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PRESS RELEASE

BoD APPROVES HALF-YEAR FINANCIAL REPORT AT 30 JUNE 2024

Palermo, September 26, 2024 - The Board of Directors of GIGLIO.COM S.p.A (Company or
GIGLIO.COM) - a Company operating in the online sales sector for multi-brand luxury
fashion, listed on the Euronext Growth Milan - approved today the results for the first half of
2024 according to the national accounting standards (OIC).

Revenues showed an inflection in the first half of 2024 due to the challenging
exogenous context that the sector is currently facing, -17% compared to the first

half of 2023, but +3% compared to the first half of 2022.

Despite the significant impact of the luxury e-commerce slowdown on the entire
sector, careful cost management - which generated savings of 1.3 million euros -
has kept the EBITDA - equal to -0.3 million euros - in line with the first half of

2023. This represents a clear improvement compared to -1 million euros reported
in the first half of 2022.

Thanks to the cost-cutting measures mentioned above, the net loss for the year
has been reduced to 0.8 million euros. This marks an improvement compared to
the -0.9 million euros in the first half of 2023 and is half of what it was in the first

half of 2022.

Launched during the semester the Digital Gateway Giglio.com, A
Business-to-Business organizational structure entirely dedicated to facilitating

the digitization of the fashion and lifestyle sectors.

Main results of the first half of 2024 compared to the first half of 2023:

● Gross Merchandising Value1: 26.5 million euros, a decrease of 16% compared to
31.6 million euros in the first half of 2023 and a 7% increase compared to 24.6
million euros in 2022;

● Revenues from sales and services: 22.6 million euros, a decrease of 17%
compared to 27.1 million euros in the first half of 2023 and a 3% increase compared
to 22.0 million euros in 2022;

● EBITDA2: -0.3 million euros, in line with the first half of 2023 and a clear
improvement compared to -1.0 million euros in the first half of 2022;

● Net result: -0.8 million euros, an improvement compared to -0.9 million euros in the
first half of 2023 and a halved loss compared to -1.6 million euros in the first half of
2022;

● Adjusted Net Financial Position3: solidly cash positive and equal to 5.3 million
euros.

3Adjusted Net Financial Position: calculated including the VAT credit, equal to 3.9 million euros as of June 30, 2024
(NFP reported 1.5 million euros + 3.9 million euros of VAT credit).

2 Earnings Before Interest, Taxes, Depreciation, and Amortization represent a measure of gross operating profit and indicate
the result before financial charges, taxes, and depreciation of fixed assets.

1 Gross Merchandising Value: value of sales before returns.



"Despite the critical macroeconomic environment and the weak demand that has put the
entire sector to the test, this semester the Company has further demonstrated its solidity. We
reacted with the prudence and responsibility necessary to confirm the path to a fast
break-even, despite the decline in revenues. We plan to intensify this path in the second half
of the year while continuing to work on the growth of business volumes also through the
launch of innovative projects," commented Giuseppe Giglio, President and CEO of
GIGLIO.COM.

In the first half of 2024, GIGLIO.COM continued to follow its path to profitability despite the
decline in sales revenues generated by a challenging external context.

The Company achieved Revenues from sales and services of 22.6 million euros, a
decrease of 17% compared to the first half of 2023, as a direct consequence of the weak
demand that has marked the sector, or the so-called luxury e-commerce slowdown.

The Company has reacted to this context by avoiding price wars and excessive discounts that
have a negative impact in the long term and, on the contrary, has kept the first margin
intact, which went from 28.8% in the first half of 2023 to 28.9% in the first half of 2024.

Fundamental to the achievement of a net improvement compared to the first half of 2023
was the sudden cut in variable costs, reduced by more than 1 million euros in absolute
value and by more than 1 percentage point in terms of incidence on revenues. Profit
margin trading (the incidence on revenues of the first margin net of variable costs)
therefore improved by 1.1 percentage points.

The cost revision also concerned fixed costs, which were reduced by more than 0.3 million
euros in absolute value. These cuts are expected to have an incisive impact mainly on the
second half of the year.

As a result of the points above and despite the difficult context, the Company was able to
maintain an almost balanced EBITDA of -0.3 million euros, in line with the first half of 2023,
an EBIT4 of -0.8 million euros, in line with the first half of 2023, and a Net Result that
improves to -0.8 million euros compared to -0.9 million euros in the first half of 2023.

The semester was also marked by important developments thanks to the launch of the new
business-to-business line - Digital Gateway Giglio.com - which is aimed at all companies
in the fashion world and beyond, offering essential services for their digital declination. With
this line of business, the Company expects to support future growth with high-profitability
services, which will ultimately have a positive impact on the net result.

Shareholders' equity amounted to 8.3 million euros.

The Adjusted Net Financial Position as at 30 June 2024 stands at 5.3 million euros
compared to 7.1 million euros as at 31 December 2023. This negative change is due to two
key factors. First, operational management continues to face a situation where costs exceed
revenues. Second, normal fluctuations in net working capital (1.5 million euros), primarily

4 Earnings Before Interest and Taxes indicate the result before financial charges and taxes of the period.



driven by an increase in other assets and a decrease in supplier payables, both resulting
from the implementation of more profitable commercial policies for the company.

Significant events as at 30 June 2024

Since April, the Company has been able to streamline some logistics activities with the
consequent disposal of a portion of the lease of the spaces dedicated to them.

Significant events subsequent to 30 June 2024

Starting from July 1st 2024, the Company has decided to resort to the Extraordinary
Redundancy Fund (CIGS) for four months, for a partial number of employees and with a
reduction in hours diversified by departments and tasks, with the aim of mitigating the
effects of the current market scenario without burdening its workers, safeguarding their
employment.

Foreseeable management evolution

In light of the uncertain macroeconomic scenario and consistent with the priorities already
pursued in the first half, the Company will continue to aim for a return to profitability through
prudent and forward-looking management of fixed and variable costs. Growth will therefore
be pursued through cost-effective strategies and the launch of new lines of business with low
capital intensity.

***

This press release is available in the Investors / press releases section on GIGLIO.COM

***

GIGLIO.COM S.p.A. transmits and stores Regulated Information through the eMarket SDIR
dissemination system and the eMarket STORAGE mechanism available at
www.emarketstorage.com managed by Teleborsa S.r.l. - based in Piazza Priscilla, 4 - Rome.

***

GIGLIO.COM

GIGLIO.COM - a Company operating in the online sales sector for multi-brand luxury fashion on a
global scale - is a style destination that reaches its customers in over 150 countries, featuring some of
the most prestigious fashion and luxury brands for women, men, and kids. The Company was founded
in 1965 by the Giglio family, owner of high fashion boutiques in the city of Palermo, and in 1996
became the first online fashion store in Italy, placing itself among the pioneers of the sector in our
country.
GIGLIO.COM is an international e-tailer operating in the fashion & luxury sector thanks to a
proprietary platform, developed and managed internally with innovative technological solutions. Today
GIGLIO.COM is a community of independent boutiques that share the same values by constantly
dedicating themselves to the quest for beauty and innovation and offering collections by the most
creative and iconic designers.

https://www.giglio.com/azioni-giglio-com/
http://www.emarketstorage.com/
http://www.emarketstorage.com/
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