
Informazione
Regolamentata n.

2116-15-2024

Data/Ora Inizio Diffusione
26 Marzo 2024 13:13:38

Euronext Growth Milan

 

Societa' : GIGLIO.COM

Identificativo Informazione 
Regolamentata

: 187992

Utenza - Referente : GIGLIO.COMN01 - FAVARETTO

Tipologia : 2.2

Data/Ora Ricezione : 26 Marzo 2024 13:13:38

Data/Ora Inizio Diffusione : 26 Marzo 2024 13:13:38

Oggetto : THE BoD APPROVES THE DRAFT 
FINANCIAL STATEMENTS AS AT 31 
DECEMBER 2023

Testo del comunicato

Vedi allegato



PRESS RELEASE

THE BoD APPROVES THE DRAFT FINANCIAL STATEMENTS AS AT 31
DECEMBER 2023

Palermo, 26 March 2024 - The Board of Directors of GIGLIO.COM S.p.A (Company or
GIGLIO.COM) - a Company operating in the online sales sector for multi-brand luxury
fashion, listed on the Euronext Growth Milan - approved today the results for 2023 according
to the national accounting standards (OIC).

Solid growth: despite the difficult market environment, revenues exceeded 56
million euros (+10% compared to 2022 and +48% compared to 2021).

Improved profitability: Return to positive Adjusted EBITDA during the second half
of the year. The entire 2023 showed an Adjusted EBITDA of -0.2 million euros and
an Adjusted EBITDA margin of -0.4% and therefore improved by more than 3

points in just two years, (-2% in 2022 and -3.5% in 2021).

International development: +66% GMV growth within Europe outside Italy,
thanks to penetration plans dedicated to EU markets.

A new logistics & shooting hub of 7,000 square meters has been opened to
prepare for the growth of the coming years.

Main results of 2023:

● Gross Merchandising Value1: €65.9 million euros, +15% compared to €57.5
million in 2022;

● Revenues from sales and services: €56.3 million, +10% compared to €51.1
million in 2022;

● Active customers2 and average spending: more than 153,000 customers (+19%
compared to 2022), thanks to a 16% increase in new customers acquired during the
year;

● International markets: two-thirds of the GMV generated in foreign markets,
mainly thanks to the growth recorded abroad but within the European Union (+63%
GMV growth compared to 2022);

2 Active customers = customers with at least one finalized order in the last 12 months.

1 Gross Merchandising Value: value of sales before returns.



● Adjusted3 EBITDA4 Margin: -0.4% (-0.2 million euros), a net improvement
compared to -2% in 2022 (-1 million euros) and -3.5% in 2021 (-1.3 million euros)
also thanks to a positive EBITDA in the second half of 2023;

● Net result: equal to -1.7 million euros, a net improvement compared to -2.3 million
euros in 2022;

● Adjusted Net Financial Position5: solidly cash positive and equal to €7.1 million.

"2023 was characterized by a sudden and unexpected normalization of luxury demand,
especially for the online channel, which put an entire industry to the test, confirming, on the
other hand, the resilience of GIGLIO.COM's unique business model. The double-digit growth
rates as well as a further improved profitability now close to break-even, thanks to a second
half of 2023 in which this target has already been reached, confirm and strengthen our
medium to long term ambitions", commented Giuseppe Giglio, President and CEO of
GIGLIO.COM.

In 2023, GIGLIO.COM consolidated its path of growth and return to profitability already
undertaken in 2022.

The Company achieved 56.3 million euros in revenues from sales and services, +10%
compared to 2022. A result that goes against the sharp contraction of the demand that has
instead hit the main players of the sector.

One of the reasons that have contributed to this performance is certainly the growth of the
product offer, thanks to a Community Store now composed of more than 200 partners that
have made it possible to build a catalog that sold over 800 different brands in 2023. The
Fall-Winter 2023 collection counted 93,000 product sheets shot at the Company's
photographic studios, compared to 77,000 of the same collection in 2022, +21% in terms of
the number of product sheets on the website and +76% in terms of catalog value. This was
possible thanks to the opening of the new logistics & shooting hub in Palermo, which
allowed the Company to significantly increase its ability to process orders as well as generate
the catalog, getting ready for the growth of the coming years; in fact, in 2023 the photos
taken and uploaded on the website were 635,000 among ready-to-wear, bags, accessories,
shoes, kidswear and lifestyle. In addition to the abundance of the catalog available to
customers, the results were also affected by quality, with the average value of the products
sold increasing by 7% compared to 2022, as a direct consequence of a positioning that tends
more and more towards a high-end offer.

On the other end, the customer base exceeded 153,000 active customers in the last 12
months, thanks to the combined effect of an excellent +16% in the acquisition of new
customers compared to 2022 and a significantly improved retention rate of existing
customers as a direct result of CRM plans, as well as the service levels currently assessed on
Trustpilot with an "excellent" rating by almost 12,000 customers. In addition, the penetration
strategies of foreign European markets played a fundamental role, which recorded a GMV

5 Adjusted Net Financial Position: calculated including the VAT credit, equal to 3.4 million euros as of December 31, 2023 (NFP

reported 3.7 million euros + 3.4 million euros of VAT credit).

4 EBITDA (Earnings Before Interest, Taxes, Depreciation, and Amortization): represents a measure of gross operating profit and
indicate the result before financial charges, taxes, and depreciation of fixed assets.

3 Adjusted EBITDA: EBITDA excluding extraordinary (non-recurring) components, the latter amounting to €0.1 million. These are
in particular contingent liabilities due to losses incurred due to a temporary change in the PSP (Payment Solution Provider),
contingent liabilities generated by invoices received after the closing of the financial statements with effect from 2022, net losses
from asset disposal and non-recurring contingent assets.



growth of 66% with particularly brilliant results in Germany, France, the Netherlands, Austria,
and Greece.

2023 was also characterized by important events for the Company that impacted sales
volumes. Among these, the entry into circular fashion thanks to a strategic partnership with
a leading market player such as Vestiaire Collective. In addition, the launch of the
mobile APP brought about significant optimizations to the UX of the mobile channel, thus
resulting in a 4% increase in the conversion rate compared to the same period last year.
Finally, in November the Company opened a new department dedicated to Design and
Lifestyle.

The revenue growth is also accompanied by a return to positive Adjusted EBITDA
during the second half of 2023. The progression of the same indicator during the whole
year is also important: -0.2 million euros against 1 million euros in 2022 and -1.3 million
euros in 2021. Adjusted EBITDA Margin therefore closed at -0.4%, confirming a profitability
recovery of 1.6 points compared to 2022 and 3.1 points compared to 2021. The main
reasons to explain this positive trend are:

- Sales margin significantly improved thanks to the development of international
markets and the rationalization of pricing and discount policies. The incidence of the
product cost on revenues closed in 2023 at 29.1% compared to 27.7% in 2022.

- Streamlined variable costs: transport, handling, packaging, bank and payment fees.

EBIT6 amounts to -1.6 million euros compared to -2.2 million euros in 2022.

Net Result is equal to -1.7 million euros compared to -2.3 million euros in 2022.

Shareholders' equity amounts to 9.3 million euros.

The Adjusted Net Financial Position (NFP) as at 31 December 2023 was equal to €7.1
million compared to €11.9 million as at 31 December 2022. The change in NFP was
negatively affected, in terms of extraordinary expenses, by the investments made during
2023 that were necessary for the opening of the new logistics & shooting hub and the
purchase of treasury shares. Furthermore, on the one hand, operational management still
suffers from a condition in which costs are higher than revenues; on the other hand, the
change in NFP is also affected by the trend in net working capital due to the decrease in
payables to suppliers as a result of the implementation of targeted commercial policies that
are more profitable for the Company.

Also at 31 December 2023, the Company registered a negative Adjusted Net Working
Capital7, equal to 5.3 million euros, deriving from the platform's business model,
which allows cash to be generated.

7 Adjusted Net Working Capital: Calculated net of the VAT credit, equal to €3.4 million at 31 December 2023 (€4.2 million at 31
December 2022).

6 EBIT (Earnings Before Interest and Taxes): indicates the result before financial charges and taxes of the period.



Significant events at 31 December 2023

In order to expand the spaces and the logistics fulfillment capacity, in January 2023 the
Company closed its logistics headquarters in via Sammuzzo – Palermo and at the same time
partially opened the new logistics center of about 3,500 square meters, located in via San
Lorenzo – Palermo. The center houses the logistics involved in fulfilling orders. In August
2023, the Company completed the San Lorenzo hub with a further 3,500 square meters
dedicated to the digital production of the catalog, i.e. the creation of the photographic
images that are published on the website and that accompany each single product put on
sale.

At the end of January 2023, the Company received 50% of the financing and co-financing by
Simest S.p.A. following its participation, in 2022, to the call for tenders for "Refinancing and
Redefining of the 394/81 Fund managed by SIMEST - Digital and Ecological Transition of
SMEs with an international vocation".

In May 2023, the Company officially launched its mobile APP to provide its customers with an
impeccable shopping experience on mobile devices.

On 29 June 2023, the Company partnered with Vestiaire Collective, an international leader in
second-hand fashion, for a circular economy project. In particular, customers now have the
opportunity to sell their used clothes to Vestiaire Collective and receive in exchange a
voucher spendable on GIGLIO.COM, to buy new items that are worth the value of the item
they sold, plus an additional 10% offered by GIGLIO.COM.

On August 1, 2023, the purchase program of treasury shares was initiated in execution of the
resolution of the ordinary shareholders' meeting of July 26, 2023. The authorization to
purchase was granted for a period of 18 months from the date of the shareholders'
resolution; on the other hand, the authorization to dispose of treasury shares does not
provide for time limits. The authorization is aimed at providing the Company with a useful
strategic investment opportunity for the purposes permitted by the relevant legislation. The
maximum number of shares purchased, taking into account the Giglio.com S.P.A. shares held
in the Company's portfolio from time to time, may not exceed a total of 20% of the
Company's share capital.

In September 2023, in order to obtain a prompt liquidation of part of the VAT Credit
requested for reimbursement, the Company opted for the sale of this credit outright and
definitively against a commission of 5%.

On 6 November 2023, the Company announced the launch of Lifestyle, a new area on the
e-commerce platform dedicated to home décor and leisure.

On 7 November 2023, the Company received the remaining VAT Credit from the Revenue
Agency, requested for reimbursement, also obtaining the payment of accrued interest.

At the end of November 2023, the Company paid off a loan early and invested part of the
liquidity in Time Deposits with short maturities.



Significant Events Subsequent to December 31, 2023

Significant events occurred after the end of the financial year

Foreseeable performance outlook

In light of the uncertain macroeconomic scenario, the Company will continue to target a
return to profitability through a prudent approach to costs. On the other hand, the Company
will aim to develop new lines of business with high profitability.

Allocation of the operating profit for the year

With reference to the financial statements of Giglio.com S.p.A., the Board of Directors
proposes to the Shareholders' Meeting to carry forward the result for the year equal to €
-1,739,191.

Convocation of the Shareholders' Meeting

The Board of Directors resolved to convene the Shareholders' Meeting in ordinary session, in
a single call, on 29 April 2024, for the approval of the financial statements as at 31
December 2023 and the allocation of the result for the year.

The notice of convocation, with the detailed methods of participation, as well as the
documentation relating to the Shareholders' Meeting required by the current legislation, will
be published on the Company's website www.giglio.com (section "Corporate Governance" –
"Shareholders' Meetings") under the terms of the law.

The resolution of today's Board of Directors relating to the approval of the draft financial
statements as at 31 December 2023 will be made available to the public, under the terms of
applicable law and regulations, on the website www.giglio.com section "Corporate
Governance /Shareholders' Meetings".

Filing of documentation

The documentation relating to the financial statements as at 31 December 2023, provided
for by the current legislation, will be made available to the public at the Company's
headquarters as well as by publication on the website www.giglio.com, section "Investor
Relations/Financial Statements and Relations" under the terms of the law.

***

This press release is available in the Investors / Press Releases section on GIGLIO.COM

***

GIGLIO.COM S.p.A. transmits and stores Regulated Information through the eMarket SDIR
dissemination system and the eMarket STORAGE mechanism available at
www.emarketstorage.com managed by Teleborsa S.r.l. - based in Piazza Priscilla, 4 - Rome.

https://www.giglio.com/azioni-giglio-com/
http://www.emarketstorage.com/


***

GIGLIO.COM
GIGLIO.COM - a Company operating in the online sales sector for multi-brand luxury fashion on a
global scale - is a style destination that reaches its customers in over 150 countries, featuring some of
the most prestigious fashion and luxury brands for women, men, and kids. The Company was founded
in 1965 by the Giglio family, owner of high fashion boutiques in the city of Palermo, and in 1996
became the first online fashion store in Italy, placing itself among the pioneers of the sector in our
country.
GIGLIO.COM is an international e-tailer operating in the fashion & luxury sector thanks to a
proprietary platform, developed and managed internally with innovative technological solutions. Today
GIGLIO.COM is a community of independent boutiques that share the same values by constantly
dedicating themselves to the quest for beauty and innovation and offering collections by the most
creative and iconic designers.

For further information:
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GIGLIO.COM S.p.A.
Laura Favaretto
Investor Relator
7, Via Solferino
20121 – Milan
+39 091 7339980
ir@giglio.com

Media Relations
Twister Communications Group
3, Via Valparaiso
20144 - Milan
+39 02 438114200
giglio@twistergroup.it

Euronext Growth Advisor
Alantra
16, Via Borgonuovo
20121 – Milan
Phone +39 02 6367 1601
stefano.bellavita@alantra.com
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It should be noted that the reclassified income statement and balance sheet and the cash
flow statement attached to this press release have not been subject to verification by the
Independent Auditors and the Board of Statutory Auditors.
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