovation rating 
with a large range of 

products



How can we grow in a local market focusing on a strong leadership?

Any other growth strategies? 

FoodService
&HORECA

Export Online 
sales

Co-packing for 
important

multinationals
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How can we grow in a local market focusing on a strong leadership?

Any other growth strategies? 

Export FoodService&
HORECA

Online sales

In Italy, online 
food sales are 
growing but

thy’re still under 
1%. So we chose
to focus on the 
Chinese Online 

food market, the 
most important

in the world

Development 
and 

strengthening of 
new horeca

strategic
products: 

- Cappuccino 
Lovers

Professional UHT 
cream

Mascarpone
Easy Gelato

Development of 
our business in 

new countries, as
we are now
present in:
- China

- Hong Kong
- Dubai

- Quatar
- Saudi Arabia

- Vietnam
- Sri Lanka

- Seychelles

Signing of an 
important co-

packing
agreement

with a major 
multinational

group.

First 
production 
Gen2018

Co-packing for 
important

multinationals
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How can we grow in a local market focusing on a big leadership?

Source: IRI Infoscan I+S

So… To sum up

Co-packing for 
important

multinationals
Export FoodService

&HORECA

Online sales

PL for 
Discount 
Groups

PL with 
Innovative 
products PL with 

Innovative 
Machinery

PL with 
Vegetable

Drinks

PL with 
Organic

Products

New 
Products

Private 
Label 

Production
Stable
Italian
Market

Centrale Latte Italia 
Market: very Strong in 

our Area:
4 brands means less

risk
4 different regions

mens less risk
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Marketing activities



New Products – Plant-based yoghurt
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New Products – Ready to Drink Yoghurt
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New Products – Baby Milk, for kids aged from 1 to 3
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New Products – Enriched Milk – OMEGA 3 to improve heart health
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Marketing – Turin 2017 campaign
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Marketing – Turin – First dairy company in Italy sourcing from 100% dairy-farms with certified health

compliance!!!!!
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Marketing – Turin – other important activities
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Marketing – Turin – Charitable activity in support of «Fondazione Umberto Veronesi» 
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Marketing – Rapallo
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Marketing – Rapallo
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Marketing – Vicenza
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Marketing – Florence
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Marketing – Florence
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International Exhibitions 2017
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Numbers&Finance



2018 PROJECTS

Plant of Turin
Investments 2018 – 2021 for expansion and upgrading
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Sales

2014 2015 2016 1H 2017

100,425 96,851

117,786

90,534
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Net sales on 31st August up around 90% vs the same period of the previous year

Consolidated Sales

A comparison would show that, on a like-for-like basis compared to 

the pre-merger period, the Group’s net revenue on 31st August 

2017 is up by more than 6% compared to the figure recorded in the 

same period of the previous year.



Statements

CONSOLIDATED INCOME STATEMENT

Half Year 2017  Half Year 2016

Sales 90,534          97.6% 48,784          98.9%

Value of production 92,807          100.0% 49,346          100.0%

Services (27,020) -29.1% (14,906) -30.2%

Raw materia ls (48,934) -52.7% (24,515) -49.7%

Others  operating costs (0,934) -1.0 (0,499) -1.0%

Costs of production (76,888) -82.8% (39,920) 80.7%

Personnel  costs (13,413) 14.5% (-7,875) -16.0%

EBITDA 2,506 2.7% 1,551 3.1%

Depreciatione & Amortization (3,299) -3.5% (1,826) -3.7%

EBIT (0,723) -0.8% (0,275) 0.6%

Interest income ,086 0.1% ,011 0.0%

Financia l  expenses (,589) -0.6% (,314) -0.6%

Adjustments  of equity investments ,108 0.1% (,001) 0.0%

Profit (loss) before tax (1,117) -1.2% (,579) -1.2%

Tax ,022 0,0% ,024 0.1%

Group's profit (loss) after tax (1,095) -1.2% (,555) -1.1%
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Statements

CONSOLIDATED BALANCE SHEET

30-june-17 % 31-dec-16 %

Technica l  fixed assets 108,032 107,335

Intagibles  fixed assets 19,478 19,484

Equity investments  and securi ties 1,766 1,657

Financia l  receivables  from affi l iates ,250 ,001

Total fixed assets 129,526 92.5% 128,477 93.7%

Trade receivables 28,720        28,209

Inventories 8,614          7,698

Other short terms assets 16,454        15,879

Trade payables (37,270) (37,460)

Other payables (6,446) (6,147)

Net working capital 10,072        7.2% 8,180 6,0%

Non-current assets  held for sa le ,446 0.4% ,446 0.3%
NET ASSETS 140,044      100.0% 137,103 100.0%

Employee severance indemnity & other provis ions 13,058 9.3% 13,331 9.7%

Cash & equiva lent (10,655) (9,521)

Financia l  debt 75,032 69.751

Net Financial debts 64,377 46.4% 60.230 43.9%

Share capita l  & reserves 63,704 51,527

Profi t (loss ) for the period (1,095) 12,015

Shareholder's equity 62,609 44.7% 63,542 46.4%
NET LIABILITIES 140,044 100.0% 137,103 100.0%
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Market Data

Year High 3.38  09/20/2017 - Year Low 2.70  4/13/2017
Six Months perfomance +14.89%
1 Year Perfomance + 14.49%  Info: Borsa Italiana S.p.A.

Info: Web Sim
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October Januaey April                July October January April                 July

Source: WebSim



www.centralelatteitalia.com

www.centralelatte.torino.it

www.mukki.it

www.lattetigullio.it

www.centralelatte.vicenza.it

Web Sites
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http://www.centralelatteitalia.com/
http://www.centralelatte.torino.it/
http://www.mukki.it/
http://www.lattetigullio.it/
http://www.centralelatte.vicenza.it/


Contacts

The Group
Via Filadelfia, 220 – 10137 Torino

www.centralelatteitalia.com

Tel. +39 011 3240200

Fax. +39 011 3240297

investorrelations@centralelatteitalia.com

Luigi Luzzati             Chairman

Riccardo Pozzoli        Vice Chairman and CEO

Edoardo Pozzoli         Corporate Director and Investor  Relator

Vittorio Vaudagnotti   Chief Financial Officer

Marco Luzzati            Sales & Marketing Director

Largo Mattioli 3, Milano

Analista Marta Caprini

Tel. +39 02 87949812

Fax +39 02 87943840

marta.caprini@intesasanpaolo.com

The Specialist
Research by:

Edison Investment Research Limited

Swelford@edisongroup.com
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