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1. Valuation principles and criteria adopted in preparing the Interim Management
Statement at 30 September 2018

The financial statements in this Interim Managent&tiatement have been prepared following
the reclassified statements usually adopted forEheectors’ Report” and in accordance with
international accounting standards.

The Interim Management Statement at 30 SeptembE8 B@s been prepared in accordance
with the requirements set out in Borsa Italianaidéotno. 7587 of 21 April 2016: "STAR
Issuers: information on interim management statésfien

The consolidated and separate income statememe$ign the third quarter and in the first nine
months of 2018 are shown versus the correspondiniggs of 2017. Statement of financial
position and equity figures appearing in the finahstatements are compared with the figures
of the consolidated financial statements at 31 Bes 2017.

The quarterly financial statements at 30 Septer2bé8, as for those at 30 September 2017,
have been prepared net of taxes and tax effects.

The Interim Management Statement at 30 SeptembE8, 20ith respect to the 2017 Annual
Report, incorporates the new IFRS 15 and IFRS 9¢hlwbame into effect as from 1 January
2018. For both of these standards, the Companydopté to restate comparative figures.
Accordingly, it should be noted that, with regandcbnsolidated income statement and balance
sheet figures:

» the impact of IFRS 15 on the figures in the firstenmonths of 2018 produced an
increase in net revenue of Euro 80.3 million (rexerfirom publications sold Euro
+98.9 million, advertising revenue Euro -8.1 mitljoother revenue Euro -10.5
million), with no effects on the margin in the finsine months of 2018 and on initial
equity,

» the impact of IFRS 9 produced a drop in receivaldes€uro 1.2 million, with a
consequent reduction of Euro 0.6 million (net af thx effect) in initial Group equity,
with no significant change, however, in the incosttement amounts in the first nine
months of 2018.

The 2017 Annual Report and the Half-Year RepoR@tune 2018 provide an explanation of
the various cases involved in the section relatmghe new accounting standards, referring
mainly: (i) for IFRS 15, to the presentation of fishing revenue gross of the distribution
margin, and the recognition in revenue solely & thargin from foreign sporting events and

(i) for IFRS 9, to the recognition of further, potial impairment losses on financial assets,



deriving from the application of the expected creldiss model introduced by IFRS 9,
superseding the incurred credit loss model sebpUAS 39.

There were no changes in 2018 to the scope of tidaton from the consolidated financial
statements for the year ended 31 December 201&pefar Planet Sfera S.r.l. (in liquidation),
previously consolidated on a line-by-line basisi] &or Planet Sfera S.I. and Gold 5 S.r.l. (in
liquidation), previously consolidated at equityethdeconsolidated. It should be noted that

Fabripress S.A., consolidated at equity, was meiggedBermont Impresién S.L..

2. Alternative performance measures

In this Interim Management Statement, in order ftovigle a clearer picture of the financial
performance of the Cairo Communication Group, leEsief the conventional financial
measures required by IFRS, a numbegsltérnative performance measuresare shown that
should, however, not be considered substitutelasfe adopted by IFRS.

The alternative measures are:

- EBITDA: used by Cairo Communication as a target to momitigrnal management, and in
public presentations (to financial analysts andegtors). It serves as a unit of measurement to
assess Group and Parent operational performangethty withEBIT, and is calculated as
follows:

Result from continuing operations, before taxes

+/- Net finance income
+/- Share in associates

EBIT - Operating profit

+ Amortization & depreciation

+ Bad debt impairment losses

+ Provisions for risks

+ Income (expense) from equity-accounted investees

EBITDA — Operating profit, before amortization, depreciation, provisions and

impairment losses.

EBITDA (earnings before interest, taxes, depreaiafind amortization) is not classified as an
accounting measure under IFRS, therefore, therieriselopted for its measurement may not be

consistent among companies or different groups.



RCS defines EBITDA as operating profit (EBIT) befodepreciation, amortization and
impairment losses on fixed assets, and also insliri®me and expense from equity-accounted
investees.

The main differences between the two definitionEBfTDA lie in the provisions for risks and
in the allowance for impairment, included in thelEBA definition adopted by RCS, while
they are excluded from the EBITDA definition adaptey Cairo Communication.

Owing to the differences between EBITDA definitioadopted, in this Interim Management
Statement at 30 September 2018, consolidated EBIfi@\been determined consistently with
the definition adopted by Cairo Communication.

The Cairo Communication Group also considers ribe financial position (net financial
debt) as a valid measure of the Group’s financial stmecdetermined as a result of current and

non-current financial liabilities, net of cash atabh equivalents and current financial assets.

3. Group performance

With the acquisition of the control of RCS in 20X&iro Communication has become a major

multimedia publishing group, with a stable, indegemt leadership, well-positioned to become

one of the main player on the Italian market, vatlstrong international presence in Spain, by

leveraging on the high quality and diversificatiah products in the dailies, magazines,

television, web and sporting events segments.

In the first nine months of 2018, the Group opeatats a:

= publisher of magazines and books (Cairo Editoredfidie Giorgio Mondadori and Cairo
Publishing);

= TV (La7, La7d) and Internet (La7.it, TG.La7.it) pisher;

= multimedia advertising broker (Cairo Pubblicitaj tbe sale of advertising space on TV, in
print media, on the Internet and in stadiums;

= publisher of dailies and magazines (weeklies anathiies) with the relating print and
online advertising sales, in Italy and in Spaimptlgh RCS MediaGroup, also active in the
organization of major world sporting events;

= network operator (Cairo Network); January 2017 redrthe start of the broadcasting of La7

and La7d channels on the mux.

In the first nine months of 2018, the general eoaicoand financial context continued to be

marked by uncertainty.



In Italy, in third quarter 2018, preliminary estitea by ISTAT show no growth in GDP versus
the prior quarter. As a result, the trend growtie K42 mobile months) drops to 0.8% from 1.2%
at the end of second quarter 20ISBTAT).

In Spain, in third quarter 2018, estimates showe&lgrowth in GDP, similar to the rate seen in
the second quarter. YoY growth (12 mobile montlegiches +2.5% at the end of third quarter
2018 (preliminary figures from INE - National Instie of Statistics).

In Italy, in the first nine months of 2018, the adising market basically confirmed the figures
of the corresponding period of 2017, with magazind newspaper advertising markets down by
8.9% and 6.2%, while TV and online advertising grby 1.2% and 4% versus 201AQ
Nielsen).

In Spain, in the first nine months of 2018, theextiging sales market was up by 0.5% versus the
same period of 20172p, Arce Mediy. Specifically, the newspaper and magazine mdeieby
6.6% and 7.9%, respectively, versus 2017. Advedisiales on the Internet (excluding social
media) drove the market and increased by 11%.

Economic uncertainty in the short-medium term digtodaily newspaper and magazine sales
figures.

Looking at circulation in Italy, the print produatarket continued its downturn in the first
months of 2018. Specifically, the main national eyatist daily newspapers (with a circulation
above 50 thousand copies) reported a 5.7% dropréalation in the first 8 months of 2018
(including digital copies), while the main sportewspapers fell by 11% (including digital
copies) versus the same period of 2040%, January-August 2018

The same trend was reported in Spain, with dailyspaper sales down versus 2017. Cumulative
figures on circulation at September 2018JD) regarding generalist newspapers (generalist
newspapers with a circulation above 60 thousandesppbusiness newspapers and sports

newspapers indicate a drop of 10.1%, 3.9% and 1,0:@8pectively.

In the first nine months of 2018:
- RCScontinued its relaunch, with margins growing stigngersus the same period of the
prior year, in line with the 2018 performance tasgéhanks to the initiatives implemented
to maintain and develop revenue and to the ongeffigiency actions, which generated

benefits of approximately Euro 17.7 million in tperiod. In the first nine months of 2018,



RCS achieved a profit of Euro 52.1 millfofmore than double the Euro 19.8 milltan
the first nine months of 2017) .

- theTV publishing segment La7reported a sharp increase in La7’s audience ($2%6
the all-day share and +41.2% in prime time verbessame period of 2017). Advertising
sales on La7 and La7d, amounting to Euro 99.8 anillialso rose versus the first nine
months of 2017 (Euro 96.2 million), up in the thodarter (+11% with September over

+13%) and confirmed in the October-November two-thqreriod;

- the magazine publishing segment Cairo Editorgosted positive results, achieved high
circulation levels of the publications, and congduto work on improving the levels of

efficiency reached in containing costs (productiauhlishing and distribution).

Mention should be made that this Interim ManagenStatement incorporates the new IFRS 15,
which came into effect as from 1 January 2018. ihbeme statement figures of 2018, therefore,
cannot be directly compared with the correspondimgunts of the same period of the prior year.
Specifically, if this new standard had not beenligdp consolidated gross revenue in the first
nine months of 2018 would have amounted to Eura®Bi#8llion instead of Euro 957.7 million,
with a difference of Euro 78.8 millidr{Euro 80.3 million the effect, previously explaihen net
revenue, which resulted in a corresponding incr@asige cost of raw and ancillary materials and

consumables of Euro 14.5 million and in servicaxo$ Euro 65.8 million).

In the first nine months of 2018, Group consolidatgoss revenue amounted to approximately

Euro 957.7 million (comprising gross operating mve of Euro 939.4 million and other revenue
and income of Euro 18.3 million). Excluding frometicomparison with the figures in the first
nine months of 2017 the effects arising from thepdidn of the new IFRS 15, consolidated gross

revenue would be basically steady. Gross operatiofit (EBITDA) and_operating profit (EBIT)

came to Euro 117.7 million and Euro 75.7 millioru& 104.7 million and Euro 56.8 million in
the same period of the prior year). Profit attrithié to the owners of the parent came to

approximately Euro 31.4 million (Euro 17.3 milliam2017).

Looking at the business segments, in the first moaths of 2018:

! Amounts and comparisons based on the RCS Interimalylement Statement at 30 September 2018, approv@dNovember 2018

2 Attributable to higher revenue from the sale of lmsttions of Euro 98.9 million, to advertising renee of Euro -9.6 million and to
other revenue of Euro -10.5 million



in the magazine publishing segment (Cairo Editore)gross operating profit (EBITDA)

and operating profit (EBIT) came to Euro 6.9 mifliand Euro 6.1 million (Euro 10.1
million and Euro 9.3 million in the same period28f17), and were impacted negatively by
the launch costs of approximately Euro 0.5 milliorcurred for ‘Enigmistica Mia”.
Regarding weeklies, with approximately 1.6 milliamerage copies sold in the January-
September nine-month period of 2018DF, Cairo Editore retains its position as the
leading publisher in copies of weeklies sold at s&tands, with an approximately 30%
market share. Including the average sales of titlesof the ADS survey (the copies sold of
“Enigmistica Piu” and of ‘Enigmistica Mia”"), average copies sold were approximately 1.7
million;

in the TV publishing segment (La7) the Group achieved gross operating profit (EBITDA

of approximately Euro 1.1 million (Euro 2.5 millioim the first nine months of 2017),
impacted also by increased programming costs ofoxppately Euro 3 million to improve
programming quality, which contributed to the sggarowth of the share, and by increased
costs for television signal transmission incurred the Group company Cairo Network.
Mention should be made that the TV publishing segimeseasonality factors generally
impact on the results of the third quarter of tleary There is usually a certain time gap
between audience trends and advertising salestsesulthird quarter 2018, following the
remarkable audience results reported in the figdt, iotal advertising sales of La7 and
La7d, in fact, accelerated their growth trend (+)1%ased on the order book at 13
November 2018, sales from advertising aired argetaired on the two channels in October
and November 2018, amounting to Euro 31.8 millmineady increased by over 13% versus
the same two-month period of 2017 (Euro 28 milli®gsed on the above results, growth is
expected to be stronger than the target for achegtion the two channels in the last four
months of 2018 (+10%) announced on approval of20E8 Half-Year Report. Operating
profit (EBIT) came to approximately Euro -6.1 rmoli (Euro -4.8 million in 2017);

in the network operator segment gross operating profit (EBITDA) and operating fitro

(EBIT) came to Euro 0.8 million and Euro -0.9 nahi (Euro 0.4 million and Euro -1.3
million in 2017);

in the advertising segment gross operating profit (EBITDA) and operating fitr¢EBIT)
came to Euro 0.9 million and Euro 0.7 million (EW® million and Euro 0.5 million in
2017);




- in the RCS segment in the consolidated financial statements of C&ammunication,

gross operating profit (EBITDA) and operating pt¢EBIT) amounted to Euro 108 millidn

and Euro 75.8 million, rising sharply by Euro 17lioh and Euro 22.7 million versus the
same period of 2017 (Euro 91 million and Euro S8illion). Mention should be made that
RCS’s seasonality factors generally impact on éseilts of the first and third quarters of the
year. Net operating revenue amounted to Euro 718ilion. Excluding from the
comparison with the figures in the first nine menthf 2017 the effects arising from the
adoption of the new IFRS 15 (Euro +61.2 millionCRtotal revenue would be basically
steady. At circulation level, the daili€orriere della SeralLa Gazzetta dello Spoilarca
and Expansioncontinue to lead their respective segmeBisMundo is the second most
popular general daily in Spain for circulation a&wsstands. In the first nine months of
2018, the digital performance indicators of the Ri28y newspaper sites continued to grow
strongly: average unique browsers/monthgatzetta.itincreased by 25.8% (35.8 million)
andcaorriere.it by 6.7% (49.5 million) versus the same period @2 (Adobe Analytics In
September, the total active customer baseClomriere was 133 thousand subscribers. In
Spain too, average unique browsers/montlelofundo.eq+16.2% reaching 55.2 million)
and marca.com(+31.2% reaching 58.3 million) grew versus the sgmedod of the prior
year Omniturg. Against this backdrop, RCS revenue from digaetivities rose by 15.9%
versus the same period in 2017 to reach Euro 1hRlipn, propelled also by the growth in
digital advertising revenue, which reached appraxaty Euro 86 million in the first nine

months of the year (+18.1% versus the same pefiad1yr).

In the first nine months of 2018, La7’s averagedaly share was 3.68%, up by 29.6% versus the
same period of 2017, and 4.87% in prime tifftem 8:30 PM to 10:30 PM), rising sharply by
41.2% versus 2017, with a high-quality target ancdie La7d’s share was 0.52% (0.41% in
prime time). The channel’s news and discussion naragies all continued to show remarkable
and increasingly strong audience figur@sto e Mezzavith a 6.9% average share (+21% versus
2017),TgLa7 edizione delle 28.8% from Monday to Friday (+6.9% versus 201dMartedi
7.8% (+62.9% versus 2017jiazzapulita6% (+50.9% versus 201 Bropaganda Lie 4.4%,
Non €& I'Arena7.2%, Omnibus Dibattito4.6% (+24.4% versus 2017 offee Break4.9%

3 Mention should be made that RCS adopts a diffedefinition of EBITDA from the one used by the @Gai€ommunication Group, as

indicated in the above section “Alternative Perfanoe Measures”. As a result of these differench&hwlie in the provisions for risks and in

the allowance for impairment, amounting to Euroifion in the nine months - EBITDA shown in th&€B Interim Management Statement
at 30 September 2018, approved on 9 November 2048unted to Euro 101.8 million

10



(+26.3% versus 2017)'Aria che tira 6.9% (+31.3% versus 2017)lagada 3.7% (+49.4%
versus 2017)ln Onda5,1% (+24.8% versus 201 the Maratone Mentand14.27% share on 4

March) and the election specials.

In the first nine months of the year, La7 was tixthsnational channel for average prime time

audience; specifically, in March and April, it widze sixth also in all-day, in May the fifth in all

day and third in prime time; in the second fortighf September, at the restart of programmes,

it was fifth in prime timeThe remarkable audience results were repeated tob&c(+40% in

all-day and +48% in prime time; these results miaalé respectively the sixth and fifth national

channel in the two slots). Specifically, in Octol2818, with a 7.14% share, La7 was the third

channel on the top 30% of the population for spegdapacity (new ranking Auditel CSE 3.0), a

highly coveted audience in terms of advertising.

The mainconsolidated income statement figuresn the first nine months of 2018 can be

compared as follows with those of 2017:

(€ millions) 30/09/2018 30/09/2017
Gross operating revenue 939.4 864.4
Advertising agency discounts (51.1) (53.5)
Net operating revenue 888.3 810.8
Change in inventories 2.0 (0.3)
Other revenue and income 18.3 18.3
Total revenue 908.7 828.8
Production cost (550.7) (484.6)
Personnel expense (241.8) (239.1)
Income (expense) from equity-accounted investees 6 0.4
Non-recurring income (expense) (0.1) (0.9)
Gross operating profit (EBITDA) 117.7 104.7
Amortization, depreciation, provisions and

impairment losses (42.0) (47.8)
EBIT 75.7 56.8
Income (loss) on investments 15 1.6
Net financial income (14.2) (19.2)
Profit (loss) before taxes 63.0 39.3
Income taxes (11.1) (12.5)
Non-controlling interests (20.6) (9.5)
Profit from continuing operations attributable to 31.2 17.3
the owners of the parent

Profit (loss) from discontinued operations 0.2 -

Profit attributable to the owners of the parent 314 17.3

11



In the first nine months of 2018, consolidated grosvenue amounted to approximately Euro

957.7 million (comprising gross operating reventi&€oro 939.4 million and other revenue and
income of Euro 18.3 million) versus Euro 882.7 ioillin the same period of 2017 (comprising
gross operating revenue of Euro 864.4 million atiteo revenue and income of Euro 18.3
million). Mention should be made that if the newRE 15, which came into force as from 1
January 2018, had not been applied, consolidatessgevenue in the first nine months of 2018
would have amounted to Euro 878.9 million instebBwo 957.7 million.

Consolidated _gross operating profit (EBITDA) and eding profit (EBIT) came to

approximately Euro 117.7 million and Euro 75.7 mill (Euro 104.7 million and Euro 56.8
million in 2017). In the first nine months of 2018 overall net effect of non-recurring income
and expense was basically zero, resulting fromrirecof Euro 2.6 million, offset by expense of
the same amount, attributable to the RCS segmdnB0ASeptember 2017, net non-recurring
expense amounted to Euro -0.9 million.

As explained earlier, in the first nine months @18, operating profit (EBIT) in the TV
publishing segment (La7) benefited in the constdéiddinancial statements, with respect to the
separate financial statements of La7 S.p.A., fromer amortization and depreciation of Euro
1.3 million (Euro 2.4 million in 2017), due to theite-down of tangible and intangible assets
made in 2013 in the purchase price allocation efitlvestment in La7.

Operating profit (EBIT) in the RCS segment was iiegly affected, in the consolidated
financial statements, by higher amortization oingible assets of Euro 1.5 million, due to the
valuations made in the purchase price allocatiothefinvestment in RCS, specifically to the
allocation of amounts to intangible assets (preslpwnrecognized), mainly Italian trademarks

and magazine titles with finite useful life.

The mainconsolidated income statement figures third quarter 2018 can be compared as

follows with those of the same period of 2017:

12



(€ millions)

30/09/2018
(Three months)

30/09/2017
(Three months)

Gross operating revenue 274.8 243.4
Advertising agency discounts (12.7) (14.0)
Net operating revenue 262.1 229.4
Change in inventories 1.4 (0.2)
Other revenue and income 4.8 6.0
Total revenue 268.3 235.3
Production cost (171.4) (140.3)
Personnel expense (76.3) (74.7)
Income (expense) from equity-accounted investees 0.7 -
Non-recurring income (expense) (0.1) (0.9)
Gross operating profit (EBITDA) 21.1 194
Amortization, depreciation, provisions and impainne (12.9) (15.8)
losses
EBIT 8.3 3.6
Income (loss) on investments - 0.4
Net financial income (3.3) (6.1)
Profit (loss) before taxes 5.1 (2.2)
Income taxes (0.8) (1.8)
Non-controlling interests (2.5) 1.3
Profit from continuing operations attributable to the

1.8 (2.6)
owners of the parent
Profit (loss) from discontinued operations - -
Profit attributable to the owners of the parent 1.8 (2.6)

In third quarter 2018, consolidated gross revenueuwsted to approximately Euro 279.6 million

(Euro 249.4 million in the same quarter of 2017the new IFRS 15, which came into force as

from 1 January 2018, had not been applied, coreseltt gross revenue in third quarter 2018

would have amounted to Euro 247.2 million inste&dtoro 279.6 million. Consolidated gross

operating profit (EBITDA) and operating profit (EBlcame to approximately Euro 21.1 million

and Euro 8.3 million (Euro 19.4 million and Eurd 3nillion in 2017). These margins in the

quarter include net non-recurring expense of Euton@llion (Euro 0.9 million at 30 September

2017).
In third quarter 2018:

- operating profit (EBIT) in the TV publishing segnigha?) benefited in the consolidated

financial statements from lower amortization angrdeiation of Euro 0.4 million (Euro 0.7

million in third quarter 2017), due to the writevdo of tangible and intangible assets made

in 2013 in the purchase price allocation of theestment;

13



- operating profit (EBIT) in the RCS segment was tiegly affected, in the consolidated

financial statements, by higher amortization angréeiation of Euro 0.5 million (Euro 0.5

million in third quarter 2017), due to the valuatiomade in the purchase price allocation of

the investment in RCS.

The Groupstatement of comprehensive incomean be analyzed as follows:

€ millions 30 September 2018 30 September2018 30 Sepenaddl7 30 September 2017
(Nine months) (Three months) (Nine months) (Three mohis)

Profit (loss) for the period 52.0 4.3 26.8 (3.9)

Reclassifiable items of the comprehensiveincome

statement

Reclassification of profit (loss) from translatioffinancial

statements in foreign currencies

Gains (losses) on cash fow hedges (0.9) 0.1 0.7) 0.1)

Reclassification of profit (loss) on cash fow heslg 1.0 0.2 2.8 0.8

Gains (losses) from the fair value measurementaifile-for

sale financial assets 1.3

Non-reclassifiable items of the comprehensive income

statement

Actuarial profit (loss) from defined benefit plans .20

Tax effect - - - -

Total comprehensive income for the period 53.6 4.5 B. (3.3)

- Owners of the parent 324 1.9 18.3 (2.6)

- Non-controlling interests 21.2 2.6 10.6 0.7)
53.6 45 28.9 (3.3)

The Group’s performance can be read better by aimglyhe results in the first nine months and

in third quarter 2018 bymain business segment(magazine publishing Cairo Editore,

advertising, TV publishing La7, network operatorir@aNetwork, Il Trovatore and RCS) versus

those of 2017:

14



. Magazine Advertising Y Network Trovatore Intra and  Total
2018 (nine months) publishing publishing operator RCS un
(€ ol Bond Cairo Editore La” (Cairo allocated
(E=xilions) k.
= o Network)
Gross operatingrevenue 341 123.7 715 85 471 0.6 (86.2 BERES
Adventzngagacy &scomts - (17.5) - - (33.9 - Q2 (51.)
Netoperating revenue 1063 ns 88 7133 0.6 (96.0 §883
Changs in mventariss 0.0) - - 21 - - 20
Other ravenue and income 18 0.7 20 00 127 0.0 1) 183
Total revenue 86.0 1069 75.6 86 7281 0.6 (97.0 9087
Produxtion cost (84.9) (5835 @20 7.0 (4273 ©.5) 97.0 (530.7)
Parsonna! expense (14.5) (6.5) (Q63) ©.n (1843 ©.1) - (2418
Income {ex.pne} from equity- R R R ) 15 ; ) 15
accomntad mvestaes
Noo-racurring ncom 2 (axpanz) - - - - ©.1 - - ©.1
Gross operating profit -
(EBITDA) (X4 0se 11 0s 1080 0.1 - 117.7
SN, SRR, ©.7 ©2) (22 an @ 0.0 - (R0
provisionsandimpainment joses
EBIT 61 0.7 (€1) 0.9 788 0.1 - 787
Inxcome (loss) on investments - - - - 15 - - 15
Neat financial income 0.0) o4 (1) 0.0 (3.9 0.0) - (112
Profit (loss) before taxes 6.1 03 (6€2) 0.9 636 0.1 - 630
Income taxas (1.1 ©3) 25 Q2 (s ©0.0) - (1)
Noo-controiling interexts - - - - (2.9 (0.0) (2.9
Profit for the period
attributable to the owners of §0 0.0 (36) 0.9 306 0.0 - 312
the parent
Profit (loss) from dixcontinued . . . - - - Q2 Q2
Oparations 2
Profit for the period
attributable to the owners of 50 0.0 (36) 0.9 306 0.0 Q2 314
the parent
2017 (mi b Magazine Advertising v Network RCS  Trovatore Intraand  Total
2017 (uine moaths) publishing publishing operator unallocated
(€ o il lirns) Cairo La7 (Cairo
(€aifoay Editore Network)
Gros operatingravenue 881 1205 21 59 &05 Q7 (804 3822
Advartimingageacy dxcomts - (17.2) - - (36.5) - 0 (53.5)
Netoperating revenue 681 134 69.1 s &40 Qa7 (*03) s10s8
Change in inventories 01 - - - ©3) - (03
Other revenue andincome 2 0.6 2.1 0 140 Q0 (08 183
Total revenue 703 1040 712 6.0 667.6 7 °09) 8288
Prodxtion coxt (5.9 (°7.0) @29 (55) (@839 (09 08 (2349
Paronnszlaxpensse (14.9 ) Q57 1) (@1923) (0O - (233D
Income (expense) from aquity-accountad . ~ . . 04
investess - B -
Nomreouringincom 2 (expense) - - - - w - - (9
Gross operating profit (EBIIDA) 101 0.6 25 04 210 Ql - 1047
.-\:c.m:a.xm depraciation, provisions ©.9 ©2) (7.3) an G79) 00 - @9
and mmopainz ant loses
EBIT 93 0s 48 13 831 ol - 868
Income (o) on investments - - - - 1.6 - - 16
Nzt finznxizlincaz 2 0.0 0.3) 0.1 (0.0) (18.9) (0O - (182
Profit (loss) be fore taxes 03 02 (€%} 13 3587 Ql - 393
Income taxes @ 0.6) 21 03 (115) (0O - 2y
Noncontrollinginterests - - - - .5 QO - (85
Profit from continuing operations
attributable to the owners ofthe 6s 0.9) (2% 1.0 147 Qo - 173
parent
Profit (loes) fram discontined R R R . R R R .
oparations
Profit for the period attributable to 6s 0.9 @9 .0 147 00 . 172

the owners ofthe parent
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Magazine Advertising v Network Trovatore Intraand Total
2018 (three manths) publishing publishing operator RCS un
(E on i B Cairo La” (Cairo allocated
(Exil 3
(Emilow Editore Network)
Gros oparatingravenue 303 319 17.6 25 2178 02 (25.6) 2748
Adwrtizingagacy dcomnts - CH))] - - (83 - 0.1 ax7n
Netoperating revenue 03 274 17.6 2§ 200.7 02 (25.6) 262.1
Change in inventories (0.0) - 14 - - p
Other revenue andintoms 0. 0 12 Q0 33 0.0 0.2) 43
Total revenue 08 274 188 p X3 2148 02 (25.8) 2683
Produxtion cost 3 (282) (119 X)) (1329) ©.1n 258 1713
Paronnslexpans: (435 Q3 (80 (0.0) (5143) 0.0) - (763)
Income (expense) from aquity- ~ . . . 0.7 - - Q7
accomtadinvestes
Nomreouringincoms (expens) - - - - ©.1) - (D
Gross operating profit - - .
(EBIDAY - 2.9 (L0) (L) (0.1) 20.7 0.0 211
iy ©2) ©) @29 ©9) ©9 00 - a9
provisions and &z gainment 10sses
EBIT 24 1) 39 (0.6) 1.1 0.0 - 83
Incoze (o) on nvestments - - - - 0.0 - - 00
Nzt financialincame (0.0) [(*3)] Q0 (0.0) 3.1) (0.0) - (33
Profit (loss) before taxes 24 12 39 (0.6) e 0.0 - 81
Incoms taxes ©.7 03 11 Q1 (1.5 ©.0) - (09
Noncontrolling interests - - - - 2.5) (0.0) - (25
Profit for the period
attributable to the owners of 17 (%)) 2% 05 3e 0.0 - 18
the parent
Profit (loss) fram discontinued N R R R R R N N
oparations
Profit for the period
attributable to the owners of 17 09 (29 0.5) 39 0.0 - 18
the parent

Magazine Advertising ny Network Trovatore Intraand Total
2017 (three months) publishing publishing operator RCS unallocated
P o Cairo La” (Cairo
(Exil )
an— Editore Network)
Gross oparating ravenue 2443 207 162 20 1848 02 (23.7) 2434
Adwrtiaing amacy dxomts - 2 - - 23 - 0. (140)
Net operatin g revenue 244 254 162 20 1848 02 (23.6) 2204
Change in nventaries 0.1 - - - (0.2) - - ('3 )]
Other revenue znd o 0.5 04 15 Q0 32 Q0 0.3) §.0
Total revenue 250 258 17.7 20 1885 Q2 (24.0) 2383
Production cost (154 (4.5 [¢3 8] 1.9 (108.7) (3} 240 (1403)
Personne! expense 4.9 Q.3 (7-2) 0.0 (80.9) (00 - 74"
Income (expense) fram aquity- R : ) R )
zccomtad nvestass - - -
Non-raowrring income (sxpanse) - - - - (0.8) - - Q9
Gross operating profit
i operatingp 40 .9 12) 01 174 01 - 19.4
o o, ach e, ©3 ©9 @y ©9 a2 00 - (59
provisions and mpainment losses
EBIT 38 .y 39 0.9 §2 0l - 36
Income (loss) on investmants - - - - 04 - - 0.
Net firancial income (0.0) 0.2 0.0 0.0 (5.8) (0O - (&1)
Profit (loss) before taxes 38 a3 3.8) 0.3 (0.9) Q1 - 1)
Incometaxes 12 03 14 o] 24) QO - (18)
Naon-controlling interexts - - - - 13 Q0 - 13
Profit from continuing
operaticns attributable to the 26 1.0 24) 0.3 1.s Ql - 26
owners ofthe parent
Profit (loss) from dicontinued ; R ) ) ) ; R )
opsarations
Profit for the period
attributable to the owners of 26 1.0 29 0.3 1s Q1 - 26

the parent
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The main consolidatedtatement of financial positionfigures at 30 September 2018 can be

compared as follows with those at 31 December 2017:

(€ millions) 30/09/2018 31/12/2017

Statement of financial position

Property, plant and equipment 91.5 97.7
Intangible assets 993.4 1,008.2
Financial assets 64.4 65.0
Deferred tax assets 107.5 113.3
Net working capital (80.8) (87.1)
Total assets 1,176.0 1,197.1
Non-current borrowings and provisions 1125 121.9
Deferred tax provision 170.9 169.7
(Net financial position)/Net debt 211.2 263.1
Equity attributable to the owners of the parent 409.9 391.6
Equity attributable to non-controlling interests 2715 250.8
Total equity and liabilities 1,176.0 1,197.1

Mention should be made that, at their Meeting orAR¥il 2018, the shareholders approved the
distribution of a dividend of Euro 0.10 per shaymss of taxes, with coupon detachment date on
14 May 2018.

In 2018, as part of the share buy-back plans, eastiry shares were sold or purchased. At 30
September 2018, Cairo Communication held a totaloof7/79 treasury shares, or 0.001% of the
share capital, subject to art. 2357-ter of thedtaCivil Code.

The consolidatechet financial position at 30 September 2018, versus the situation at 31

December 2017, can be summarized as follows:
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Net financial debt 30/09/2018 31/12/2017 Changes

(€ millions)

Cash and cash equivalents 98.4 128.1 (29.8)
Other current financial assets and financial

receivables 1.9 0.9 10
Current financial assets (liabilities) frc ) (1.0) 10

derivative instrument:
Current financial payables (52.3) (72.0) 19.7

Current net financial position (net
financial debt)

Non-current financial payables (258.6) (319.0) 60.4

48.0 56.0 (8.1)

Non-current financial assets (liabilities) from

derivative instruments ©.6) 0.1 (0.5
Non-current net financial position (net

financial debt) (259.2) (319.1) 60.0
Net financial position (Net financial debt) 211.2) 263.1) 519

from continuing operations

At 30 September 2018, the net financial debt of R@&e to Euro 215.9 million (Euro 287.4
million at 31 December 2017).

The improvement in the net financial debt versusD&tember 2017 of Euro 51.9 million is
attributable mainly to cash flows from ordinary ogtéons, comprising the dynamics of current
assets, offset by the distribution of dividendsrappd by the Shareholders' Meeting held on 27
April 2018 for a total of Euro 13.4 million, and lmytlays for capital expenditure and net non-
recurring expense.

On 10 October, RCS signed the Amending Agreemettigcexisting Loan Agreement with the
Pool of Banks, whose main terms are: (i) a 12-mextkension of the duration of the loan, with a
resulting postponement of the final maturity datenf 31 December 2022 to 31 December 2023
and (ii) a reduction in the spread applied to bo#dit facilities as from 10 October 2018, and
subsequently recalculated from time to time usingagin grid based on the leverage ratio

(debt/EBITDA), which is more favourable than thee@nvisaged in the existing loan agreement.

4. Revenue

Gross operating revenuein the first nine months and in third quarter 2048lit up by main
business segment, can be analyzed as follows vérsusnounts of the corresponding periods of
2017:
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2018 (9 months) Magazine Advertising I\ Network  RCS Trovatore Inmtraand  Total

oublishine oublishi ooperator un

(€ zittions) Cairo Ed La7 allocated

TV advertising - 1014 68.7 - 13 - (71.0) 1005
Advertisingon print madia, Intemet and sporting

events 14.1 218 1.0 - 3135 - (148) 387
Other TV revenue - - 1.8 - 60 - (0.1) 76
Magzine over-the-counter sales and subscriptions 71.1 - - 3306 - (02) 4015
VAT relatingto publications (12) - - - ¢G.9) - - (8.1)
Other revenue - 05 8.5 o2 0.6 (10.1) 992
Total gross operating revenue 84.1 123.7 71.5 8.8 7471 0.6 (962) 0304
Other revenue 12 0.7 4.0 0.0 127 0.0 (1.1) 183
Total gross revenue 86.0 1244 75.6 8.6 7509 0.6 (973) 9377
2017 (9 months) x;lg:hii: e! Advertising puHTi}.hin . ::;\':}1: RCS Trovatore lmr“a‘I and Total
(Eziions) CairoEd La” allocated

TV zdvertising - §85 8.7 - 20 - (67.7) 9905
Advertisingon print media, Intemnet and sparting

events 147 215 1.2 - 3189 - (15.5) 3408
Other TV ravemue - » 1.2 - 53 - . 80
M agazine over- the- counter sales and subscriptions 545 - - - 283 - 0.2) 317.6
VAT relatingto publications (L1) - - - (3.7 - - (48)
Other raveme - 0.5 - 59 1052 0.7 (7.0) 1033
Total gross operating revenue 68.1 1205 &1 §9 6905 0.7 (90.4) 8644
Other reveme 21 0.6 21 0.1 140 0.0 0.5 183
Total gross revenue 702 1211 n2 6.0 748 0.7 (21.0) 882.7
2018 (3 months) ::151:; ii:e! Advertising nubl}:.hin! o\:::r:: RCS Trovatore Int;:nud Total
(emiiens) Cairo Ed. La” allocated

TV adwertising - 25.1 16.7 - 0.1 - (174) 246
Adwertising on print media, Intemet and sparting

events 48 66 0.3 - 83.0 - (47 89.8
Other TV revenuve - - 0.6 - 2.0 - (0.1) 28
Magazine over-thecounter sales and subscriptions 263 - - - 115.5 - (0.1) 1417
VAT relating to publications (05) - - (14) - - 1.9
O ther revenue - 02 - 25 18.7 02 (34) 18.2
Total gross operating revenue 303 319 17.6 25 217.9 02 (25.6) 2748
O ther revenue 04 0.1 1.2 00 3.3 00 02 48
Total gross revenue 308 319 18.8 25 213 02 (259) 279.6
2017 (3 months) ::;lg:hii: e! Advertising pnﬂghiu :enrv:t: RCS Trovatore Inn'“a'l and Total
(Ezitions) CairoEd La7 allocated

TV advertising - 228 154 - 05 - (159) 228
Advertisingon print media, Intemet and sparting

svents 50 8.7 0.5 - 813 - (5.5 88.0
Other TV ravems - - 0.3 - 20 - - 23
M agzzine over- the-counter sales and subscriptions 1898 - - N3 0.1) 1103
VAT relatingto publications ©3) = - - a2 . . an
Other reveme - 02 - 20 216 02 (23) 217
Total gross operating revenue 244 207 162 2.0 1846 02 (23.7) 2434
Other raveme 0.5 04 1.5 0.0 39 0.0 (0.3) 8.0
Total gross revenue 249 30.1 17.7 20 198.6 02 (241) 2404

Mention should be made that, effective from 1 Jayp D18, the Group adopted IFRS -

Revenues from contracts with customevkich resulted in a different presentation oftsand
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revenue, as a result of the valuation of the ppaléagent rolewith no impact on the result for
the period or on equity at 1 January 2018.

This new standard was adopted using the cumulaffeet approach and, therefore, not applying
its provisions to the period shown for comparapueposes.

As a result, revenue in the first nine months di&0annot be directly compared with revenue in
the same period of 2017. The application of IFRS$€eEallted in: (i) an increase in net revenue of
Euro 80.3 million and in (i) a corresponding in@se in costs for the consumption of raw

materials, consumables and supplies (Euro 14.5omjland services (Euro 65.8 million).

MAGAZINE PUBLISHING CAIRO EDITORE
Cairo Editore - Cairo Publishing

Cairo Editore operates in the magazine publishietd fthrough (i) weeklies Settimanale
DIPIU™, “DIPIU" TV" , and bi-weekly supplement&Settimanale DIPIU’ e DIPIU'TV
Cucina” and“Settimanale DIPIU’ e DIPIU'TV Stellare; “Diva e Donna” and the fortnightly
“Diva e Donna Cucina’ “TV Mia”, “Settimanale Nuovo”, “F”, “Settimanale Gido” and
“NuovoTV”, “Nuovo e Nuovo TV Cucina”, “Enigmistica Piu” antiEnigmistica Mid, (ii)
monthlies“For Men Magazine” and “Natural Style” and (iii) through its Editoriale Giorgio
Mondadori division with monthliesBell'ltalia”, “Bell’Europa”, “In Viaggio”, “Airone ",
“Gardenia”, “Arte” and“Antiquariato” .

In the first nine months of 2018, Cairo Editore e on improving the levels of efficiency
reached in containing production, publishing anstrdiution costs, and continued to achieve

positive results. _Gross operating profit (EBITDAnd operating profit (EBIT) came to

approximately Euro 6.9 million and approximately&®.1 million (Euro 10.1 million and Euro
9.3 million in the first nine months of 2017) andene impacted by the launch costs of
approximately Euro 0.5 million forEnigmistica Mid.

Mention should be made that if the new IFRS 15 cWiiame into force as from 1 January 2018,
had not been applied, consolidated gross operagrgnue of the Cairo Editore magazine
publishing segment in the first nine months of 20d@ild have amounted to Euro 65 million
instead of Euro 84.1 million.

In June, Cairo Editore launche®iVva e Donna Cucing a new magazine sold optionally with
“Diva e Donndthat features cooking, recipes and food perstiealiplacing emphasis on health

and wellness in the kitchenDlva e Donna Cucinais fortnightly. The first 9 issues, of which

20



the first two free with the mother publication, pexs estimated average sales of approximately
103 thousand copies (Internal source).

In July, Cairo Editore launchedhigmistica Mid, a new weekly packed with puzzles, games
and pastimes that debuted on newsstands at thehlgarice of 50 cents, which complements
"Enigmistica Pill on newsstands from April 2016. The first 11 isspested estimated average
sales of approximately 72 thousand copies (Intesaaice).

The Group weeklies reported high circulation resultith an average ADS weekly circulation in
the January-September period of 2018 of 439,142esofor “Settimanale DIPIU", 221,053
copies for'DIPIU’ TV" , 92,223 copies fofSettimanale DIPIU’ e DIPIU'TV Cucing 180,237
copies for‘Diva e Donna”, 216,372 copies fofSettimanale Nuovo; 115,323 copies foiF" ,
96,145 copies for*TVMia”, 77,565 copies for‘Settimanale Giallo”, 92,384 copies for
“NuovoTV” and 48,384 copies fofNuovo e Nuovo TV Cucing’ reaching a total of
approximately 1.6 million average weekly copiesdsadnd making the Group the leading
publisher in copies of weeklies sold at newsstamddy an approximately 30% market share.
Including the average sales of titles out of theSAfurvey (average copies sold‘Bhigmistica
Piu” and ‘Enigmistica Mid), average weekly copies sold were approximatefyniillion.

Cairo Editore’s strategy will continue to focus d¢me following elements: (i) the pivotal
importance of the quality of products, (i) supmagt the circulation levels of its own
publications, including through investments in prins, communication and quality of editorial
content, (iii) attention to costs in general, andduiction costs in particular, with a view towards
continuous improvement of industrial, publishinglgmocurement conditions and processes, and
(iv) continued extension and increase in qualityhef product portfolio in order to capture the

market segments with greater potential.

ADVERTISING

Looking at the advertising segment, in 2018 Caimm@unication continued to operate as
advertising broker - with its subsidiary Cairo Plitita - selling space in the print media for
Cairo Editore and for Editoriale GenesisPfiima Comunicaziorfe and “Uomini e
Comunicaziony, for the sale of advertising space on TV for La@Ad La7d, for Turner
Broadcasting Cartoon Networkand Boomerang and for La PresseT¢rino Channél, on the
Internet Cartoon Network.)t and for the sale of stadium signage and spateea®limpico in

Turin for Torino FC.
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In the first nine months of 2018, gross advertisates on La7 and La7d channels amounted to
Euro 99.8 million (Euro 96.2 million in 2017). Adiising sales on Cairo Editore titles amounted
to Euro 18.3 million (Euro 18.9 million in 2017).

Gross operating profit (EBITDA) and operating pt@¢i&BIT) in the advertising segment came to
Euro 0.9 million and Euro 0.7 million (Euro 0.6 figh and Euro 0.5 million in 2017).

TV PUBLISHING (La7)
The Group started operations in the TV field in 20fbllowing the acquisition from Telecom
Italia Media S.p.A. of the entire share capitallaf7 S.r.l. as from 30 April 2013, with the

upstream integration of its concessionaire busif@sthe sale of advertising space, diversifying
its publishing activities previously focused on razges.

At the acquisition date, the financial situationlaf7 had called for the implementation of a
restructuring plan aimed at reorganizing and sthe@mg the corporate structure and at curbing
costs, while retaining the high quality levels bé tprogramming. Starting from May 2013, the
Group began to implement its own plan to restrictine company, achieving, as early as the
May-December eight-month period of 2013, a posity®ss operating profit (EBITDA),
strengthening in the years that followed the raswf the cost rationalization measures
implemented.

In the first nine months of 2018, the TV publishisggment (La7) achieved gross operating
profit (EBITDA) of approximately Euro 1.1 milliorEuro 2.5 million in 2017). The result in the
period under review was impacted also by incre@sedgramming costs of approximately Euro 3
million to improve programming quality, which coited to the growth of La7’s all-day share
by 29.6% and by 41.2% in prime time. There is Ugualcertain time gap between audience
trends and advertising sales results. In thirdtgu&018, total advertising sales of La7 and La7d,
in fact, accelerated their growth trend (+11% witdptember over +13%); based on the order
book at 13 November, sales from advertising aired @ be aired on the two channels in
October and November 2018, amounting to Euro 3llBom already increased by over 13%
versus the same two-month period of 2017 (Euro @8m). Based on the above results, growth
Is expected to be stronger than the target for réidirgg on the two channels in the last four
months of 2018 (+10%) announced on approval o203 Half-Year Report.

Operating profit (EBIT) came to approximately Eur6.1 million and benefited in the

consolidated financial statements, with respethéoseparate financial statements of La7 S.p.A.,
from lower amortization and depreciation of Eur8 fnillion, due to the write-down of tangible

and intangible assets made in 2013 in the purcpase allocation of the investment in La7. In
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2017, operating profit (EBIT) had come to Euro -#ndlion, benefiting in the consolidated
financial statements from lower amortization angdrdeiation of Euro 2.4 million.

In the first nine months of 2018, La7’s averagedaly share was 3.68%, up by 29.6% versus the
same period of 2017, and 4.87% in prime tifftem 8:30 PM to 10:30 PM), rising sharply by
41.2% versus 2017, with a high-quality target ancdie La7d’s share was 0.52% (0.41% in
prime time). The channel’s news and discussion naragies all continued to show remarkable
and increasingly strong audience figur@sto e Mezzavith a 6.9% average share (+19% versus
2017), TgLa7 edizione delle 26.8% from Monday to Friday(+6.9% versus 201diMartedi
7.8% (+62.9% versus 2017iazzapulita6% (+50.9% versus 201 Bropaganda Lie 4.4%,
Non é I'Arena7.2%, Omnibus Dibattito4.6% (+24.4% versus 2017 offee Break4.9%
(+26.3% versus 2017)'Aria che tira6.9%(+31.3% versus 2017agada3.7% (+49.4% versus
2017),In Ondab,1%(+24.8% versus 201 &he Maratone Mentangd14.27% share on 4 March)

and the election specials.

In the first nine months of the year, La7 was tixthsnational channel for average prime time
audience; specifically, in March and April, it wédne sixth also in all-day, in May the fifth in all-
day and third in prime time; in the second forthighSeptember, at the restart of programmes, it
was fifth in prime timeThe remarkable audience results were repeatedtob@c(+40% in all-
day and +48% in prime time; these results made respectively the sixth and fifth national
channel in the two slots). Specifically, in Octol28&18, with a 7.14% share, La7 was the third
channel on the top 30% of the population for spegdapacity (new ranking Auditel CSE 3.0), a
highly coveted audience in terms of advertising.

Revenue development initiatives are planned for, f@dused on (i) creating new programmes,
(i) maximizing audience potential on the La7d ameln (iii) the possible launch of new channels

and strengthening digital presence.

RCS

In 2016, the Group started operations in the dadwspaper publishing segment with the
acquisition of the control of RCS.

RCS, both directly and indirectly through its sulisiies, publishes and distributes - in Italy
and Spain - daily newspapers and magazines (wsekhid monthlies), and is also involved in
print media and online advertising sales, and ie thstribution of editorial products at

newsstands.
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Specifically, in Italy RCS publishes the daili@srriere della SeraandLa Gazzetta dello Sport

as well as various weeklies and monthlies suchmaia Living, Style MagazineDove Oggi,

lo Donng SportweekSetteandAbitare.

In Spain, RCS operates through its subsidiary UWhigditorial S.A., publisher of the daili&s
Mundg Marca andExpansion as well as various magazines sucfielsa YoDonaandMarca
Motor.

RCS is also marginally active in the Pay TV marikettaly, through its subsidiary, Digicast
S.p.A., with the satellite TV channel®i, Dove,Caccia e Pescand also publishes the web
TVs of Corriere della SeraandLa Gazzetta dello Sport.

In Spain, it is active with the leading nationabgp radioRadio Marcaand the web TV oEl
Mundg and broadcasts the two digital TV chanr@@L TelevisiorandDiscovery maxon the

Veo multiplex.

RCS also organizes, through RCS Sport, major waptaiting events (such &iro d’'ltalia, the
Dubai Tour theMilano City Marathonand theColor Rur), and is well-positioned as a partner
in the creation and organization of events throRgS Live. In Spain, through its subsidiary
Last Lap, RCS is involved in the organization olssavents.

RCS generated negative results prior to 2016, asdeimbarked on an operational restructuring
process to restore profitability. In 2016, profachamounted to Euro 3.5 millinmarking a
return to positive territory by the RCS Group (first time since 2010), while in 2017 it had
amounted to Euro 71.1 millidn

In the first nine months of 2018, in a persistectiallenging market marked by uncertainty, RCS
achieved - in the consolidated financial statemefit€airo Communication - gross operating
profit (EBITDA) of approximately Euro 108 millidrand operating profit (EBIT) of Euro 75.8
million, up strongly by Euro 17 million and Euro.Z2million, respectively, versus 2017, in line
with 2018 performance targets, thanks mainly to dlveng commitment towards cutting costs
and pursuing opportunities to increase and develognue.

In the first nine months of 2018, net consolidategdtenue generated by RCS amounted to

approximately Euro 713.3 million, up by an overaliro 55.6 million versus 2017. Excluding

* RCS 2017 Annual Report

5 Mention should be made that RCS adopts a diffetefibition of EBITDA from the one used by the Ca€ommunication Group,
as indicated in the above section “Alternative &enfance Measures”. As a result of these differenghich lie in the provisions for
risks and in the allowance for impairment, amoumtio Euro 6.2 million in the nine months - EBITDAawn in the RCS Interim
Management Statement at 30 September 2018, appoov@dovember 2018, amounted to Euro 101.8 million
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from the comparison with the figures in the firsteamonths of 2017 the effects arising from the
adoption of the new IFRS 15 (Euro +61.2 millioni;Rtotal revenue would be basically steady.
Specifically, digital revenue, amounting to approately Euro 112.2 million, was up by
approximately +15.9% versus the same period of 20Aénhtion should also be made of the
highly positive trend in digital advertising sal@snounting in the nine months to approximately
Euro 86 million, up by 18.1% versus the same peoiithe prior year.

At circulation level, the dailieorriere della Serala Gazzetta dello SpgriMarca and
Expansiéncontinue to lead their respective segmeBisMundo is the second most popular
general daily in Spain for sales at newsstands.

In ltaly, in the first nine months of 201&orriere della Serarecorded an average of 290
thousand copies distributed, including averagetaigopies (Internal Source), whila Gazzetta
dello Sportrecorded an average of 173 thousand copies digtdbincluding average digital
copies (Internal Source). The circulation of erriere della SereandLa Gazzetta dello Sport
publications at newsstands (channels provided forddw) was down by -2.5% and -6.4%
respectively versus the first nine months of 204file the relevant market fell by -7.5% and -
10.8% respectivelyADS January-September 2018

The main digital performance indicators show thathie first nine months of 2018, average
unique browsers/month aforriere.it reached 49.5 million (+6.7% versus the same peoiod
2017); its mobile version,Corriere Mobile, recorded 30.3 million average unique
browsers/month (+24.4% versus the same period &7)2Adobe Analytics In September
2018, the site reached 2.5 million average unicggeradday (Audiweb 2.0). In September, the
total active customer base f@orriere was 133 thousand subscribers.

Gazzetta.itrecorded 35.8 million average unique browsers/mgri25.8% versus the same
period of 2017), andsazzetta Mobilereached 23.6 million average unique browsers/month
(+62.2% versus the same period of 2014 dbe Analytics In September 2018, the site reached
1.8 million average unique users/dayudiweb 2.0.

The average daily circulation & Mundoand Expansion(including digital copies) in the first
nine months of 2018 amounted to 112 thousand antid@&isand copies, respectively; copies of
the sports dailyMarca amounted to approximately 122 thousand, includiigjtal copies
(Internal source).

On the web front, average unique browsers/mo@ir{iture of elmundo.esvere 55 million in
the first nine months of 2018 (+16% versus the spereod of 2017). At end September 2018,

marca.conreached 58 million average unique browsers/mon®i.@% versus the same period
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of 2017). The newlarca Claroportal, launched in 2018 also in Colombia in Japaad then in
Argentina, posted a strong growth in average unigsers/month of traffic in Latin America
(+59%). Average unique browsers/monthexfpansion.conin the first nine months of 2018
reached an average of 9.9 million unique user8%3rersus the same period of 2017). All three
sites reported a sharp rise in accesses throughamtdyices, which saw significant increases.

At 30 September 2018, the net financial positioREIS stood at Euro -215.9 million, improving
by approximately Euro 71.5 million versus 31 Decem®017, thanks mainly to the positive cash
flows of Euro 85.7 million from ordinary operatigranly partly offset by outlays for investments
and net non-recurring expense (Management Reprting

On 10 October, RCS signed the Amending Agreemetiigcexisting Loan Agreement with the
Pool of Banks, whose main terms are: (i) a 12-memstknsion of the duration of the loan, with a
resulting postponement of the final maturity datenf 31 December 2022 to 31 December 2023
and (ii) a reduction in the spread applied to bo#dit facilities as from 10 October 2018, and
subsequently recalculated from time to time usingnagin grid based on the leverage ratio
(debt/EBITDA), which is more favourable than thee@nvisaged in the existing loan agreement.
RCS is currently focusing on enhancing the valuesditorial content, developing existing
brands, and launching new projects, with a consgaton cutting costs.

In Italy, with regard taCorriere della Sera:

e 23 February 2018 saw the launch @érriere Innovaziongthe new magazine that
explores the varied facets of innovation, touchsaignce, technology, culture, research
and development, offering different perspectivethimdigital and paper domains and a
generous calendar of local-based dedicated events;

e 19 April 2018 saw the launch &blferino - | Libri del Corriere della Seravhich deals
with fiction, non-fiction, poetry and children’s bks, both Italian and foreign;

« 18 May 2018 saw the launch aiberi Tutti, the new free weekly supplement of
Corriere della Seradedicated to the pleasure of living. The Fridegue complements
the offer of the siXxCorriere della Serasupplements out at newsstands on the remaining
days of the week;

e July 2018 saw the revamping lafLettura, Corriere della Ser& cultural supplement,
now richer, with up to 64 pages as well as new rdomfiction and a section on

science;
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e 19 September 2018 saw the unveilingGMOK, Corriere della Sera’ new monthly
insert on the world of cooking and food, which cevihese topics in an unprecedented
way, through original pictures, photo reports anpesb storytellers;

e September 2018 also saw the content revamping ofents weeklyfo Donna out now
with a larger size and better paper to add greatele to images and graphics.

Lastly, mention should be made of the launch int&aper ofStyle Dresscodehe new half-
yearly magazine dedicated to the fashion trendeeoeason.

Events organized in the third quarter to supotriere della Serancludedil Tempo delle
Donne the happening/festival held in Milan, now at fifth edition. The initiative presented
over 100 events with a generous lineup of showstimgs, surveys, workshops, interviews,
performances and installations.

As for La Gazzetta dello Sporiy the first nine months of 2018:

e it continued to expand by increasing its sectiond ahining a daily spotlight on
Torino, Cagliariand Genova offering more in-depth information to the footb@ams
and their fans;

« in-depth theme supplements continued to be puldlisheluding those dedicated to the
2018 Winter Olympicand theF1 World Championshipln second quarter 2018, in-
depth theme supplements were publist@MagazineandGrande Gazzet)aon major
sporting events, including tHd1° Giro d'ltalig theWorld Football Cup theTim Cup,
on Golf, and on the Luna Rossa challenge and major regattas

« the information offer has stretched to tiezzetta.isite with two new sections, one on
Nutrition, the other on Virtual Sports through tlesports section, proof of the
publication’s ongoing focus on news and issues #dmpgteal to its readers and users,
with a significant editorial and organizational @stment;

* mention should be made of the new ins&&zza Mondmn international football, on
newsstands free of charge on Tuesdays, Tam# Out offering free weekly insights
into the Italian basketball championship, on nearsds on Wednesdays;

e and starting from 1 July, published on Sundays, tieev free Sunday weekly
Fuorigioco bundled with the newspapdihe weekly, which covers the sports world, its
legends and celebrities, was supposed to be reldas¢he summer months only, but
continues to be published thanks to the enthusiestponse from readers.

In Spain:
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« starting from 23 February 2018y Viviendawvas revamped; the supplement is a trusted
source for the real-estate market, out on Fridéysgawith the local Madrid edition of
El Munda

e starting from 5 March 2018El Mundo comes every week with the sale of the
supplementActualidad Economicathe main business-economic periodical title @& th
Unidad Editorial group.

e starting from 19 April 2018Marca Motorhas revamped its format to meet new market
needs, by investing in innovation through a newigiethat is fresher, tidier and more
dynamic, seeking a more modern look;

« following the launch of the neMarcaClaro portal in Mexico in 2017, mention should
be made in January 2018 of the launch ofMlaecaClaro portal in Colombia and, from
14 June, also in Argentina, which provides 45 wmillArgentinians with information on
sporting events, local tournaments and competitioas well as a number of
international events;

e starting from 2 July 2018, thdiariomedico.comand correofarmaceutico.consites
feature a fresher look. The restyling was madetoganize information and adapt it to
the needs of health professionals, making it faeterfriendlier to use;

e July also saw the launch dfasterpasatiemposa new crossword magazine for the
Spanish market, featuring an innovative format ecbd by the presence of comic
strips.

Mention should also be made of the debut at newdstiiom 3 October 2018 of the revamped
ViviMilano the Corriere della Seraveekly dedicated to the city of Milan. The restgliadds
greater appeal and readability to the weekly, ngkinonce again, the premier source for the
populations in and outside the Milan metropolis.

From 11 to 14 October, under the patronage of tlileh Olympic Committee and the Italian
Paralympic Committee, RCS and Regione Trentinordega in Trentdl Festival dello Sport

staging over 100 events in 15 different locatiomd drawing more than 50 thousand people.

NETWORK OPERATOR (CAIRO NETWORK)
The Group company Cairo Network took part in 2044he tender procedure opened by the

Ministry of Economic Development for the assignmehtights to use TV frequencies for digital
terrestrial broadcasting systems, winning the sdlat use a lot of frequencies (“mux") for a

period of 20 years, and entering in January 201b & Towers S.p.A. into an agreement for the
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realization and subsequent long-term technical gement in full service mode (hospitality,
service and maintenance, use of broadcasting tnficiare, etc.) of the electronic
communications network for the broadcasting of auvdual media services on frequencies
allocated. The mux covers at least 94% of the natipopulation, providing high-quality service
levels.

January 2017 marked the start of the broadcasfingad channels on the mux. The remaining
capacity could be used to broadcast new chanhéie iCairo Communication Group were to
launch any, and to provide third parties with biezsling capacity.

The 2017 Annual Report and the Half-Year RepoBGajune 2018 contain a detailed description
of the current developments in the legislative aegllatory framework regarding the rights to
use television frequencies, following the provisioof the 2018 Budget Law, and of Cairo

Network’s distinctive position against this backglro

IL TROVATORE

In 2018, Il Trovatore continued operations, maipitgviding technological services to develop

and maintain the online platforms of the Group’mpanies.

5. Transactions with parents, subsidiaries and associates

The following are identified as related parties:

- the direct and indirect parent entities of Cairom@uunication S.p.A., and their
subsidiaries, the direct and indirect controlletitexs of Cairo Communication (whose
transactions are derecognized in the consolidapoocess), the associates and
affiliates of the Group. The Ultimate Parent of ®Beoup is U.T. Communications
S.p.A,;

- directors, statutory auditors, key management peedaand their close relations.

Details are provided in the following tables onatell party transactions, broken down by
balance sheet heading. Intercompany relations mdited in the consolidation process are

excluded.
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Receivables and financial assets Trade receivables Receivables from ta Other current

(€ millions) consolidation financial assets
Parents - 0.9 -
Associates 23.3 - 1.0
Other affiliates 0.9 - -
Other related parties 0.5 - -
Total 24.7 0.9 1.0
Payables and financial liabilities Trade and other Other current  Other non-current
(€ millions) payables financial liabilities  financial liahilities

Parents - - -
Associates 9.1 0.8 -
Other affiliates 49 - -

Other related parties - -

Total 14.0 0.8 -
Revenue and costs Operating revenue Operating costs  Financial expense
(€ millions)

Parents - - -
Associates 216.2 (80.9) -
Other affiliates 0.6 (2.5) -
Other related parties 1.2 0.3 -
Total 218.0 (83.7) -

Transactions with associates refer mainly to:

* m-dis Distribuzione Media S.p.A. and its subsidiari which operate in Italy as
distributors in the newsstand channel for the RG8uf, in respect of which Group
companies generated in the first nine months oB2@Yenue of Euro 214.9 million and
incurred costs of Euro 66.9 million, and hold trageeivables of Euro 23.3 million,
trade payables of Euro 2.1 million, financial reediles of Euro 1 million and current
financial payables of Euro 0.8 million;

« the associates in the Bermont Group, in respeavtoth the Group companies that
operate in Spain in the printing of newspapers,anags and other publishing products
(Unidad Editorial Group) generated revenue of El® million and incurred costs of
Euro 13.7 million in the first nine months of 2018)d hold trade payables of Euro 7
million.
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Transactions with affiliates refer mainly to:

- the concession contract between Cairo Pubblicith Borino FC S.p.A. (a subsidiary of
U.T. Communications) for the sale of advertisingcg at the Olimpico football pitch and
promotional sponsorship packages. This contramilied in the payment in the first nine
months of 2018 of Euro 2.3 million to the concessimlder against revenue of Euro 2.9
million net of agency discounts. Cairo Pubblicit@reed further commissions of Euro 58

thousand;

- the agreement between Cairo Communication S.p.4.Tarino F.C. for the provision of
administrative services such as bookkeeping, whiolides for an annual consideration of

Euro 0.1 million.

Transactions with “other related parties” refer mhaito commercial dealings with the Della

Valle and Pirelli groups, in respect of which Grougmpanies generated revenue of Euro 1.2
million. Trade receivables amounted to Euro 0.3iomil

Transactions in the year with related parties, uditlg with Group companies, were not

considered to be atypical or unusual, and weregddhe ordinary activities of Group companies.

These transactions were carried out on market teiakang account of the goods and services
provided.

In the first nine months of 2018, Cairo Communicatiand its subsidiaries other than those
belonging to the RCS Group, paid Directors, Stagutduditors, General Managers and Key

Management Personnel fees totaling Euro 2.1 million

In the first nine months of 2018, the RCS GroupdpRirectors, Statutory Auditors and Key

Management Personnel fees totaling Euro 5.9 million

During the year, no transactions were carried oih winembers of the Board of Directors,
general managers and/or with key management pessomembers of the Board of Statutory
Auditors, and the Financial Reporting Manager,Heartthan the fees paid and already shown in

this Note.

The procedures adopted by the Group for relatety paansactions, to ensure transparency and
substantial and procedural fairness, implementedthey Group, are explained in the 2017

“Report on Corporate Governance and Ownership &irelc
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6. Events occurring after the quarter and business outlook
Against a persistently uncertain backdrop, in tret hine months of 2018:
- RCS continued its relaunch, with margins growimgrsgly versus the same period of the
prior year, in line with the 2018 performance tasgéhanks to the initiatives implemented

to maintain and develop revenue and to the ongglificiency actions;

- the TV publishing segment La7 reported a sharpesse in La7’s audience (+29.6% in
all-day share and +41.2% in prime time). The remiald audience results were repeated in
October (+40% in all-day and +48% in prime timesg@ results made La7 respectively the
sixth and fifth national channel in the two slot$here is usually a certain time gap
between audience trends and advertising salestsedul third quarter 2018, total
advertising sales of La7 and La7d accelerated tirenvth trend (+11%, with September
over 13%); based on the order book at 13 Novenslaées from advertising aired and to be
aired on the two channels in October and Novemaeunting to Euro 31.8 million,
already increased by over 13% versus the same wvithmperiod of 2017 (Euro 28
million);

- the magazine publishing segment Cairo Editore posgi@sitive results, achieved high
circulation levels of the publications, and congduto work on improving the levels of

efficiency reached in containing costs (productiauhlishing and distribution).

In 2018, the Cairo Communication Group, with regrdhe scope of its traditional activities,

will continue to:

- pursue the development of its Cairo Editore publighand advertising sales segments,
continuing for Cairo Editore its strategy aimedatitacting market segments with greater
potential and strengthening the results of its jgakibns. In these segments, despite the
economic and competitive backdrop, given the highlity of the publications and of the
media under concession, the Group considers iasilfe target to continue to achieve
positive operating results;

- work towards developing its activities in the TVhtishing segment, forecast to achieve a
positive gross operating profit (EBITDA) in 2018&tdhanks also to a double-digit growth

in advertising sales in the second half of the year

As for RCS, on the approval of the Interim Managetnt&tatement at 30 September 2018, its

directors announced that, in light of the actiolreaaly implemented and those planned to
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maintain and develop revenue and to continue pogspperating efficiency, and of the positive
results achieved in the first nine months of thary@ the absence of events unforeseeable at
this time, RCS confirms it can achieve a growtl2@18 in gross operating profit and in cash
flows from current operations versus 2017, whicluldallow it to reduce financial debt below

Euro 200 million at end 2018.

Developments in the overall economic climate anthexcore segments could, however, affect

the full achievement of these targets.

For the Board of Directors

Chairman Urbano Cairo
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Declaration, pursuant to art 154-bis paragraph 2 of Legislative Decree no. 58 of 24
February 1998 (T.U.F.)

The Financial Reporting Manager of Cairo Communmicas.p.A., Marco Pompignoli, declares,
pursuant to paragraph 2 of article 154-bis of tlmgdlidated Finance Law, that the accounting
information contained in this document is consisteith the underlying accounting documents,

books and records.

Financial Reporting Manager

Marco Pompignoli
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