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Generali exercises the early redemption option in 

respect of subordinated notes 

Trieste - Assicurazioni Generali S.p.A. will exercise the early redemption option (call date 10th July 2022) in 

respect of all outstanding subordinated notes due July 2042, the details of which are set out below (the 

“Notes”): 

 

Description of the Notes: € 750,000,000 10.125 per cent. Fixed/Floating Rate Notes duly July 2042 issued  

by Assicurazioni Generali S.p.A.  

ISIN Code: XS0802638642 

First Call Date: 10th July 2022 

Coupon: 10.125% (to and excluding 10th July 2022) 

Current outstanding principal amount of the Notes: € 301,600,000 

Early Redemption price: 100%  

Listing: Luxembourg Stock Exchange 

 

The early redemption of the Notes has been approved by Istituto per la Vigilanza sulle Assicurazioni (IVASS) 

and will take place on 10th July 2022 with the respect to all Notes currently outstanding, in accordance with the 

relevant terms and conditions. 

 
 
 
 
 
 
 
 
 
 
 
 
 
THE GENERALI GROUP  
Generali is one of the largest global insurance and asset management providers. Established in 1831, it is present in 50 countries 
in the world, with a total premium income of € 75.8 billion in 2021. With more than 75,000 employees serving 67 million 
customers, the Group has a leading position in Europe and a growing presence in Asia and Latin America. At the heart of 
Generali’s strategy is its Lifetime Partner commitment to customers, achieved through innovative and personalised solutions, 
best-in-class customer experience and its digitalised global distribution capabilities. The Group has fully embedded 
sustainability into all strategic choices, with the aim to create value for all stakeholders while building a fairer and more resilient 
society. 
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